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Bill Corum suggests that Carl Hub- 
pell, the well-known Oklahoma pecan 
grower, send a bag to each member 
of the Yankees, come Yuletide. With 


the cheery inscription, “Nuts to 
vou"? 

v Tt F 
With Mr. Ford broadcasting the 


world’s series on the principal net- 
works, radio listeners who don’t hap- 
pen to be fans are invited to take 
their baseball and like it. 


oe 


A smart advertising man collected 
$5,000 from Lloyd’s of London when 
the stork left twins at his house. 
That’s one way to be sure of receiy- 
ing a double blessing. 


a 


Photographing a model dressed in 
policeman’s garb for advertising pur- 
poses is now a crime in the great city 
of New York. It’s lucky for the 
movies that the Keystone Cops are 
no longer operating. 


> & 


Walter Winchell seems to be slip- 
ping. Town and Country scooped him 
badly on the recent goings-on of that 
romantic young bachelor at Bucking- 
ham palace. 

: > FF 


The New York Stock Exchange, 
whose business gets more space in 
the news columns than any other in 
the United States, has finally decided 


that there’s a difference between pub-: 


licity and advertising. 
v v v 


Camel cigarettes, reports the vera- 
cious Wall Street Journal, are still 
leading the sales parade. The adver- 
tising seems to agree perfectly with 
the stockholders’ digestions. 


VT Vv F 


The brewers would like to get a 
divorce from hard liquors, it is re- 
ported. The only trouble is that after 
such a long and intimate alliance, 
separation from bed and board will 
be very difficult to accomplish. 


~~ = &@ 


Women's clubs seem to be very 
anxious to hear all about the fine 
points of silverware from speakers 
supplied by Gorham. The ladies 
never hesitate to expose themselves 
to any new ideas that will be expen- 
sive for papa. 

v ? 3 


Two taxicab drivers will be sup- 
plied in Cincinnati if you don’t feel 
that you can navigate the old bus 
in complete safety and comfort. The 
second one will be husky enough to 
Set you home and to vrovide interfer- 
face when the lady of the house 
Starts a diving tackle. 


7-3 -@ 


Roll-your-own used to be a popular 
nerchandising idea in the cigarette 
lield, and now they’ve adapted it to 
book publishing. You get the mur- 
(ler clues and manufacture your own 
Mystery. 

v v Vv 


With so many advertising conven- 
“ons in session, it looks as if all of 
‘he nation’s problems should be very 
Nicely disposed of before November 3. 


<a ~ 


Kelvinator 
Sliven 
The 
thej, 


star salesmen were 
a ten-day cruise to Havana. 
boss is taking no chances on 
cooling off too rapidly. 

Copy Cur. 


FILE FIRST ROBINSON-PATMAN CHARGES 


G1 PER CENT OF 
FOOD SALES TO 
NEW TYPE STORE 


Census Figures Show Shifts 
in Retail Volume 


Boston, Mass., Sept. 29.--Combina- 
tion grocery and meat stores are 
playing havoc with the old time gro- 
cery store, John Guernsey, distribu- 
tion economist, Bureau of the Cen- 
sus, told the Boston Conference on 
Distribution today in presenting a 
special report of the 1935 Census of 
Distribution covering New England. 

“Combination grocery-meat stores 
now account for 61 per cent of total 
food store sales in New England, 
with more than $500,000 annual sales. 
That is 43 per cent more than they 
sold in 1933. Meat markets also 
show a good increase in number and 
sales, but straight grocery stores 
have dropped about 10 per cent in 
number and 20 per cent in sales.” 


3 Per Cent for Drinks 


The liquor business is the new fac- 
tor in the retail picture since 1933 
and one of importance, he said. The 
1,464 packaged liquor stores and 
4.800 drinking places accounted for 
$76,500,000 in 1935—nearly 3 per cent 
of all sales. This is by no means all 
of the liquor business, as some New 
England States permit sales in drug 
stores and other establishments. 

The drop in the number of gen- 
eral stores (groceries and general 
merchandise) which was marked be- 
tween 1929 and 1933, has continued. 
Their number has decreased since 
1933 from 2,389 to 1,792, and sales 
have dropped 17 per cent. 

Apparel sales have come back 
strong, Mr. Guernsey reported, with 
a 28 per cent gain over 1933. Family 
clothing stores seem to be growing 
in importance. Women’s ready to 
wear stores showed an. increase of 
46 per cent in sales over 1933. 

Motor vehicle dealers showed the 
largest increase, however, both in 
volume and in percentage, having 
added $122,400,000 of sales, or 72 per 
cent, since 1933. Garages show a de- 
crease because many have become 
sales agencies for motor cars and 
others have developed storage and 
parking revenue to the point where 
they are now included in the service 
rather than retail census. Filling 
stations continued to increase in 
number and sales gained 27 per cent. 


Two Lines Lag 


New England lags behind other 
sections in the revival of furniture 
store sales (15 per cent) and paint 


(Continued on Page 8) 
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Michigan 


Lansing, Mich., Oct. 
brewers, but business men in many 
other fields, are awaiting with keen 
interest a decision from a federal 
court in Grand Rapids as to whether 
or not the Michigan Liquor Control 
Commission is violating the free 
trade clause of the federal consti- 
tution. If unequal taxation is legal 
for beer, it is argued, the state may 
apply the principle to any other 
commodity. 

The commission appeared before 
three federal judges in Grand Rap- 


ids Wednesday to defend itself 
against the charges. Attorneys for 
the Schlitz Brewing Company, of 


| Milwaukee, and nine Michigan beer 
wholesalers challenged authority of 


the commission to tax out-of-state 
beer more than it taxes the Michi- 
gan, and limit the number of brands 
of out-of-state beer a Michigan 
wholesaler may handle. 


Cover “Inspection Cost” 


Assistant Attorney General Gay- 
lord M. Bebout denied that the 
liquor _ body’s 
signed to discriminate against brew- 
ers of other states, and said that 
the fees charged merely cover the 
extra inspections. 

Federal Circuit Judge Charles S. 
Simons, together with Judges Ar- 
thur F. Lederle, of Detroit, and Fred 
M. Raymond, of Grand Rapids, con- 
tinued the injunction restraining the 
liquor commission from enforcing its 
rules against the brewers and 
wholesalers pending a decision. 

The case involves the first con- 
struction of the 21st amendment to 
the federal constitution, which gives 
the states authority to enforce do- 
mestic regulation of intoxicants in 
interstate commerce. The fight will 
be carried to the United States Su- 
preme Court. 


Protecting Home Industry 


Testimony revealed that out-of- 
state beer is taxed from 30 to 65 
cents more per barrel than Michi- 
gan beer, of which 25 cents goes to 
the commission, and the remainder 
to licensed stamp _ distributors, 
known as warehousemen. The tes- 
timony further showed that the 


| 
1.—Not only | 


regulations were de-. 


Brewers Challenge 


Handicap 


on Competing Goods 


OUTDOOR CHIEF 


W. Rex Bell, president of Outdoor Adver- 
Association of America, which 


tisin 
“preet at Atlantic City Oct. 6-8. 


warehousemen did not actually re 
ceive the beer at their warehouses, 
and that some warehousemen do not 
even operate warehouses. Instead, 
they paste the stamps on the car- 
tons and kegs at the wholesalers’ 
place of business. 

Several wholesalers testified that 
the stamp tax costs them from 
$3,000 to $5,000 a year. 

Bebout countered with a statement 
that the commission rules do not ex- 
ceed authority granted by the Michi- 
gan legislature because the commis- 
sion is an independent legislative 
body inheriting authority from the 
state constitution. 


Patman Shoots at 
Mail Order Houses 


Washington, D. C., Oct. 2.—Hitting 
at mail order houses, Representative 
Patman is drafting a new bill impos- 
ing on interstate shippers all state 
and local taxes which must be paid 
by a retailer in the community to 
which the mail shipment is made. 


Last Minute News 


Flashes" 


lish the campaign sponsored by the 


tem” to the public. 


behalf of any candidate for office. 


Direct Mail Association Re-elects Roberts 


Cincinnati, O., Oct. 2—J. S. Roberts, Retail Credit Co., Atlanta, was 
re-elected president of Direct Mail Advertising Association today. Karl R. 
Koerper, Creiner-Fifield Lithographing Co., Kansas City, was elected vice- 
president, and Fred E. May, Rising Paper Co., Housatonic, Mass., treasurer. 


Grocery Chain Appoints Charles Daniel Frey 


. Chicago, Oct. 2.—Independent Grocers’ Alliance has placed its ad- 
vertising account with Charles Daniel Frey Co., Chiacgo. 


300 Communities Get N. A. M. Campaign 


New York, Oct. 2.—One or more newspapers in 300 cities will pub- 


National Association of Manufactur- 


ers, consisting of six full pages and designed to sell “the American sys- 


Cleveland News Supports Landon witth Posters 

Cleveland, O., Oct. 2—The Cleveland News has launched a vigorous 
£4-sheet poster campaign urging voters to “Go Ahead with Landon.” 
is said to be the first poster campaign any newspaper has ever used in 


It 


| 


FOUR COMPANIES 


VIOLATED LAW, 
F.T. C. ALLEGES 


Ward, Bird, Kraft - Phenix 
and Shefford Named 


Washington, D. C., Oct. 2.—In 
the first charges filed under the 
Robinson-Patman Act, the Federal 
Trade Commission has moved 
against four companies. Mont- 
gomery Ward & Co., Chicago, and 
Bird & Son, Inc., of East Walpole, 
Mass., and a subsidiary, Bird 
Floor Covering Sales Corporation, 
are bracketed in one complaint. 

Others against whom charges 
have been filed by the Commission 
are Kraft-Phenix Cheese Corpo- 
ration, Chicago, and Shefford 
Cheese Company, Syracuse, N. Y. 

The Commission charges Mont- 
gomery Ward & Co. with: know- 
ingly receiving a discrimination 
in price of rugs purchased from 
Bird & Son, The latter are 
charged with discrimination in 
favor of Montgomery Ward & Co. 
by granting prices ranging from 
$3.64 in carload lots to $3.82 in 
smaller quantities to Ward retail 
stores. Competing retailers were 
charged $4.24 in 100-roll lots and 
$4.85 for lesser quantities, the 
Commission alleges. 


The Commission charges that 
Kraft-Phenix Cheese Corporation, 
Chicago, granted quantity discounts 
which enabled some purchasers to 
buy loaf cheese and salad products 
at a lower price than that at which 
competing purchasers can buy the 
same quantity of the same products. 
This lower price, the Commission 
contends, is based on a larger vol- 
ume of resale trade and creates a 
system of discriminatory prices 
which may lessen competition. be- 
tween Kraft-Phenix and other manu- 
facturers. 


The Commission also alleges that 
Kraft-Phenix allowed a discount of 
5 per cent on all purchases of $5 
or more in which only one delivery 
was required, and also offered an al- 
lowance of 5 per cent to group pur- 
chasers contracting for $100 or more 
weekly where a single delivery and 
billing sufficed. 

The charges against Shefford 
Cheese Company are similar except 
that its alleged discount was 15 per 
cent for weekly purchases of $100. 


SAME TERMS TO ALL, 
SAYS KRAFT CHIEF 


Chicago, Oct. 2.—J. L. Kraft, presi- 
dent of Kraft-Phenix Cheese Cor- 
poration issued the following state- 
ment: 

“We are greatly surprised at the 
action of the Federal Trade Commis- 
sion. Immediately upon the enact- 
ment of the new Robinson-Patman 
law we carefully reviewed our price 
and discount policy and the prices 
and discounts now offered were es- 
tablished in a bona fide attempt to 
comply with the law, and in our opin- 
ion do comply if any commercially 
practicable price policy can do so. 


(Continued on Page 6) 
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ADVERTISING AGE 


October 5, 1936 


MINNIE FROM 
MINNEAPOLIS 
SAYS....... 


Did I shake, tremble and go into a 
twizzy the other Saturday! Listened 
to the broadcast of the Minnesota- 
Washington football struggle. The 
Gophers finally won 14 to 7! Be- 
lieve me, lads, that game was a 
toughy! 


And that brings up the story 
of George Luxton, staff photog- 
rapher of The Minneapolis Star, 
now known as “Smokey Joe.” It 
was 4 a. m. in Missoula, Mon- 
tana. Not even a steer was 
honking, or whatever they do. 
Peace and quiet, that is with the 
exception of a few bass snores 
which floated out of the Florence 
Hotel in Missoula where the 
Minnesota grid team was quar- 
tered. Stopped there for a prac- 
tice as they headed for Seattle. 


As quickly as you see ‘em in movie 
thrillers, a fire broke out... just like 
that. At first the footballers from Min- 
nesota thought somebody was trying out 
a new gag. But as smoke began to 
whisk under the doors, the boys grabbed 
their new suits and pulled off a series 
of swell end runs to the front door. 


One gal in a pink nightgown 
yelped, A halfback picked her up for 
a fifty yard gain to the street. Gosh, 
I wish that had been me. My nighty 
is blue, tho. 


Well Charley Johnson, sports ed- 
itor of The Minneapolis Star started 
to work. So did the staff photog, 
Luxton. At the front door, in the 
smoke filled halls, in the hotel lobby 
Luxton clicked his camera. 


After the Gophers were herded 
together and chucked into the 
Pullmans and the fire had licked 
the hotel and a few surrounding 
stores, George Luxton turned up 
with a whole pocket full of 
plates. Editor Johnson finally 
hauled him out of the hotel and 
helped revive Lux, gave him the 
name of “Smokey Joe” and it 
stuck. 


The next day The Minneapolis Star 
chalked up another scoop. We had 
exclusive pictures of the Missoula 
fire which caused Minnesota fans no 
little concern about their champion- 
ship football team. Top-notch prints, 
too, showing the Gophers in pajamas 
and such, 


The Minneapalis Star reeks with 
enterprise these days. That’s why 
I like to work here. Folks up 
here like to read The Star. Not 
hard to figure that, boys, when the 
alert Minneapolis Star today has the 
largest home delivered circulation 
in Minneapolis. This sheet is the 
kind of newspaper up and coming 
people enjoy. 


Now I’m not an advertising expert, 
fellas, but you'll agree with me that 
rich folks and old folks don’t want 
so much. Minneapolis Star readers 
are on the way up. They are buying 
homes and stuff to put in them. They 
send their kids to school with warm 
jackets and the breakfast food they 
think is right. They like to have 
tun, look well and eat well. 


It’s only natural that up and com- 
ing families prefer an up and coming 
newspaper. That's why the most 
families in Minneapolis have The 
Minneapolis Star delivered to their 
homes every day. 

Minneapolis is mot a new market 
to most of you boys. The whole 
thing is that there is a new way to 


reach it... a newspaper” with 
money-spending readers susceptible 
to advertising which offers them 


things they need and also don’t need 
but want to make life more fun. 


Maybe it’s because 'm a woman. 
Maybe it’s because I live here and 
you boys don't. But PH just say 
this: If you've got something to sell 
to folks who can buy it, sit down 
and do a lot of thinking about The 
Minneapolis Star . . . largest daily 
home delivered circulation in this 
city! 


As sports editor Johnson said to 
camera-clicker Luxton when he 
turned up with the Missoula fire | 
shots: “Smokey Joe, you've got 


something there!” 


So has the 
for you. 
me when 
Toodle do, 


Minneapolis Star . 
So have I, if you'd ever call 
you come to Minneapolis. 


RESEARCH GETS 
LIMELIGHT AT 
MAIL SESSION 


Local Club Is Host at Open- 
ing Meeting 


Cincinnati, O., Sept. 29.—If rail- 
roads really wish to render service, 
they should develop a _ time-table 
which will give the average person 
the information he is seeking, Frank 
W. Lovejoy, of Socony-Vacuum Oil 
Co., New York, told the opening 
luncheon of the Direct Mail Adver- 
tising Association today. Mr. Love- 
joy shared honors on the initial pro- 
gram, under auspices of the Adver- 
tisers Club of Cincinnati, with Frank 
R. Coutant, of Pedlar & Ryan, New 
York; Paul H. Brattain, Eastern Air 
Lines, New York, and Spalding 
Black, advertising manager, Cello- 
phane Division, Canadian Industries, 
Ltd. The general topic was research. 

Entrance to the convention hall 
was through a log cabin on a moun- 
tainside, symbolizing the theme of 
the meeting, “The Trail to Sales.” 

John R. Warrington, Spokesman 
Publishing Company, and president 
of the local advertising club, opened 
the luncheon, introducing Mayor 
Russell Wilson, who welcomed the 
visitors to Cincinnati. J. S. Rob- 
erts, of Atlanta, then took over the 
gavel as president of D. M. A. A., 
presenting awards to the Fifty Di- 
rect Mail Leaders. 

Howard T. Hovde, department of 
marketing, Wharton School of 
Finance and Commerce, University 
of Pennsylvania, introduced the 
speakers. 


Spirit of Research 


“The true scientist in research 
neither knows nor cares what, he 
will find at the end of the tr 
said Mr. Coutant. ‘He knows tnaat, 
whether immediately favorable or 
not, the knowledge he uncovers is 


bound to be profitable in the long 
pull because it leads to improve- 
ment in product, policies or adver- 
tising. 

“What every business needs and 
only a minority has, are fundamental 
studies of markets for its goods or 
services in order to know where and 
how to direct sales and advertising 
effort. 

“Any sales manager can 
advertising man why he thinks cus- 
tomers should buy what he has to 
sell. When researchers go out and 
ask people why they ‘buy, the an- 
swers are different and seem illogi- 
cal—that is, unless you recognize 
that emotional reasons are really 
logical when you know’ enough 
about what makes human 
tick. 
ognized for generations that they 
can create emotional reasons for 
buying that are more potent than 
any that the manufacturer can pro- 
vide.” 

Mr. Coutant said that research 
produces few brilliant copy ideas, 
but indicates the most favorable ap- 
proach to prospective customers. 

“Why people do not buy is often 
more important information than 


| why some buy,” he asserted. 
“Studies of the identity of present 
| and prospective customers are filled 
| with surprises. Most manufacturers 
|like to think that the ‘nicest people’ 
are their patrons, but research 
proves that many users are in hum- 
ble walks of life.” 

Mr. Brattain said that research in- 
| dicated that business travel was the 
| appeal which would yield the largest 
| dividends for air companies. The 
| study was conducted by mail through 
|a simple questionnaire and stamped 
j return envelope which pulled 25 per 
|cent returns from executives. Pro- 
motion based on the analysis of the 
| returns has straightened out the 
“saw tooth curves we had in the 
past.” 

Mr. Black, 
unique 


the Canadian, used a 
method of breaking down the 


beings | 


“Masters of advertising have rec- | 


}a large 
tell an} 


COMES BACK 


.. -better for you 


A 


White Rock trade-mark which aroused 
ire of purists many years ago, is again 
being featured in magazine advertising. 


sales resistance of his audience to 
his speech and proving that the 
average man is inclined to resent 
the unfamiliar and to accept the 
thing or person he knows. 

A postman entered the hall and 
delivered to the chairman a broad- 
side introducing the speaker. A sec- 
ond mailman delivered a testimonial 
and a third a jumbo postcard, all 
of which were duly read before the 
product—Mr. Black—ventured to ap- 
pear upon the platform. 

A survey conducted in Canada in 
behalf of Cellophane pointed, the 
speaker said, to three outstanding 
facts: The public recognized Cello- 
phane when they saw it; they pre- 
ferred food and perishable products 
wrapped in it; but beyond that they 
knew nothing about it. 


Charting the Course 


This indicated two courses of ac- 
tion: first, a consumer campaign to 
educate the public, and second, di- 
rect mail to show manufacturers and 
retailers how to turn acceptance 
for Cellophane to their own advan- 
tage. In addition to these cam- 
paigns, the company devoted special 
attention to the food field, issuing a 
tabloid newspaper for retailers 
called, “Profit Pointers for the Gro- 
cer.” This was printed in both 
French and English to reach all Ca- 
nadian dealers. A trade paper cam- 
paign was also employed, eight-page 
inserts, at that time a startling in- 
novation, being used. 

Mr. Black explained that an in- 
tensive study of the sales records of 
number of products was 
made so that the company’s sales- 
men knew almost as much, and 
sometimes more, about some manu- 
facturers’ business than they them- 
selves did. 


Outdoor Meet 
to Hold Sales 
Trends Parley 


(Picture on Page 1) 
Atlantic City, Oct. 1—A_ special 
“National Advertising Day” session 


in New York City will feature the 
46th annual three-day convention of 
the Outdoor Advertising Association 
of America, opening here Tuesday, 
Oct. 6. 

Highlights of the first two days of 
the convention to be held at the 
Traymore Hotel here will include a 
roundtable discussion on “Recent 
Trends in Local Poster and Paint 
Sales,” with W. Rex Bell, president 
of the association, and Rube Robin- 
son, vice-president, presiding. 

The discussion will be led by Joe 
M. Jones, Walker & Co.; E. C. Don- 
nelly, Jr., John Donnelly & Sons; 
Eugene H. Barling, United Advertis- 
ing Corporation; Howard Wil- 
loughby, Foster & Kleiser Co., and 
Cy Coggins, Outdoor Advertising Co. 


Making headquarters at Hotel 
New Yorker Thursday for the “Na- 
tional Advertising Day” sessions, 


members of the association will hear 
a discussion of advertising trends by 
% group of prominent national ad- 
vertisers, agency executives and as- 
sociation officials. 


‘STUDY PEOPLE, 
~ TO ADVERTISERS 


" BARTON'S ADVICE 


Atlantic City, Oct. 
advertising to great elemental de- 
sires and play to the masses,” Bruce 
Barton urged today at the closing 
session of the National Baking In- 
dustry Exposition here. 

Emphasizing that the masses hold 
the buying as well as political power, 
Mr. Barton, chairman of the board 
of Batten, Barton, Durstine & Osborn, 
Inc., declared the wise merchant will 
play to the masses as earnestly as do 
politicians. 

“Health, good looks, social success, 
money, the appeal to the opposite sex, 
success, leisure, independence—these 
are what Adam and Eve wanted,” he 
pointed out. “They are what the 
present-day Adam and Eve want. 
Hitch your products to one of these 
great elemental desires and you go 
somewhere.” 

Citing the New York Daily News 
as an example of successful appeal to 
the public, Mr. Barton pointed out 
that its editor, Joseph Patterson, 
maintains a constant touch with the 
great masses the paper serves. 


1.—*Hitch your 


Studying People Pays 


“Always he is studying people— 
what interests them, what makes 
them want to applaud, what makes 
them hiss, what makes them laugh, 
and what makes them cry,” Mr. Bar- 
ton asserted. “And the masses have 
given him the largest circulation, the 
largest income, of any publisher in 
America.” 

For proof of the great buying 
power of the masses, Mr. Barton told 
the bakers to go into any department 
store and check over the last 50 
names of buyers of the highest priced 
radios, vacuum cleaners, or gold 
watches,” 

Recognition of this mass power has 
brought a change in advertising, he 
declared. 


Self Interest Primary 


“Because the masses would rather 
be amused than instructed, the radio 


has become a_e great advertising 
| force,” he said. “Because they would 


rather look at pictures than read we 
have had a tremendous increase in 
use of photographs and comic strips. 
| Because they have a deep-seated de- 
| sire to get something for nothing, we 
|have had the immense growth of 
| giveaway offers, contests and prize 
competitions. 

“The first business of an adver- 
tising man,” he coneluded, “is to 
know all he can possibly find out! 


|New Wisesintin 


Beer Is Named 
for Noted Train 


Wis., Sept. 30.--Fox 
Head Waukesha Corporation’s new 
400 beer was introduced over the 
air with a special broadcast yester-. 
day over stations WGN and WISN. 

The initial broadcast originated 
from Chicago when the Chicago & 
North Western Railway Company’s 
400 left that city with a special sec. 
tion bearing notables and city of- 
ficials. 

Broadcast by remote control over 
WISN, the ceremonies at Waukesha 
included little Alberta Kaemph, 
niece of Al Kirschstein, manager ot 
the brewery, who broke a bottle of 
Waukesha water over a barrel of 
400 Brew. 


Costs One-half More 


The new 400 advertising, to get 
under way within the next month, 
will be definitely a class campaign 
since the beer costs 50 per cent 
more than the average. 

Aids to the retailer include dis- 
tinctive eight ounce glasses of a 
private mould bearing the lettering, 
“Fox Head 400,” smart tap markers 
with gold plated facing, distinctly 
designed coasters, 11 by 17 inch 
crystal plaques in color, gold and 
black backbar signs, and window 
streamers. 

The entire campaign, according to 
E. A. Witke, advertising manager 
for Fox Head, is designed to get 
away from conventional beer adver- 
tising, being built around the slo- 
gan, “For Those Who Make a Fine 
Art of Living, Fox Head 400, A Dis- 
tinctive Beer.” 

Van Auken-Ragland, Inc., Chicago, 
is the agency, 


Waukesha, 


about the common man and woman.’ 

“The human being has always been 
interested first and most of all in 
himself. 

“He is fundamentally lazy. He is 
impatient. He wants quick results.” 

Mr. Barton illustrated how an ad- 
vertising appeal can be changed to 
cash in on an understanding of the 
masses, with an example from his 
own experience. 

“We had a corset account once,” 
he said. “We used pictures of glam- 
orous women in corsets and got no- 
where. Then one of our young women 
hit on the right line. She wrote, 
‘Ten years off your hips in ten min- 
utes.’ No more was needed.” 


Neisser-Meyerhoff Move 
Neisser-Meyerhoff, Inc., Milwaukee 
agency, has moved into new quarters 


in the Colby & Abbot Bldg. Fritz 
Hinrichs is vice-president in charge. 


—we may be willing to guarantee you consierably 
more advertising than you now carry. _ 
_ Already this year we have obtained ‘more chan 
_ three hundred thousand dollars in advertising for — 
- one publication, two hundred thousand dollars for _ 
~ another, and for another—whose regular advertising ~ 
_ department we have handled for six years—we have 
been securing a larger volume than in 1928. 
_ During the past twenty-five years we have 


contacts with | advertising agencies and also 
ith the presidents, sales and advertising managers 
‘ adv ‘. z . " % 3 
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- OUTST 


utdoor Advertising 


IT’ 


ANDING- 


Maxwell did it! 


In 1903 a brick-laden schooner floundered 
on the sandy beach at Atlantic City, present- 


ing an unusual sight, with its masts projecting 


out of the Atlantic Ocean and its deck awash. 
Promptly a large Painted 
Bulletin, displaying 
“Mennen’s Talcum Pow- 
der” copy, was placed be- 
tween the masts to become 
an outstanding site, viewed 
by the thousands then vis- 
iting Atlantic City and— 
Maxwell did it!!! 

In 1926 the Liggett and Myers Tobacco 
Company contracted for the world’s largest and 
most beautiful Spectacular Electric Sign. It 
was placed in the World’s Playground, on the 
famous Steeplechase Pier. The site’s selection, 
manufacture, engineering and perfect mainte- 


nance, made this sign the outstanding achieve- 


ment of all times in electric signs and indelibly 
impressed the millions of annual visitors and — 
Maxwell did it!!! 

Today with over forty years experience in 
the selection of outstanding 
locations, in intelligent de- 
velopment of them, and 
with unsurpassed mainte- 
nance, an outstanding 
poster service has been 
built in the Atlantic City 
District and — Maxwell 
did it!!! 

Whether a Spectacular Electric Sign, a 
Painted Bulletin, or a Poster Plant, if it is 
serviced right—engineered right— built right— 
Maxwell did it!!! 

If you attend the Convention at Atlantic City 
you will surely know when an outstanding out- 


door advertising job is done—Maxwell didit !!! 


The R. C. Maxwell Company extends a cordial welcome to its friends and members of the Outdoor 
Advertising Association of America to Atlantic City and our branch at 17 South New York Avenue. 


MAIN OFFICE 


Sales Branch 


NEW YORK 


HAT el paket oft 


Operating Branch 
ATLANTIC CITY 
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Longines Stages 
Anniversary Drive 


National magazines, newspaper ro- 
togravure sections and radio time 
signals will be used by Longines- 
Wittnauer Co., Inc., New York, 
its 70th anniversary campaign. 


A page advertisement in the cur- 
rent issue of Fortune opened the 
drive. Arthur Rosenberg Co., New 


York, is the agency. 


Johnston I atveiieees 


New Chocolate Drink 


A new product, Chocolate Flavored 
Sunshine Vitamin D drink, has been 
introduced by Robert A. Johnston Co., 
Milwaukee. 

Co-operative advertising efforts 
with dairies is being arranged. 


for 


New Sources of 
Banks’ Income 


Held Essential 


San Francisco, Cal., Sept. 28.—A 
review of the 62nd annual meeting 
of the American Banking Associa- 
tion last week discloses that more 
than half of the addresses were con- 
cerned with public relations. This 
topic loomed up so prominently that 


plans are now afoot for organizing 
two new divisions, one for advertis- 
ing and public relations and the 


other to handle problems of individ- 
ual versus chain banks. 


The convention also revealed that 
while deposits are at the highest 
point in the history of American 
banking, commercial loans, hitherto 
the major source of income for 
banks, aggregate less than half the 
volume of the Coolidge era. Hence 
they must invade new fields if they 
are to survive. 

Tom K. Smith, president, Boat- 
man’s National Bank of St. Louis, 
and new president of the A. B. A., 
stressed this situation in his speech 
of acceptance. 


Changes in Financing 


“The most urgent problem con- 
fronting us is adaptation of banking 
to a changing economic environ- 
ment,” said he. “Underlying busi- 


ness practices have undergone fun- 
damental changes; forms of financ- 
ing upon which we depended a few 
years ago are giving way to new 
methods. Consumer credit has 
grown to gigantic proportions.” 
Some startling facts about the 
feminine market for bank services 
were revealed by Helen Kavanaugh, 
Wells Fargo Bank & Union Trust 
Co., San Francisco, in a customer re- 
lations clinic. She contended that 
women control about three-quarters 
of the country’s wealth. They own 
60 per cent of the money, control the 
spending of 85 per cent of the 
earned income, hold 65 per cent of 
the savings accounts, are benefi- 
ciaries of 80 per cent of the life in- 
surance, and receive 70 per cent of 


Ten years from now Ernest may be pushing a platoon 


of buzzers instead of answering them. But today he’s just 


an adolescent Cerberus, only a step below that slightly 


superior clerkly stratum which wastes too much salesmen’s 


time, and cajoles too many places on the free list. 
$$$ Yet all the Ernests and their elders and _ betters 


placed end to end seldom reach a major decision—the 


kind of a definite yes or no that makes or breaks an 


agency solicitation or a media schedule. 


$$$ That kind of judgment comes from the background. 


It’s as final and explicit as the fateful tones from the 
kitchen that bid little Nell shut the front door on the 


brush peddler. 


$$$ The president, the treasurer and the 


hidden directors may take only an academic 
interest in advertising, but they have a sharp 
and critical voice in spending money. 

$$$ For dealing with money’s their trade. 
—know how to 


They know how to make it 
spend it. 


$$$ To reach them, the money makers, you 
must use their medium. No other publication 
covers the trade of money making like the 
daily Wall Street Journal, nothing else inter- 


prets it so intelligently. 


$$$ The Wall Street Journal carries no side 


the morn ung 


OF SEEING ERNEST 


lines. It centres its editorial efforts on printing news about 


money making. 


$$$ It does this one job so well that 31,000 major-league 


money makers pay $18 a year to read and profit by its 
news. This group can pay for, believe in, and profit by 


good advertising applied to the business they own, op- 


erate or silently direct. So skip the Ernests. 


$$$ Tell your advertising story simply and credibly to 
the money makers. Show them how they'll profit and 
you'll profit in return. 84 of the largest 100 magazine 
advertisers buy 453 copies; 80 of the largest 100 news- 
paper advertisers buy 383 copies; 69 of the largest radio 


advertisers buy 297 copies. 


estates left by men and 64 per cent 
of estates left by women. 

The American Bankers Associa. 
tion is one of the most dignified busi. 
ness bodies in the United States. [It 
is not their policy to permit displays 
or exhibits in connection with their 
annual conventions. There were two 
exceptions at the San Francisco con. 
vention. The Federal Housing Ad. 
ministration reserved a room in the 
headquarters hotel, the St. Francis, 


to show the promotional and adver. — 


tising activities it has been carrying f 


on in co-operation with banks in 
many cities of the country. 


Copy for Members 


The advertising department of the 
Association had on display in the 
hotel lobby a neatly mounted ex. 
hibit of the various types of adver. 
tising material available to member 
banks. Gurden Edwards, director of 
the advertising and publicity depart- 
ments, located at the association 
headquarters, New York City, said 
that in the fiscal year ended Aug 
31, the association furnished various 
advertising services to 1,600 member 
banks, about 13 per cent of the total] 
membership. 

“This is a growth of 
55 per cent over the previous year,” 
he said. “Eleven hundred and fift) 
of these were furnished our regular 
newspaper mat service. We sent out 
46,000 prepared newspaper mats, 63.- 
000 advertisements in proof form, 
11,500 large display posters, 


580 banks or 


Luke ee aiiaat te oe 


and FS 


749,000 booklets, folders and leaflets, | 
“We have made no record of the 7 


lineage used in placing this material. 


es 


A total of 109,000 separate advertise. | 
ments were sent out, the smallest 


being 10 column inches in 


size. | 


Sar ar 


Many advertisements were run more | 
than once, and many of the proof © 
advertisements were set up in half | 


and full page size. It is obvious that 
the space used ran over 
inches.” 


Fuller Heads 


Advertising 
for Fawcett 


New York, Sept. 30.—C. W. Fuller,! 
associated with Fawcett Publications 
25 years and for the last three years 
eastern advertising director, 
been appointed advertising director 
in charge of the comany’s 
offices. 

Two other appointments also were 
announced. William Cotton, produc: 
tion manager, has been named busi- 


ness manager in addition to his pro- > 
duction duties and will act as headf 


of the Greenwich, Conn., office. 


1 000,000 


has 


five) 


Harry Hammond Beall, Hollywood 


public relations counsel, has been 
named managing editor 
screen magazines and head of the 


Hollywood office. 


Freyd Joins Agency 

Paul Freyd, former general sales 
manager of the Amglo Co., Chicago, 
has joined Lorin Collins & Associ: 
ates, of that city. The company has 
been appointed advertising counsel 
for Radio Training Association and 
Trading Post Syndicate, both ol 
Chicago. 


Shubert Joins Agency 


John J. Shubert, son of J. J. Shu 
bert of theatrical fame, has joined 
Blaine - Thompson Company, NeW 
York advertising agency, as_ vice 
president. He will supervise the 
atrical advertising. 


BUILDING SUPPLY NEWS 


“The Building Material Dealers Own Paper” 


TI AL MILDER 
“Devoted to the Practical Problems of Contractors 
— then SINGLE f puseees 
76 sell Building M atenials/ 


Industrial Publications, Inc., 59 East Van Buren St chicaee 


of Fawcett § 
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“He says he wants fourteen stars on his program’’ 


OURTEEN STARS on a single advertising pro- 
gram may be a startling thought to some adver- 
tisers but not to nearly twenty million men, women and 
children, to whom such a program is a weekly event. 
For in Puck—The Comic Weekly there is such an 
All-Star Cast—unparalleled in the entertainment field. 


The stars which make up this All-Star Cast are none 
other than Jiggs & Maggie, Popeye, Tillie, Skippy, the 
Katzenjammer Kids, Flash Gordon, Barney Google, 
Toots & Casper, the Little King and Company—the 
original and only All-Star Cast in “comics’’ 


Every Sunday this All-Star Cast entertains the entire 
household — young and old alike —in nearly six million 
homes. It entertains them when 
they want to be entertained, for 


Members of the All-Star Cast have portrayed the basic 
themes of life, literature and drama —laughs, loves, thrills 
and tears —so humanly that they have held the interest 
of the nation for three generations. This is the longest 


run ever known in the entire field of entertainment. 


Full page advertisers in Puck —The Comic Weekly are 
capturing this lively interest developed editorially by 
the All-Star Cast. These experienced advertisers are 
successfully using the same editorial technique to sell 
their products to this responsive family audience. 


Remember, it’s the cast that makes the comics. The one 
and only All-Star Cast isin Puck —The Comic Weekly. 
It’s your surest guarantee of star pulling power. 


We would welcome the oppor- 


the All-Star Cast is available at 


tunity to show you what the 


any hour of the day. It is a live 
show until the last person in 
the household has absorbed it. 


959 Eighth Avenue 
New York 


HEARST 


a6 
ZA 


COMIC WEEKLY 


SUNDAY 


All-Star Cast has done for other 
advertisers. Please phone CO- 
lumbus 5-2642 New York or 
Superior 6820 Chicago. 


FOUNDED 1876 


Palmolive Building 
Chicago 
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Raps Radio as 
‘Playing Down’ 
to Audiences 


New York, Sept. 29.—Poor radio 
advertising is cutting down the radio 
audience day by day, Ira A. Hirsch- 
mann, vice-president, Saks - Fifth 
Avenue, warned members of the 
Sales Executives Club of New York 
in his talk yesterday. 

“Through lack of imagination and 
lack of appraisal of its great intelli- 
gent middle class audience, it is 
losing many of its listeners,” he 
said. 

Mr. Hirschmann condemned many 
programs for their “nauseous insis- 
tence on playing down to audiences” 
and their “doing everything but 
calling them morons.” He similarly 
cited the use of bold headlines and 
black type in advertisements. “The 
more you scream, the more you dis- 
count their intelligence,” he said, 


Trading Up Pays 


Merchandising successes, he con- 
tended, were not attained by play- 
ing down the market. He asserted 
that “mass follows class, class never 
follows mass.” People who have ac- 
quired the habit of buying better 


things will never again be satisfied 
with cheap goods, he argued. 

Mr. Hirschmann said that his| 
store sold $30,000 worth of hand- | 
bags at $6.95 in one day, by stress- | 
ing the idea that people are good | 
enough to prefer the best. Better 
shoes, designed to fit and look bet- 
ter and reduce foot discomfort, re- 
sulted in a volume of $3,500,000 from 
$12.50 up, he said. 

He paid tribute to automobile 
manufacturers for proving that the 
large middle class can be sold bet- 
ter things. The hastening of obso- 
lescence through making better cars, 
development of higher standards of 
taste, beauty and refinement, and the 
idea of more than one car, have 
been important factors in the crea- 
tion of an “automobile prosperity,” 
he emphasized. 

Pushing higher-priced merchan- 
dise, not only increases profits but 
reduces the relative cost of selling, 
Mr. Hirschmann asserted. 


Now Roeding & Arnold 


Re-organization of Empire Adver- 
tising Service, New York, as Roeding 
& Arnold, Inc., effective Oct. 1, was 
announced by Frederick F. Roeding, 
president. Stuart G. Arnold is vice- 
president and secretary and William 
A. Charters, vice-president. Other ex- 
ecutives include Milton M. Fisher and 
H. G. Disbrow. 


US Distilling 
World Leader, 
Says Greenlee 


Atlantic City, N. J., Sept. 30.— 
Expenditure of $17,000,000 in news- 
papers, and almost as staggering a 
sum in other media since repeal of 
prohibition, has made the American 


liquor industry the largest in the 
world, Walter rreenlee, general 
sales and advertising manager of 


Schenley Products Corporation, told 
the New Jersey Licensed Beverage 
Association. 

This gain has been made in spite 
of adverse editorial opinion, Mr. 
Greenlee said, emphasizing the need, 
uowever, of making friends among 
the editorial clan, among others, by 
clean business methods. 

Since repeal, the industry has put 
more than a million men back to 
work, paid two billion dollars in 
taxes, and helped swing the tide of 
recovery, he asserted. 

Mr. Greenlee took the view that 
price-cutting is more damaging to 
liquor than to any other field, since 
in’ addition to other ills, it puts 
liquor in the hands of those who 
should save their money for necessi- 
ties. 
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September Gain 
Since October 1933, the classified linage in August Gain 
The Cedar Rapids Gazette has shown consistent July Gain 
. June Gain 
gains . . . month after month. Only once oe Gain 
during all those months did the figures fail to Apri Gain 
show a gain and that exception came in the March Gain 
toughest month of the most severe winter in February Loss 
lowa's history. The record stands at thirty-five seneery oon 
gains in thirty-six consecutive months. 1935 
December Gain 
, November Gair 
And now think this one over! The year a. Gain 
1935 was the greatest classified year September Gain 
in the history of The Gazette—carry- August Sain 
ing more Want Ads and Want Ad July Gain 
linage than ever before. And .. . June Gain 
the first nine months of 1936 show a ; May Sain 
tremendous gain over 1935! April Gain 
March Gain 
It is a well known fact that the Classified Section February Gre 
of a newspaper reflects the rise and fall of busi- cl —_ 
ness conditions in a community. This constant 1934 
 * . . December Gain 
gain is concrete evidence of constantly improv- em Pe 
vem r 
ing business conditions in Cedar Rapids and the oe Py 
area served by The Cedar Rapids Gazette. Just September Gain 
as classified users are getting splendid results, August Gain 
so can national advertisers who place schedules July Gein 
in The Cedar Rapids Gazette . . . the paper a bi 
a 
that reaches more than 40,000 families in re : “4 
pri Gain 
IOWA'S RICHEST MARKET. March Gain 
February Gain 
“BLANKETS IOWA'S RICHEST MARKET” ere _ 
Che Cedar Rapids Gasette December | Gain 
Represented Nationally by pevenenes Gain 
October Gain 
ALLEN-KLAPP-FRAZIER CO. pg nner 
NEW YORK CHICAGO DETROIT ST. LOUIS We're Proud Of. 
: u 


SUGGESTION FOR CHAIR 


MANUFACTURERS 


Grover J. Daly designed this new lighting arrangement for General Electric, 
which in turn is selling the idea to the furniture industry. Wiring and lights are 
in the chair hood. 


DISCRIMINATION 
~ CHARGE DENIED 
BY JL KRAFT 


— 


(Continued from Page 1) 


“They have been printed and dis- 
seminated to the trade and are 
available to all purchasers. No se- 
cret prices, discounts or rebates of 
any kind are granted and we believe 
that our published prices and dis- 
counts are fair to all and non-dis- 
criminatory. 

“We grant no discounts to retail- 
ers including chains in excess of 5 
per cent irrespective of the quantity 
purchased. This 5 per cent discount 
| of which the Commission complains 
jis available on such conditions that 
iia can be easily earned by any re- 
| tailer. 


“The Commission also complains 
of the volume prices offered on prod- 
ucts on which the above mentioned 
discount does not apply. All volume 
prices have been published and are 
available to all purchasers and do 
not give unfair advantage to any 
purchser. 

Sewell L. Avery, president of 
Montgomery, Ward & Co., said no 
official notification of the complaint 
had been received. 


Special Sampling 
Cigarette Package 


Julep cigarettes are being sampled 
in New England in special packages 
of five. Beauty parlers are a favorite 
sampling medium with the Boston 
company. 

Each package contains a circular 
inviting the user to compare Julep 
with “ordinary” cooled cigarettes. 


Camay Offers Anntlly 


The new Camay contest of Proc 
ter & Gamble Company is repeating 
the $1,000 annuity offer initiated sev- 
eral years ago. 


Largest net 
paid circula- 
tion in the 


BuildingField. 


AMERICAN BUILDER 


AND BUILDING ACE 


A Simmons-Boardman Publication 


CHICAGO: SAN FRANCISCO: 
105 W. Adams Street 111 Sutter Street 


SEATTLE: ANN ARBOR, MICH.: 
1038 Henry Building 1980 Norway Road 


NEW YORK CITY: LOS ANGELES: 
30 Church Street Union Bank Building 


UNDERWOOD & UNDERWOOD 


NEW YORK 


new... timely 


STOCK PHOTOGRAPHS 


Ready-to-use “Reserve IMustra- 
tions” submitied 10 days approval 
by mall from world’s largest file- 
Cost only $10 each. Model! releases 


Protect you 


CHICAGO petrol! 


a 

TORONTO 
MONTREAL 
WINNIPEG 
L LONDON, Eng 


GIBBONS KNOWS CANADA | 


—d J. J. GIBBONS LIMITED - 


ADVERTISING AGENTS | 
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* « and you get the greatest consumer 


nt of 
id no 
plaint 


spending power in America today — repre- 


sented by the circulation of Woman’s Home 
Companion! 


kage 
im pled 
ckages 
avorite 
Boston 


Buying for their homes, buying for their 
families, buying for themselves, women spend 


the larger part of every dollar. And with its 
ircul 

“Julep 
ttes. 


=e *2,848,550 readers (average, first 6 months of 


sity 1936) the Companion reaches more women 
PF Proc 
peating 
ed sev: 


. than any other magazine published. The 


Set ce 


richest of all consumer markets. 


Yet advertising cost per thousand readers is 
now the lowest in Companion history! 


*August net paid, 2,930,000 


The Crowell Publishing Company, New York 
Publishers of COLLIER’S - WOMAN’S HOME COMPANION 
THE AMERICAN MAGAZINE - THE COUNTRY HOME 


The Largest Magazine Audience in the World — 
More than 9,000,000 Circulation 
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Census Figures 


Show Shifts in 
Retail Volume 


| 


(Continued jrom Page 1) 
stores (25 per cent). Mr. Guernsey 
expects these retailers to join the 
national parade in the immediate fu- 
ture. 

Despite the competition of 3,150 | 
more drinking places than in 1933, | 
New England eating places held | 
their own in numbers and increased | 
sales 40 per cent over 1933. In most | 
parts of New England, restaurants 
are permitted to sell liquor. 

Farmers’ supply stores, which are 
shown under two separate classifica- 
tions—hay-grain-feed and farm-and- 
garden supply stores—show a small 
increase in number and a 39 per cent 
gain in sales. 


Advertising Women 
Announce New Course 
The eighth annual advertising 
course under the sponsorship of Ad- 
vertising Women of New York, Inc., 
will be opened Oct. 19 at 7:30 in the 

New York Times’ club rooms. 
There will be 23 weekly meetings. 


“uv 


Particulars are available at the club’s 
headquarters at 47 West 34th St. 


COFFEE PACKED 
IN INDIVIDUAL 
SERVINGS NEXT? 


Uliman Exhibits New Designs 
at Boston Conference 


Boston, Sept. 30. —- Housewives 
shortly may be buying coffee packed 
in individual servings, Martin UIlIl- 
man, New York package designing 
specialist, suggested at the Boston 
Conference on Distribution yesterday. 

Mr. Ullman discussed “Modern 
Packaging and Merchandising” and 
presented a number of interesting ex- 
amples of effective designs gleaned 
from a European study. 

Taking coffee packaging as an illus- 
tration of the package’s demand-cre- 
ating possibilities, Mr. Ullman 
pointed out thate coffee quickly loses 
its flavor after the container is 
opened, and the currently-used tin 
cans, glass jars and bags, offer no 
great advance. 
he suggested, someone will package 


Total Paid 
Circulation 


DAILY 


equal importance becau 


One of these days, | 


The World-Herald, alone, 
can do your advertising job 
in the OMAHA Market! 


It costs less to cover the Omaha market than others of 


133,419 


SUNDAY 


129,661 


does a thorough job. 


appropriation into the 
for years! 


coffee in new forms involving indi- 
vidual servings. 

Exhibiting a series of foreign pack- 
ages, Mr. Ullman stressed novel con- 
venience appeals. Long necked bottles 
| pour better than the “modernistic” 
short neck bottles which appeared 
profusely after repeal. And expand- 
ing on this, he showed a German 
bottle with a curved long neck for 
|easy pouring and a twisting, pinch 
bottle shape for easy gripping. 

In Sweden, he found a manufac- 
turer of mouthwash who encloses 
within the package a glass spigot to 
be inserted when the cork is re- 
'moved. Shaped like an animal's 
head, the spigot passes only one drop 
at a time. 


Customer Comes Back 


“Thus the 
time,” 
consumer regards it as highly eco- 
nomical and buys that same product 
the next time.” 

Another example presented was a 
| package for a bar of chocolate de- 
| signed for children. The package can 
| be moved back and forth to form 
| amusing combinations. 
| A Danish manufacturer has pre- 
sented a bottle of ink that “looks like 
|a lot of money,” Mr. Ullman com- 
mented, and in addition has an ex- 
cellent non-tipping construction, 
while in Germany an ink bottle has 
been constructed, good looking 


product lasts a long 


se, here, ONE paper—at ONE cost 


World-Herald -and has done x0) 


The Nebraska-Western Lowa market is an important 


one, 


High in producing and spending power. 


In- 


clude The Omaha World-Herald on every schedule. 


FIRST in Circulation, Advertising and News 


O'MARA & ORMSBEE, 
New York Boston 


INC., 
Chicago 


National Adve 


Detroit 


rtising Representatives 
San Francisco Los Angeles 


Mr. Ullman pointed out, “the! 


enough to keep in the open on the 
desk. 

The bottle holds the same quantity 
of ink as the traditional ink bottle 
shape and provides a rest for pens. 

“By making pen and ink as con- 
venient to use as a pencil,” said Mr. 
Ullman, “not only ink but more pens 
can be sold, making possible an in- 
crease in sales of accessories without 
any sacrifice of profits.” 

Sweden provided a radical depar- 
ture from the conventional rounded 
tin. Relying on form rather than ap- 
plied decoration to picture the con- 
tent, a Swedish packer has created 
interest in his product by use of a 
fish-shaped can. 

Another departure from traditional 
style of packaging is the styling of 
talcum powder containers to harmon- 
ize with the decorations and appoint- 
ments of a woman’s dressing table. 

This package contains an ingenious 
refill feature, creating a powerful ap- 
peal for continued’ purchase of this 
brand. 

“The re-fill alone is inexpensively 
constructed—an interesting slant in 
view of the current consumer ten- 
dency to look warily on containers of 
greater value and cost than their con- 
tents,”” Mr. Ullman Concluded. 


MOBILE HOUSE 
UNIT PICTURED 
TO ADCRAFTERS 


Detroit, Sept. 30.—Twelve guests 
comfortably accommodated in the 
dining room. 

Adequate sleeping quarters for six 
adults. 

A living room 13 by 20 feet wide. 

These features of a 


new 
house,” now on the road for ex- 
perimentation, were described to 


the Adcraft Club here by William B. 
Stout, noted engineer and designer, 
who predicted that the all-year- 
around-house-on-wheels will be placed 
on the market shortly. 

Visualizing a new mode of living 
for “the mass of the public,” Mr. 
Stout, who designed the first all- 
metal airplane and the first stream- 
lined train, declared the new devel- 


opment will give great impetus to 
many industries. 
Third in Family 

It will mean stimulation of ac- 


tivity, he asserted, in such lines as 
electrical appliances, refrigeration, 
/heating units, and sanitation, in ad- 
| dition to the actual trailer industry. 

Mr. Stout explained that the ex- 
perimental model is a trailer 18 feet 
| long, 6 feet | inches wide and 8 feet 
| high. On location it can be opened 
}out in 20 minutes. It boasts a com- 
| plete galley with a four-burner gas 
frange, gas refrigerator, and a gas- 
electric lighting system throughout. 
The “mobile house” is actually the 


CONFERENCE SPEAKER 


Dr. Wilford L. White, chief, Marketing 
Research Division, U. S. Bureau of For- 


eign and Domestic Commerce, who 
spoke at Boston last week. 
third stage in development of the 


trailer movement, he said, the first 
two being the “touring vehicle” and 
the “camp vehicle” for seasonal oc- 
cupancy. 

The designer told of experiences 
on the road with the new unit. 

“On a recent trip to Charlevoix 
six persons lived in the house for 
10 days, the driver sleeping in a 
special couch in the automobile,” he 
said. “Sunday night we had a fish 
dinner for 12 in the little dining 
room, with plenty of room and 
equipment. Last winter when the 
temperature outside was 5 below 


“mobile | 


zero, we served a dinner to six 
persons and were as comfortable as 
in any apartment in Detroit. 

“The next step in highway homes 


will come in sound-proofing, heat 
and cold insulation, plastic and 
metal heat developments, and ac- 


cessories which now in big homes 
must be adapted even more _inti- 
mately to these smaller mobile 
units. 


Tired of Ownership 


‘“The trailer business is an indi- 
eation of a new home being forced 
upon us by the great accumulation 
of ‘rubbish houses’ which are no 
longer fit to live in. It is coming 
also from the new feeling on the 
part of the American public that 
ownership of things is not so im- 
portant as experiences and living.” 

The meeting was the first of the 
fall season for the Adcraft Club. 
President Edward \. Grace presided. 


Sleininger to T. A. 
Clifford L. Sleininger has been ap- 
pointed account executive in the Chi- 
cago office of Transamerican Broad- 
casting & Television Corporation. 


New York. He was a co-founder of 
|; Free & Sleininger, radio representa- 
i tives. 


Practically every advertiser in| 
every major classification puts the bulk of his Omaha | 


| 
Indusirial and 


Commercial 
Air Conditioning 


Effective coverage in this Important Dual Market 
... two monthly papers which have the greatest 
subscriber audience in air conditioning. Come to 
“Headquarters” for complete market and media data. 


HEADQUARTERS 


BOTH PAPERS 
ARE ABC 
AND ABP 


6 N. MICHIGAN . . CHICAGO 


KEENEY PUBLISHING COMPANY 


Residential 
Air Conditioning 


KETTERLI 


Sales-producing Booklets, Folders, 
Inserts, Calendars, Window 
Displays, Counter Cards, and 
Complete Direct Mail Campaigns. 


Have our representative call 
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Lines West of Chicago en route to 
coast in operation Dec. 29, 1936. 
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but where are you going? 


@ When you follow the Mutual plan-as-you-please route 
you are hitting the major sales-depots from coast to 
coast. You are buying broadcasting tickets only to 


sales centers, and paying minimum fares. 


Mutual’s stations are entrenched in the nation’s most 
strategic markets. And you have full freedom of choice 


to select only those stations which fit your selling plans. 


Glance at the cities on the Mutual map. These are the 
sales centers where a 3% increase in volume may mean 
a 30% increase in profits. And here Mutual stations 
are delivering remarkable results. 


A drug manufacturer traces to his Mutual program 


over 1,000,000 new users within the past six months. 


A baker using no consumer advertising except radio, 
and only Mutual for its radio advertising, netted a 60% 
increase in gross sales in a Mutual territory and now is 


busy doubling his baking facilities. 


The newest Mutual rate card, just off the press, lists 
the low fares on the Mutual route—and so does its bit 
to explain why the Mutual network is the fastest grow- 
ing chain since broadcasting began. May we send you 
a copy of Rate Card Number 7? 
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THE MUTUAL BROADCASTING SYSTEM & * 


OFFICES: CHICAGO, TRIBUNE TOWER—WGN ° NEW YORK, 1440 BROADWAY —WOR = B 
CINCINNATI—WLW .~. DETROIT-WINDSOR—CKLW + NEW ENGLAND—COLONIAL NETWORK 
CALIFORNIA—DON LEE NETWORK «. ENGLAND—COULSDON, SURREY 
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TOWNSEND EYES 
MEXICO OUTLET 


Parents’ Magazine 
Aids Merchandisers 


The Parents’ Magazine, New York, 
has established a merchandising bu- 
reau under direction of Eve Bennet, 
formerly head of the children’s divi- 


department and specialty stores in 


Seabury Is Named 
Chief Town Crier 


Elmer F, Seabury, Industrial Trust 
|Co., Providence, R. I., 
Chief Crier of the Town 
the annual meeting. 


Criers at 


Electric Co.; Philip A. Feiner, North 


was named | 


Letters About 
- Dogs Are Now 
Pers onalized 


he will have no difficulty in getting 
Poochie. 

In almost every city, dogs are reg- 
istered with a special bureau, usu- 
ally one attached to the police de- 
partment. The name of the dog and 


| that of his owner are public docu- 


turer seeking the dog food market 


sion of Associated Merchandisin Deputy chief criers elec . . 
deaneoniion & | seat Se ne ee Tulsa, Okla., Oct. 1. -Turning to| ments to which all have access. As 
The new bureau will work with|A. Wilson Barstow, Narragansett account the pride and affection which | far as known, however, no manufac- 
every dog owner feels for his pet, 


Script Trouble Causes WENR 
Cancellation 


promoting products advertised in the 
magazine, and will advise advertisers 
on styling. 


Carter Is Teacher 


& Pfeiffer Manufacturing Co., Hart- 
|ford; and James J. Jennison, Shep- 
|hard Broadcasting Service. Ernest 
| J. Meyer was named scrivener and 
| John F. O'Donnell, funds holder. 


} 


Represents “Events” 


Poochie Products Company, dog food 
manufacturer of this city, is person- 
alizing form letters to owners with 
the names of the animals. While the 
fill-in leaves much to be desired, the 
campaign is reported to be having 
the desired effect. The letter refers 


has taken advantage of the opportu- 
nity offered heretofore. 

Poochie is a special diet and the 
manufacturer recommends that from 
two to four cans a month be used to 
supplement the dog’s regular food. 


Nelson Carter, manager of the bbe, ” 
Chicago, Oct, 1.—With the sched-| Qmaha office of Beaumont and Hoh-| Current Events, national school |°? ¥°U" 98 Bovril to Ayer 
led inaugural broadcast by Dr.|man agency, will teach two classes | newspaper, New York, has appointed| The company also is going to the! oyri) of America, Inc., Camden 
Francis E. Townsend over Station /in advertising at the Y.M.C.A. night | Bassler and Weed Co., Chicago, as | trouble of listing retail outlets in the|N. J. has appointed N. W. Ayer & 
WENR, Chicago, cancelled at the]! school this fall. | Western representative. | vicinity of each addressee, so that i. 


last minute after script editing by 
station operators, representatives of 
the old age pension group today 
were negotiating for semi-weekly 
time on two Mexican stations. 

The announced opener of an “edu- 
cational” series by the Old Age Re- 
volving Pension Fund head was can- 
celled shortly before the scheduled 
broadcast time last Friday night. 

Dr. Townsend charged ‘“adminis- 
tration forces” were responsible for 
the disruption of his original broad- 
cast plans. He said he had made 
speeches “telling how the situation 
was going in Washington,” and that 
pressure was brought to bear to 
prevent further airing of his opin- 
ions. It was originally announced 
by his representatives that politics 
would not be mentioned, with the 
scripts confined to explanation of 
the pension plan. 

Funds Plea Barred 

P. G. Parker, manager of WENR, 
a National Broadcasting Company 
unit, said the initial Townsend 
speech was rejected because solici- 
tation of funds was included in the 


speech. 

“Solicitation of funds is contrary 
to the policies of the National 
Broadcasting Company,” he said, 


“except in the cases of the Ameri- 
can Red Cross, the Local Commu- 
nity Chest, and the Salvation Army. 

“The National Broadcasting Com- 
pany is willing to allow Dr. Town- 
send to speak over its stations pro- 
viding the speech conforms to the 
policies of the company.” 

Dr. Townsend, through his spokes- 
men, however, evidenced no disposi- 
tion to conform. The WENR address 
was to have been the first of a paid 
series of four over that station 
which was to have been expanded 
into a heavy network presentation, 
according to the original outline. 

With the WENR cancellation, two 
sharp changes were made in the 
Townsendites radio broadcast plans. 
The first entails negotiations with 
the Mexican outlets. The stations 
are XELO and XEPN at Piedra 
Negras, powerful outlets across the 
border from Eagle Pass, Tex. 


Seek Half Hours 


Townsend representatives have ar- 
ranged for 15-minute time clearances 
but are seeking half an hour, with 
the broadcast to include 15-minute 
transcriptions of Dr. Townsend’s 
talks and the second half of the 
program to be presented by a _ per- 


sonal representative on the scene. 
The contemplated Chicago and na- 
tional network broadcasts were to} 
have been delivered by Dr. Town- | 
send personally. 

The Mexican broadcasts, accord- 
ing to present plans, would be | 


staged semi-weekly. 
The second change entails con- | 
templated use of spot rather than 
network broadcasts. 
This series is being arranged by 


Dwight Bunnell, Townsend plan 
radio director, and Connover-Serviss 
Co., Chicago, with no definite time 
yet set for the inauguration The 


Mexican broadcasts, it was said, may 
start within two weeks. 
Roth Advanced 
J. J. Roth has been appointed gen- 
eral superintendent of J. M. Bunscho 


Inc., Chicago. He has been with the 
typographers for 20 years. 


Journal Has Birthday 


New York Evening Journal cele- | 
brated its fortieth anniversary Sept. | 


Ye 


| Son, Inc., New York. 


ATLANTA JOURNAL + BALTIMORE SUN + BIRMINGHAM NEWS + BOSTON HERALD + BUFFALO TIMES - CHICAGO DAILY Nel 
MEMPHIS COMMERCIAL APPEAL + MILWAUKEE JOURNAL - MINNEAPOLIS JOURNAL - NEW ORLEANS ITEM-TRIBUNE « NEW YORK HERALD TRIB! 


% 7 ¥ es a a es sia » , 4 4 : “ oe ee a : é f a; . 
y : a pe ae caren. Ft F aa ie aD as ai ie fe . 
ae en s ; Pu set a aan ure 2 ae? Sa = o> fect te + eae d J ‘ 7 » 
pes ¢ ‘3 
SS oa ae = . 
a a 
a } q 
Po | | ee | 
ei é j ; 
x a4 | . 
oe > ee i a | a ig ie, Ck ee oR peas oo tes eine fy , 
is c | ae P< ee F é 5 re 
‘ io | : 
ee | Sp ‘ 
‘ = | 3 ge 
nig oh, | : tk aah Baars Bete 
F ¥y . 
Rt Phe pariah iy : 5 : 
Si Aas Tae Ae ae ee : en 
f | ey, ake 
‘tyes i oe een 
} ; % ME 
tae iss | Be : 4 ar a “ : 7 % 
a) ae ze he i Soe “ty ee ee t 
ee PDF » | ad % see 4 rs ae = % 
& % ‘. BT pt ont me P t oe c 
PRLS aid ir te: e . a i ‘ i hc t : 
é os ae . ¥ 4 eg) _ i 
eee | ae Bs ro ¢ a pak : >a 4 
De ¥ —- : cae } 
ae 2 ea 2 , a ei. * > ae « _ @ 
Rete ake ae . pts . ¢ a ° rst ee :. : 
i: ae Be % ‘ ee o. ren ees: 4 s 
sigs: Paes Rac eh | t ot Seach <a i ae ie eo % LP . Z 1 
fs een ee SP ee me tie, se fp Me - a 
ae es? he | & a eek 8 Cee : A i oe Rs noe oe -. ‘¢ 
ee Poa: 4 < cae gt aK 5 e 4 ; eS he oe = 4 ; 3 : c . ah! 
sy | mals ees abe | i ee Cd . 45 = we 
nue et | Rea shit scae: ae ee | Ss IT Re Py y ¥ * 
| rae a Paonia es ae AS aie toe : pee: ee: ws 4 
* E ee a 3 a 3 a ; 
: Ee a * ae 5 > . | fe agit Me ae : 
ie Si cas } le hae Sg agen \ : a ai,’ — a : 
bees at Met ot ed he eh sm a oe , a Bee x a bi ; 
Ber js “ii hy tbs.” f. aa oe ~ “4 —s ae a iret ; 
ie en sas ede tee ORE aie OL hs PY s ' . Seen Tr 
Saas oie eet : Be 4 Ba ~ HES ‘ : ; bet ene: ee Be tore q is 
pe ek eeeie gs eo ee i fogs met la: <a —— oe! i , fo) F ees F ; 
i aaa, y Pat te AEA) cb 4 ce kN -_ ss, Meee a a ewes » j » 
a es te Sa os rey Be a: aa — — uae | C0, se { on 
= Ba ah eee : betas en — ee ge Se ig ts q Ry 
aS Sige 3 BERS eta ne ene x e alse oo. ) ees 6 ae ) 
ick ae ei Peave ” e en af pated i eee es bi ac, eae - 
oS I ac 8 BaP eee: hee . a 5 os ®, es he oe ee oe ins = en 
ed Se be iene oe Amer eae aie - = oS. oe Baers, ; aa = ee site: 
Beste 5 Ao Case? we Sa (aoe ae ee (Sg oe ae ‘ Be 
hay ee ec ee peued fees tS — = Yyz : ae ere ee 
- 4 | 2 a es eres = 7 3 nial is , ; : ws oA Uji a if ~ > it i Re i. 7 if sais 
q Sean Gee | 4 paige ia ie be ter : e St RE PP Org <* — 
Lege gt oe es pe (Ae) . Bevan rele , P R Bee ee eee oat), ee 7 , 4 j 
id ype eee * { ne ea 2 “1s One mata asa caper bs, aed § eee i. * . 3 < 
ae Pe ee 44 “ Bh ahae yi . 4 oS eee aan oe r a 4 
; eae . oF Hh, ] eto ae ae i ee pia Bek tees a ee a # | # * 4 
Be Spee ae NS le SS ae Meee, Fs ae ee eR aa a 2 ie * q 
? F tees, : Tae Cae Shore Pao th a : ee teat A Seagate “Ee, ae ld 4 pee Ma y : 
. ae ees ; : Pe ue ie ee oe sais a, ee ey aes ir a 2 A 
Sa eee a ct wee, cal io a roe pe ee icine —_— 
ees me ? ey a a et ss i ee * ae 2 com Sy *h r “ti eon x i ge ‘ a . 4 = 
P a Po Oke + Sail eee eo a ‘ ode ph i Te  e . pee or f z 
£ ‘ co. Tee. ce ee ee a : Sf er ae iat pete ee ; ‘ ‘ “el 3 
, ~ a ee SS » ee ™ oe oS S es aii ee me 
” : a tt ~ j % o at te gg a a . : : eS $ 2 
s ; set oe ae ‘a J ' . Pie gees i : ae oe s ep . , - 2 ke eae : 4 
: eon 4 ex } ae ik 2 noes f :: ea a8 $ ae 
| g bee ORE Sete gt 4 ze Cee . ee ee . : PAS : 
ae i eee . Sy ai eaige ieee ofl te ee RAE Se r 
cr 3 . ‘  % i gins a ho al ge = a 
* ‘ a ae aN _ ea Sn? A aged ESS : ’ 3 
: je ¢ e} ae i eet us ae ae ne : 
mit eins ‘ : , . mee Wate, eae _— ae : a "a eS = 
are tee ase, eo ae EET ew, ee % a es ce ; 
ST are ag " aes ce . af 3 
ow Sey 5 eee Gs fs . . » ‘ ~ vo D as aa = on oJ ae 3 ae = 
RS tae Se ef hee ae gh Seon ee 
age | . i. i | 
a ae ~ > cB ot ——— 
' ‘ q a fj el cd ‘ Ca: ae ee ba : 
ee ing es fe \ pe. aes ae ' @ 

i i (3 ‘ + ‘ ‘ lla - fw} os ak. rt 
are ant is wees, - - igs Bs PERS he ry pe e Ty 
ye eee ee ee ; A a ee - Oe 

ws iid } en: sa™ fy , : Beh wea wife ; 
fa agrt M See | K ¥ ihe, t Bee ie a 
Saeed ee oe dea as er | 
Rene | al e % a em - ae Po 
hy. mies 1 aii te 
Ped : | “t i F *, Fe a : 
* als 0) Ee * be te a . 
bs? ent a | 3 ee a " : Ve aig & 
mY Pretie? | pga , é og a \ 
oe } 4 a e . ee Ps | 
lb aa ag. aye? ne ci. ae . es | 
oc eae, SRS 3 K Pa ark i 
a Phere Ne es ig B i Fee ck S23 es fe dl 
Be ras. Oe San ea aye nies hides: gg gists ek Rane x6 3 
er = a Gelfe “ OF, ies = hs Sy Baise ee ‘ 
wee ~ WN! Pie te " Si ai , a i 2s Sis Me a = i 
Sears ws eee : Sa ) 
a nie oe hs am ee egg oO I! A eae a ne ns &% *) 4 
gee, Se Yeon - aie % g i gs all w 
Pp eke on ee wipe oe a sf 
8 fois og sie Nr al Pes — : “ 
pnw eg eae ® ptm 5S ’ < 
ae Se eee > 
oy te AG ; ON aS 
i oak a ane i ‘ .: 
2 ee ns a PR: ~ 
RY ie ee Meee a ak Ft chee a 
’ os iu se ' Au = eas are wee Ss , ag @ 
A ae i = aan # : wy bas 
i ee ASI UREN ce a ee ; Ne j 
Cae ee Fs. | Gee is Lae gai : ; a 
a ea! } ; A, oR r= a = ee 
tgctida Po Sinn } De ee 2 ‘ *. 
ios: ' ; <2 ig Sy : : =~ 
i Re D » reape a 5 he be res a x * 
seals Saks F | he a eee oe eS Boe . 
se FR ea Pye cs Pag es ON ; : 
a) or. es: Dat. Sages 3 
Co a Oren ge ee ee: : Re ee ‘ 
ee ee . : ‘ ‘ ‘ ‘ 58 Ste . 4 
nh aaa eee a eae 8 : ote : s ; ‘ 
we * as wii v4 $ oe ‘ . eae - a3 : ’ ‘ 
Bian Mags Se a &% % Fs : « F 6 
Se eg a ; * ss j a ; 
3 OS a le ; a PERS \ 
Bama, bee a: a at . g SH Ra % a 3 
> So eee ee 5 ss e S s $ =a i pose Tie % Bees " 
re ‘ ce Rae . ea Bree he Re ee ES Be Ss = ee Sci Se eee * F 
fe Se tS SSS RE HEY a Reds RAR SSIS ia SSS SSS SRS ARES SRR Eee RP AP aa Sa Rae . 
— ‘ ¥ 3 Po SE AHS SSR ve See Sa J ae ee Bike oe a tos eat ‘s + te . x r 0 
nate © eager 
Pei canes i; | 
i ae 
Bee 
i Ae. ae DELL EES RT AER RE OG 
ae se 
Ba nt 
Re Go 
ie ‘ee = 
7a a a 
pin, Had Acealeas 
Sera? ‘ oe eee 
PME MME SS os kU ANNs RI sts it a ie gs = f 
mio. E ey . ~ of ee ee a pacha) aC aa ies Zeng Eg : aes ROMS, : ; 3 . 
‘ a ao, is esas ee Se Een a is ee, eee vee |g 4 daatee a ehe . wean J. aE yes Rb | fs Ky ee 


Cerri OTe 


AILY NEMMPCINNATI ENQUIRER - CLEVELAND PLAIN DEALER + DALLAS NEWS + DETROIT NEWS - INDIANAPOLES STAR 
Lp TRIB! AHA WORLD-HERALD - PHILADELPHIA RECORD - PITTSBURGH PRESS - ST. LOUIS GLOBE-DEMOCRAT - WASHINGTON STAR 


October 5, 1936 


ADVERTISING AGE 


11 


—— 


Test Financial 
Page for Men’s 
Clothing Copy 


Chicago, Sept. 30.—Use of finan- 
-ial pages in newspapers for special 
copy directed to men is being tested 
»y Marshall Field & Co., Chicago 
jepartment store. 

The present plan, believed to be 
the first time department store ad- 
yertising has appeared on financial 
pages in this area, calls for test 
insertions once weekly in various 
Chicago newspapers. 

Aiming at customers of higher- 


| priced merchandise, the initial dis- 
play insertion advertisement asserts, 
“Your clothes are the best barom- 
eter of your success.” 


“May we suggest,” the copy con- 
tinues, “that you put down a visit to 
our custom tailoring department as 
one of the first necessities of the 
Fall season?” 

The test is being specially con- 
ducted for the men’s store unit of 
the company. 


Features Bedspreads 


As a means of building a definite 
style appeal to bedspreads, Monument 
Mills, Housatonic, Mass., are featur- 
ing the ‘“Decorators’ Series” in 
Christian Science Monitor, Dry Goods 


Economist and Linens & Domestics. 


* 
"De aler rea 
announcement © 


ction to the 


Robertson Has 
a Solution for 


Parking Problem 


Boston, Mass., Sept. 29.—Within 
the next few years unhealthful air 
will be purified, W. A. Robertson, 
chairman of the board, Westing- 
house Electric & Mfg. Company, told 
the Boston Conference on Distribu- 
tion today in taking a look into the 
future. 


“We are going to purify our air 
just as we pasteurize our milk, water 
and food,” he said. 

“The size of commercial airplanes 
will increase by leaps and bounds 


Bees Y 


From letter of J. B. McCormick, Smith-Corona Vice-President 


SALES 


papers, THIS 


ping centers” . 


MAGAZINE 
POWER: 


In 4,500,000 metropolitan homes, 
THis WEEK is read regularly by the 
whole family. Its popular stories and 
articles hold the interest of young and 
old, long after publication date. And 
its rich color printing multiplies the 
sales-appeal of your advertising—at 


just '4¢ per family for a full color page! 


NEWSPAPER 


Through 21 great metropolitan news- 
WEEK concentrates its 


circulation in America’s “super shop- 


families in these trading areas . . . gives 
dealers a real local campaign that they 
want to tie up with . . . influences shop- 
ping and buying action, as only the 


family newspaper Can. 


Sy ae ce ee ees | 
57 Mele aes oe 


within the next few years. Like- | 
wise, ways to develop tremendous | BAR LAXATIVE 
power in relatively tiny machines) 
will be discovered. ; 

“Further development of good 
roads and automobiles in the form of | MAKER S USE OF 
compact little houses will induce our | 

’ 

“Our food will gradually become ‘UNEEDA BRAND 
so different that we will hardly rec- 
ognize it. All foods will be available . 
all the year ’round. 
focal point of admiration and despair, 
They will be practically noiseless. \ y 
Double deck streets will be common. Nnecessar 
Most buildings in cities will be flat, 

Washington, D. C., Sept. 30.—A 
device automobiles may be taken off | new viewpoint in adjudication of dis- 
the streets and stored on the top of putes involving ownership of brand 
the structures.” 

= | support of the contention of National 
Biscuit Company that its mark 
“Uneeda” on medicated candies pre- 
| cludes use of a similar mark on 
necessity of proving that National 
Biscuit is actually producing a medi- 
cated candy. 

Back in 1898 National Biscuit 

foods, including medicated candies. 

The Patent Office Examiner at 

first denied the application of La 
Cross Chemical Company for regis- 
mark for a laxative in a chocolate 
form, use being claimed since Jan. 
1, 1933. Then the Examiner reversed 
himself, after a protest by La Cross, 
Lax.” National Biscuit at once in- 
stituted further proceedings, which 
have been carried to the top of the 
Patent Office, and has gained its ob- 


people to become nomadic. 
“cities will continue to be the! PFOOF Of Production Is Held 

so that by the use of a simple lifting 
names is seen in the Patent Office’s 
chocolate laxatives without’ the 
registered “Uneeda” for numerous 
tration of “Uneed-A-Lax” as a trade- 
and permitted the use of “Uneed-A- 
jective. 


Law Is Quoted 


La Cross had convinced the Ex- 
aminer that National Biscuit is not 
using its mark on medicated candies 
and that under the law National is 
not entitled to prevent use of a 
similar mark on this general type of 
vroducts. Section 5 of the Trade- 
Mark Act prohibits registration of 
trade-mark “which so nearly re- 
semble a registered or known trade- 
marks owned and in use by another 
and appropriated to merchandise of 
the same descriptive properties as 
to be likely to cause confusion or 
mistake in the mind of the public 
or to deceive purchasers.” 

However, “tops” in the Patent Of- 
fice pointed out Section 16, provid- 
ing that registration of a trade-mark 
“shall be prima facie evidence of 
ownership” of the registered mark. 
It is fundamental in the law of 
trade-marks that there can be no 
ownership in the absence of use, 
so that prima facie evidence of own- 
ership necessarily carried with it a 
prima facie presumption of use. 

“Until some positive evidence is 
presented to outbalance this prima 
facie showing, National Biscuit is 
not required to make further proof 
of use of ‘Uneeda’ on medicated can- 
dies,” it was ruled. 


PUNCH: 


Bennett New Pepsodent 


Field Sales Supervisor 


Richard M. Bennett, Pacific coast 
district sales manager of The Pepso- 
dent Co., Chicago, has been appointed 
to the newly-created post of national 
field sales supervisor. 

He has been succeeded in the Pa- 
cific Coast territory by P. H. Mun- 
die, former sales manager of the 


. . averages 1 in 314 __ | Southwest district. 


Gorham’s New Line 


The Gorham Co., Providence, R. I.., 
is producing products in plastics for 
merchandising, premium, industrial 
and display use. Trade papers and 
direct mail will be used. Paul Don- 
elan, director of advertising for Gor- 
ham, is in charge. 


Omar Sponsors Contest 


A $1,000 prize contest open to 
home-bakers using Omar Wonder 
flour is being sponsored by Omar 
Mills, Inc., Omaha, Neb. The contest 
closes Dec. 31. 


Joins “Reporter” 


Dwight M. Spaulding, formerly in 
the advertising department of Hous- 
ton Chronicle, has joined Petroleum 
Reporter, San Antonio, Tex., in 
charge of local advertising. 
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What Do Retailers Think of 
National Advertising? 


A sidewalk merchant in a Chicago 
suburb is advertising-minded. He 
carries in large letters on the side of 
his portable stand the following an- 
nouncement: 

John’s Rolling Kitchen 
AMERICA’S FINEST RED HOTS 
The natural disposition of the ad- 

vertiser to claim supremacy, not to 
say perfection, for his product is 
nothing to view with alarm, but com- 
petition in this field often leads to 
extreme exaggeration which does not 
impress either the trade or the con- 
sumer any too favorably. The ex- 
aggerations are discounted, but the 
danger is that the solid truth which 
remains may be discounted too. 

The resolution adopted by the Na- 
tional Association of Retail Drug- 
gists at its recent Pittsburgh con- 
vention, in which extreme claims 
made for drugs and cosmetics were 
deplored, took the sensible viewpoint 
that the retailer must be considered 
by the manufacturer in planning his 
advertising. It is the retail merchant 
who actually passes the product 
across the counter and receives the 
money of the consumer, and he must 
be able to endorse without qualifica- 
tion the assurances given the public 
through the manufacturer’s advertis- 
ing. When he cannot do so, his fune- 
tion as a successful distributor is im- 
paired, and the relationships between 


him and the producer, and between 
him and the consumer are made less 
pleasant and satisfactory. 

In the drug field there is special 
reason for concern. First, many 
drugs and cosmetics are advertised 
so competitively that copy men are 
constantly striving for new and sen- 
sational appeals. Second, the drug- 
gist, who is supposed to second and 
endorse these claims, is a_profes- 
sional man as well as a merchant, 
and consequently is more than ordi- 
narily critical of claims which are in 
conflict with his professional knowl- 
edge. And third, and in some cases 
most important, is the fact that the 
independent retailer is an actual or 
potential competitor of the manufac- 
turer in the production of many of 
the items which he sells. 

Enthusiastic trade co-operation is 
one of the prime requisites of suc- 
cessful advertising. If the merchant 
and his salesmen are able to tell the 
Same story the manufacturer is tell- 
ing in his copy, and to say without 
hesitation, “This is true—you can de- 
pend upon it, Mrs. Consymor” thar 
the advertising will work twice as 
hard. But it cannot be expected to 
do so if the merchant is either luke- 
warm or definitely critical of what 
the manufacturer is saying to his 
customers in his advertisements. His 
opinion, too, should be considered. 


Destructive Agency Solicitations 


An important executive connected 
with a large corporation which only 
recently has begun to advertise to 
the public commented pointedly the 
other day on the solicitations which 
his company has received from sev- 
eral advertising agencies since the 
copy began to appear in a number 
of leading publications. 

“We never advertised before,” he 
said, “because no agency had shown 
us an idea which we thought justified 
the expense of presenting it to the 
public. Our present campaign seems 
to us to be worth what it is costing. 
because it is getting before the pub 
lic some of the important facts which 
we think should be generally under- 
stood. We are satisfied that the ad- 
vertising is all right. ; 

“The agencies which have been 
soliciting us since this advertising 


started have almost invariably ap- 
proached us with the argument that 
the advertising is all wrong. They 
have criticized the ideas it contains 
and also the way in which it has 
been written. Both our general pro- 
gram and our judgment in approving 
these advertisements have been ques- 
tioned. 

“We are not as familiar with adver- 
tising as with some other business 
activities, but it seems to us that this 
is not a very good way to sell agency 
service. We would be glad to con- 
sider ideas which would help us in 
our work of educating the public, but 
we believe that the approach which 
has been made thus far is decidedly 
destructive.” 

The quotation covers the situation 
so well that additional comment 
hardly seems to be necessary. 


Manager. | 


BY-PRODUCT OF PUBLISHING 
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-~-Des Moines Register 


“Hurry these down to the press room before they put on the after- 
noon edition.” 


Voice of the Advertiser 


WRIGLEY'S SPEARMINT AT CATALINA 


Kiosk on Island 


To the Editor: In view of the pic- 
ture on Page 51 and the story on 
Page 16 of your Sept. 21 issue, you 
may be interested in a picture of 
one of the kiosks on Catalina Island. 

The kiosk is lighted at night, the 
lights being concealed in an over- 
hanging top. It has been used suc- 
cessfully for advertising purposes in 
a community where atmosphere is 
one of its principal assets and where 
standard forms of poster advertising 
would have been most objectionable. 

Puitie K. WRIGLEY, 
President, Wm. Wrigley Jr. Co., 
Chicago. 


Instructor's View of 


Advertising, Courses 

To the Editor: While education 
needs no defender, I should like to 
make a personal comment on, “Opin- 
ion Split on Advertising Courses’ 
Value,” (Sept. 28, p. 2). Criticism of 
the formal, class courses on advertis- 
ing subjects is a healthy indication, 
but I believe it should be extended to 


“the general field of marketing and to 


the practitioners of advertising as 
well. Too frequently the classroom 
reflects conditions existing in trade 
and business. 

In a check-up of the graduates of 
the Wharton School of Finance & 
Commerce, I found the annual earn- 
ing capacity of the University of 
Pennsylvania Men in Advertising to 
average $6,500. The medium salary 
was $5,000, with 8 per cent of those 
reporting earning over $13,000 annu- 
ally. Salaries of beginners ranged 
from $1,400 to $2,000. Unfortunately 
these are 1931 figures, but the earn- 
ing capacity of men in distribution 
always has been relatively high. 
While the criterion of earning capac- 
ity may be a poor judgment for per- 
formance; nevertheless it is one indi- 
eation of the practical value of class- 
room work in advertising. Criti- 
cism of these men relative to course 
content is a valuable guide to an in- 
structor. 

Advertising is essentially a young 
man’s business. The average age of 
men employed in this field is 34 years 
and most of the men thus employed 
are between the ages of 22 and 40. 


| The contributions of the older men 
| in these age brackets should be a val. 
juable aid to the training of the 
| younger men. If you are an advertis. 
| ing manager or an agency executive, 
don’t expect your younger assistant 
to do all your work so you can play 
golf every afternoon with that spe- 
cial client. It is your duty to afford 
specific training for the younger man 
in the particular ways of your busi- 
|ness; it is the duty of the educa 
|tional institution to afford the man 
| who is your assistant a broad train 
ling in the principles of business. 
| A recent graduate told me that the 
|most disappointing thing he had 
learned about advertising was the 
| woeful lack of fundamentals on the 
| part of advertising managers. How 
|ever, this was in his favor. Because 
‘of the informative service he was 
/able to render in selling printing, his 
commissions during the first six 
/months out of college netted him 
jover $6,000. This fact may be a bit. 
| ter pill to some old timers. 

The diamond of advertising has 
many facets. It may be polished by 
criticisms from many sources. Per- 
haps the constructive criticism can 
be pooled in one stream of thought 
for the welfare of all who are en- 
gaged in this business. 


Howakp T. Hovpe, 


Dept. of Marketing, Wharton School, 
University of Pennsylvania. 
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Ask Us Anything 


To the Editor: I notice in your is- 
sue of Sept. 28 that H. E. Zimmerman 
of Mount Morris would like a defini- 
tion of the word “splash,” as used in 
advertising. That should be simple 

A “splash” is not, necessarily, a 
“spread,” nor vice versa. But each 
can be either. A “splash” has plenty 
of whango and oonk, interspersed 
here and there with a modicum of 
hyah. It never contains ickle-ickle 
or waa-waa, but is decidedly piff-bing 
and eeeee all the way through. 

Happy to have been of assistance 
in clearing up this matter for you. 


LEE CLARK, 


Bally Mfg. Co., 
Chicago. 
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Says Knox Was Right 


To the Editor: That was an inter- 
esting story about the proposed pro- 
gram of life insurance companies to 
do some intelligent advertising. They 
have been talking about this for 
years but never do anything about 
it. Perhaps the jolt Col. Frank Knox 
gave them will awaken them to a 
realization that they cannot forever 
slide along on the free publicity they 
have been getting. 

The Democrats apparently had every- 
thing all set to make an attack on 
Colonel Knox for his statements rela: 
tive to life insurance conditions, but 
after that meeting at the White 
House they dropped the whole pro- 
gram like a hot stove. The truth of 
the matter is that Colonel Knox was 
absolutely right and the life insur- 
ance companies know it, and if they 
are wise they will go about setting 
their own house in order and will do 
it quickly. 

It is true they came through the 
depression in much better shape than 
the banks. But there were a number 
of life insurance failures—some of 
them smelling to heaven—and the 
real reason most of the life insurance 
companies came out of the depres 
sion comparatively unscathed in 
their financial setup was that they 
declared a moratorium on _ policy 
loans. If the banks had declared 4 
moratorium on savings deposits they 
likewise could have weathered the 
storm. 

Anybody with half an eye and 4 
modicum of financial intelligence 
know that life insurance companies 
are loaded up with government S¢ 
curities and mortgages, and here it 
Chicago most of these mortgages are 
monumental evidences of the inca 
pacity of the life insurance comp® 
nies that made the loans. In a nut 
ber of conspicuous incidents they 
have had to take over the building® 
themselves. 


JoHN KNOX, 
Chicago. 
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Pantr 
Shelf 


Scene 


As appraisal of what a housewife has 
got clearly indicates what she can get. If 
her larder is loaded, it’s safe to assume 
that she can steadily buy the things she 


needs and wants. 


Familiar cartons, jars, bottles and tins 
line the pantry shelves of the homes in 
which The Daily News is at home. 


The pantry shelf scene in these homes 
is a one-family grocery stockroom. They 
are well provisioned and replacements are 


made as rapidly as products are consumed. 
ke ke Ww 


I’ your product belongs in this pantry 
shelf scene your sales message belongs 


in The Daily News because The Daily 


News has more and better home coverage 


than any other daily in Chicago. 


It saturates the rich concentrate of 
Chicago’s actual market, the areas which 
house the typical American consumer, 
able to buy his daily necessities without 
stint and provide his tamily with ordi- 


nary comforts. 


To these constant, devoted readers The 
Daily News is not only a source of news 
and counsel but a tried and trusted market 


place as well. 


x ww 


y can add your product to the pantry 
shelf scene in thousands of Chicago 
homes by presenting your sales message 


in The Daily News because The News 


opens the door to these homes and intro- 
duces you properly. 
Ww Ww Ww 

ORE grocery advertising is carried in 
M The Daily News than in any other 
newspaper in the United States. The News 
has occupied this position of leadership 
for six consecutive years. ‘The inference is 
obvious, because food advertising simply 


must produce sales, quickly and profitably. 


As in food, The Chicago Daily News 
leads all papers in Chicago, morning, 
evening and Sunday, in total retail ad- 


vertising. 


To drive your sales message home in 
Chicago, get it into the homes of Chicago 
through the columns of The Chicags 
Daily News. 


THE CHICAGO DAILY NEWS 
~ Chccagos Are News 


GEORGE A. McDEVITT CO., Eastern Advertising Representatives 


400 W. MADISON ST. 


JAMES L. LENOX, Eastern Representative Photogravure, Color Comics and Retail 


. 444 Madison Avenue, NEW YORK 


. . 12 S. 12th Street, PHILADELPHIA 


444 Madison Avenue, NEW YORK 


tit Se Se Bs) . ‘ as ware = ee ite eee ae Sl ~ hardin = : ae, > he hus jee © AR Sete egy ; Ba Pee ae sities Paige” al ales Sn . 
- a 7 a . 
Pp aR A A A RA A Pa 
n 
L- . 
e 
» i 
B, 
it 
y | 
e- t - 
d — - — i 2 i 
| | (Ee |e @ NG 
i ‘ ——, ee ¥ A Feet cad | —— | , i > i | 
i- " ‘2 4 i . | - (| ti 
bal | sf werner 
a 5 | ; ; | —" ix : ny Y <a * 
~ _ - : 4 _ | je =~ | ; 
. ; / >) e ~ i ot oy a | - “ 1h i ty in 
SS | ue ' . 
’ : oy j tenet i swe = * 
= " = 2 
id — x ‘ iP _ a. —— ses ae e 
° 
: ww 
=: ; A 4 =a = — 
a F bre a, + - — a or a ww \faon 7 ; 
eo —we ' ' 
v ay a ; Cg i oT) ai | vores 
se etpnie~ 5 an _— | : ' ; = ry ory ‘ if 
se — ” si Mt BAB zh a od | | 
ae VE : | a 4 @ oe 1 | 
as ~ ee Maa —- a'' A : F , 
~~ : ~ F : i p oF } ew og i 
is ate ’ ie S wan > - “ | "| of" || ‘ : 
. bs Zo ‘ . me how Sal “ a nee a 4. ) i$ , ‘ 
1x ae ie - a ba 
m —- ~— (6s [Wn es ae ae 
: a ait % " - — a 
| rN : % abe: = eS) a: e wi 
as { £5 Re ae MN ae = yas | La: 

” Tec es . a : ha 
by — : ae ~* : 3 . Q ry Se eee ¢ 308. acti 
Al) = 7 bee - | sane 88 a t Lee 

ae, — : i eit ee 
lt a OM - “ ae 
ive a : ‘ ne 
n- & ~ se e Ss “eh e 0 Manica acti a. saa a iho ie ba SRS ob 
oS ‘aa ; ol fi 
= % pe ’ i - PL ¢ ie 
a gk a gee eee r 
a Rae ‘ “ = yew | . 
ol, a; of * . | Win ating) per & oan a 
a | ‘ a . i i — Bi 5 hy ee 
- aoe eee a - ie | hy 7 Le ngs 
eee a eaten The = 
+ oe ee”. es i : ae 4 | P ; >. ee 
_ aS 7 set 
was ~~ ee a . ; i 
— , a ow er — E 
an ae - ; ages 
in . eae i 
yi ee ee 9 [ SRgenae es 
- St ae ae 
a ete ae near 
- erie. ae ey. 
ing Oyo tl vee ree ris 
aty E.G ates, ay = ae 
of : BE ap: e I : . oe 
kle met hi Nei at i ” ae a 
ing 
nee Ss : ei ‘® 
» = 4 " — . — ase 
% 7 e. on ' Tae: re 
bs} = : Aes 
sa e. SOC eee | ; a 
7 a 
papee v 
s re 
. 4 Seek 4 “ an “ ; 
; in a 
; i ee is 
> aN a 
| i 
Fi aay 
ee ee , : kal 
5 ; 
‘ Ca Sa 
} ie. 
4 ' 1 ep aera 
} Pe j oa 
; ' . ~ fe 
Zz ee i i Ss oe : 
5 i ea: 
i she 2 1M 
4 ' scat 0 eg 
Bs 
; i Eee 
— 
HG aces, BEES 
a 
j aoe — ae 
| — a 
_ a 
ESR ai ers 
» ae Paved 
poe fee 
yee er a ase ar 
nies 2 oy ere ay =< a3 ’ 3 ‘ Bk 4 ee De fie ee oer time i PT ei ead Ces J ah ae oa 4 tees me Pees ee ae: ia a wee Weg =e vi eee a on Eas diate idea eet Sis Sige aa Oa s ’ Z te yon 
ice. clea cde J aig ete oe er at ik tM ne 5 K SA res oe Seer ok win hae OR ¥ AN ie OND ree, 1 ae maa eens CxS oe soeres ot emirate ie Po Sao Py Ss Rode 


14 
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‘Ridiculous’ The caption explained: een — —_—___ 


| blend that satisfies you in the cup.” | promotion on 1847 Rogers Bros., Wm 
“Ezry Windy, long known for his The copy ended with a satisfaction MUSICAL CAMERA |Rogers & Son, Holmes & Edwards 
. elastic imagination, now comes forth | or money back offer. Ernest R. Ham 
Coffee Claims with a testimonial that tops ‘em all.| Agency handles the account. 


Inlaid and International Sterling, its 
He claims miraculous results from | 
_ . 
Are Ridiculed , 


| drinking a certain kind of coffee. | 


four principal silverware lines. 
INNOVATION FOR The radio campaign, featuring the 
(We don't believe his statement and | Two Appoint Atwood 
don’t want you to either! )” 
San Francisco, Cal., Oct. 1.—Dwight 


1847 Rogers Bros. patterns will he 
launched over the NBC Red network 

Washburn Bakery, Inc., Brockton, Sunday, Oct. 25, 4:30 to 5. Called the 

: . The copy said that Edwards does | Mass., has appointed Arthur L. At. | “1847 Musical Camera” program, jt 

Edwards Company is running a cam- not promise miracles, but does guar-| Wood Advertising Service of that will feature “sound pictures” por. 
paign in Pacific Coast newspapers | antee coffee satisfaction city. Several co-operative banks in | trayed in orchestral music supple. 

“ for Edwards Dependable coffee, urg- / ; Massachusetts have named the agency ia : 

still more | for a newspaper series of 26 inser- 4 M i S h d | mented by vocals and dialogue, un 

claims about coffee,” the advertise-| tions entitled “Pointed Paragraphs bavy agazine C @ u e der direction of Josef Cherniavsky, 

f , : ment continued. “The best this, the!| about the Co-Operative.” 

A sample of such a claim was in- best that; secret processes, im pos- 

cluded in the Edwards copy, which 


Supports Radio Program pret sos conductor. “The 1847 
. / sible promises; fancy gadgets and | 
ran in color in many newspapers. high-sounding phrases. 


| Girl” will also be co-featured. 
“I'd been an invalid for years,” an 


é “Claims, claims—and 
ing the public not to be misled by 
“ridiculous claims.” 


° ° Pictures with Music 
Wise Shifted 
“No wonder you buyers are con- | ‘ ay eeeat , : Meriden, Conn., Oct. 1.—Radio, na 
. 4 : a | W. O. Wiseman, radio columnist | 
elderly gentleman is quoted—‘“then fused! 
I drank two cups of Phooey coffee, | 


“What you really want, when se- 


é agazines, tre apers and 
and commentator for Omaha Bee-| ional magazines, trade papers an¢ 
| lecting coffee, 


and threw away my crutches.” 


Capitalizing the current interes: 
a= . i ramatizations, the ton ictures 
News, has been appointed manager | direct mail will be used by Interna-|'" @ ee See Sane: siete 


; will range from current news events 
is a fresh, quality | of the paper’s promotion department. | tional Silver Company for Christmas 


i. a 


eee ee 


o famous historical scenes, whic) 
will be selected by a musical-editoria! 
_board. In addition, listeners will be 


| invited to suggest pictures for use 
(on the program. A special prize wil! 
be offered each week for the sugges. 
b ri tion accepted. 
| The type of dramatization ix 
“HM, termed a “bird's ear” view. To work 


out the unusual and intricate musica! 
arrangements will require the sery 
jices of a large staff of arrangers 
Since the news pictures will not bh: 
gr selected until late in the week, the 
up its. arrangers will have to complete «a 


usual week’s work in two days o1 
less. 


Offers Jubilee Special 
NATIONAL SHOE RETAILERS ASSOCIATION p 


Magazine promotion on the 1847 
W YORK Rogers Bros. line, stressing the Love 
ba oe  ——————_ 574 MADISON AVENUE NEW Y 


mo! 


until I read this letter,”’ said an advertiser, “how far-reaching and 
important your dealer acceptance and merchandising set- 


lace, Sylvia and Marquise patterns, 
a —— is scheduled in Good Housekeeping. 
L. F. TUFFLY, President, Houston, Tene 6 — ~~ L., E. LANGSTON, Manager Ladies’ Home Journal and Bette: 
HERBERT J. RICH, Troasures. un Homes and Gardens. Dealer helps in 
July 15th, 1936. 
BOARD OF DIRECTORS 
THREE YEARS 


* E. BALLOU 
P. Ee pAE Ballou Co. 
Providence, R. 1. 
v. DUN. BELFIELD 
: W. EL. Steigerwalt 


clude new window display material, a 
_hew consumer folder and newspape: 
/mats. In celebration of Rogers Bros 


approaching 90th anniversary (1937). 
Miss Kathleen Howard, Fashion Editor, 

% me *hiladelphia, (Pa. s 

ro CEORGE J. RUNS Teotenlag Wngneihte 


'the company is offering a “Jubilee 
|Special,” 90-piece master service in 
a cabinet, retailing at $79.50. 

| Gardenia, a new pattern in Wm 
Rogers & Son, is being introduced in 


cn California. 
CARL BURGSTANLER Hollywood, if 
mae: 


E. Foster Co. 


Chicago, lll q 
*ARTHUK FE. ERBS dear Miss Howard: 
. 6254 Euright Ave : My 

University City, Mo.; 

j. C. FEDLER, Jr. 


» = /a@ page and half in The Saturday 
our Style Conferenc | Evening Post for Oct. 10, with fur 
Boston Shoe Co. |! ~ a oe caeneais as a featured |ther promotion scheduled in the 
eo: in the pest, we have been honore ith Photopley Magazine it Spring. N. W. Ayer & Son are the 
ns Wisidnetone De: speaker. In your present ping beg sider appearing on a program agency for both 1847 Rogers Bros 
OTTO H. MASSEL nt quite fitting that you should con _and Wm. Rogers & Son divisions. i 
Chicago, 1. for us once again. | Magazine copy on Holmes & Ed y 
sata ow ould possibly arrange _to wards Inlaid follows the strategy fol 
poco 25 sg wing A “1937 ors convenes at lowed several years, the effort being 
om speak at our Style Conference for sing, 3 tenber 14th. Harper's | to give the advertising identity value fi 
(at om i Y. a Waldorf Astoria on Monday morning, - a representative for | Points stressed are: 1, Sterling inlaid 7 
BW. eS caus Co. Bazaar will be represented on the Sha neoeenbeiies ‘quality; 2, variety and beauty of de | 
LeNiGite 13 fashions - and a leading figure in sign (all active patterns being illus en 
baa Knight Sie Co men ed be a great privilege trated in each advertisement in or 7 
JOHN T. LAYG sac at woulé — of what the designers ‘der to keep dealer stocks moving 
New Yous NY have you present & general style P {lhouette and gen- /evenly); 3, the authorized dealer 
°F. A. rt Bie & Fitch Co. to ey dios are developing as to s on- set-up 
New You. N.Y. in the Hollywood studio is impossible to make a definite c D. 
He ete anor, Hote eral fashion. Naturally, +t Poqhines and the actual models being List of Magazines 
Pes Riis nection between coming Spring re is a very interesting story, 
1 COT nayer MgReit Co developed for new productions. The t you could handle in your Holmes & Edwards copy appears 
WM. PIGEONS Jr. however, of general fashion interest tha . ¢ indeed to have you, 
 Rieheter Stew York va masterly fashion. It will be a privileg 
HAROLD F, VO 3 u 


almost entirely in half-pages, the fall © 
schedule including Collier's. Good 
Housekeeping, Ladies’ Home Journal. 
McCall's and Woman’s Home Com 
panion. Ralph H. Jones Company is 
the agency. 

International Sterling is being fea 
tured in American Home, Bride’s 


as the Fashion Editor of Photoplay Ma 


gazine, speak as the voice of 
Hollywood designers, scree W Ad IRL 


ae 
ONE 7. . 
RY E. FO? ‘ 
— Fontius Shoe Yo 
Denver, Coloral 
SEORGE B. HESS 
GEORGE fess’ Sons 
Baltimore, Maryla 
DAVID 5S HIRSCHLE 
Hofheimes 5. ~_ 
Norfolk, irginia 
MEL vil LE KAU! MANN 
"Sommer & Kaufmann 
San Francisco, Ca 


ight add that 
In that connection, I @ ori 
chants and business men in general et ten Interest - | 
most a iaaseine as a periodical of Hollywoo Tet Tect ha 
tice Just a fan magazine. And we beileve 


y > 


ose 


GER EEN TS 


Magazine, Fortune. Good Housekeep 
: pmmercial activi- ing, Harper's Bazaar, House and Ga: Z 
21. pene t ociation den, House Beautiful, Junior League es 

an, nape ’ oe Retailers Ass - A oe f 
eos ie Shoe Co. ties as that carried on by the National vost with the Official Town and Country and Vogue. Full v 
Ju WeeeRTS . in its semi-ennual Style Ne ee ot imavtthe pages are the common unit. 

“Stone Sho 9. te) 

Cegrand, Obie Showing of Leathers by the Tanners 
ROY E. STE Shoe Store 

} te lo 


Young 
wa ° 
ALBERT WACHENHEIM, Jr. 


ow oe 


& Rubicam are in charge. y 
asure to Trade paper copy on the three plat * 
We shall look forward with = a lines includes covers of National © 
shoe Stor as above outlined - an s S covers of Na be 
New Orleans, La. having you accept a place on our program 
oo ae MS 
ce & by yy Williams Shoe Co. with kind personal regerds, we are 
St. Louis, Mo. 
PAST-PRESIDENTS 


wn Bag Most sincerely yours, 
A. H. GEUTING 

Philadelphia, Pa 

JOHN O'CON! 


Chicago, Mlinois ini = 
JOHN J. BAIRD. 
Columbus, Ohio 
M. A. MITTELMAN 
ye Detroit, Michigan a 
*Fxecutive Committee 


o Be 


Circular-Keystone, Pacific Goldsmith 
and Retail Ledger. 


Jeweler and inside pages in Jewelers’ BE 


LIKE ICE*CREAM and— 


Curtis J. HARRISON, Advertising Manager 


BUILDING SUPPLY NEWS 


PHOTOPLAY MAGAZINE  fucteact 


THE LEADING 


“Devoted to the Practical Problems of Contractors” 


EXPONENT OF HOLLYWOOD FASHIONS. 


6 Sell Building Materials / 


Industrial Publications, Inc., 59 East Van Buren St. Chicago 
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“a “The power of man increases steadily by continuing 
nh in one direction”— Emerson. Likewise the power to 
" render better service increases steadily as an 
: efficient organization continues in one direction. 
. Recently the Packer group has purchased the 
oo | following poster advertising plants which will be 
he expanded and improved in keeping with the high 
- standard of service rendered by the Packer organi- 
ee zation throughout the country. 
a GOODWIN POSTER ADV. CO...... Hamilton, O. 
_ COULTER POSTER ADV. CO. .... . Meadville, Pa. 
i 4 NORWALK POSTER ADV. CO...... Norwalk, O. 
te TIFFIN OUTDOOR ADV. CO......... Tiffin, O. 


KINSEY ADV. CO........+..+.+.++e++.. Fremont, O. 
Fostoria, O. 


ea BARKER OUTDOOR ADV. CO. ..... Orlando, Fla. 


oT E. B. ELLIOTT CO................ Miami, Fla. 

fad West Palm Beach, Fla. 

or i NORMAN-FENNELL CORP. ........ Miami, Fla. 

ow ; West Palm Beach, Fla. 

oo: GRIFFITH DISPLAYS, INC......... Miami, Fla. 

ae West Palm Beach, Fla. 
“ORGANIZED TO SERVE YOU WELL” 


Executive Offices: CLEVELAND 
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Seat 


October 5, 1936 


Patman Act to 
Be Reinforced 
by State Laws 


Chicago, Sept. 29.—In view of the 
trade agitation for state legislation 
patterned after the Patman Law, the 
National Food and Grocery Confer- 
ence Committee at a meeting here 
today concluded to study carefully 
the desirability of perfecting a model 
bill. 


The committee will meet again in 
Chicago Nov. 10. In the meantime, 
each member association will pre- 
pare its own draft of such a bill for 
discussion. 


Membership of the Conference 
Committee includes the National- 
American Wholesale Grocers’ Asso- 
ciation, National Voluntary Groups 
Institute, National Retailer-Owned 
Wholesale Grocers, National Associ- 
ation of Retail Grocers, Food and 
Grocery Chain Stores of America, 
Inc., and the Associated Grocery 
Manufacturers of America, Inc., 
which represents the food and gro- 
cery manufacturers on this Commit- 
tee. The committee was organized 
in September, 1935. 


N. Y. Display School 


| Offers New Courses 


| Richard P. Papointe, display man- 
ager of John Wanamaker’s Men’s 
store, Philadelphia, will instruct an 
advanced class in display beginning 
Oct. 17 at the New York School of 
Display, Rockefeller Center. 

Polly Pettit, director of the school, 
will give a course in modern display 
papers. 


Daniel in New Post 


Jules P. Daniel has béen appointed 
account executive in the Baltimore 
office of United States Advertising 
Corporation. He was formerly with 
station WBAL, Baltimore; Joseph 
Katz Co., Baltimore, and E. T. How- 
ard Co., New York. 


Aid for Chains 

A new edition of “How to Meet 
Unfair Charges Against Chain 
Stores,” containing an analysis of 
anti-chain arguments, has been is- 
sued by Chain Store Age, New York. 
Godfrey M. Lebhar, editor of the pa- 
per. is author. 


Henson Transfers 


E. T. Henson, formerly with Fred 
Kimball, Inec., New York, has joined 
the sales department of George T. 
Hopewell Co., New York, publishers’ 
representative. 


=n granny ae 


=? 
i 


You may dote on data. If you do that’s fine! The more you read the better 
forus. But if you are not a data-doter you can so easily establish the reasons 
why the Journal is the outstanding advertising buy of this market. Two 
sources will give you all the information. Media Records will tell you that 
the daily Journal leads in retail linage, general linage, total paid linage. 
Then the good old Standard Rate and Data quickly proclaims the daily 
Journal’s leadership in circulation at an exceptionally low milline rate. 
Presto! there it is—the Rule of Three—the sales answer in this market. 


m SOURNAL 


“The tule of Three Newspaper’’ 


REYNOLDS-FITZGERALD, Inc., National Representatives 
NEW YORK, CHICAGO, PHILADELPHIA, DETROIT, SAN FRANCISCO, LOS ANGELES, SEATTLE 


YE Gods THERESE, | 
| —DON'T ACT AS 
DUMB AS You 
LOOK, YOU KNOW 
» | DON'T NEED THIS 
WHEN | HAVE THE 


\ RULE oF THREE 


Dealers Learn 
Display Lesson 
from Congoleum 


New York, Sept. 30.—Congoleum- 
Nairn’s new showrooms at 295 Fifth 
Avenue are designed to interest both 
consumer and dealer, according to 
E. L. Van Houten, sales promotion 
manager. They were designed to give 
retailers practical ideas for the dis- 
play of floor coverings. 

Individual niches for each roll of 
floor covering are elevated more than 
two feet from the floor, giving an 
eye-level view. Indirect lighting, 
|chromium fixtures, and streamline ar- 
rangement of the patterns combine 
to add interest to the display. 


Consumers, including decorators 
and architects, will be invited to 
visit the showrooms, where they can 
see several hundred patterns of Con- 
goleum and Sealex, many in actual 
|use. All inquiries will be referred to 
dealers. 


The quarters contain a six-room 
|}suite of model rooms, completely 
|decorated and furnished. These 


| 


!rooms include hall, living room, din- 
ing room, bar, kitchen and bath. 


The Rule of Three 


1 CIRCULATION LEADERSHIP 
The daily Journal has the 


largest daily circulation in 
the Pacific Northwest. . 
+ it has 33 per cent more city 
circulation than any other 
Portland daily. 
| ADVERTISING LEADERSHIP 
The daily Journai leads in 
retail linage, general linage, 
+ total paid linage. 
LOW MILLINE RATE 
The daily Journal has an ex- 
ceptionally low milline rate. 
PORTLAND 
OREGON 


| 
| 


GREET ‘EM WITH A SMILE 


Reception room of Congoleum-Nairn quarters on Fifth Avenue. 


Pinitnaliias te 
Aid Alberta’s 
Credit Plans 


Lethbridge, Alta., Oct. 1.—Indus- 
tries coming into the fold on Alber- 
ta’s internal credit plan will be 
given free advertising by the govern- 
ment, Ernest O. Manning, provincial 
minister of trade and industry, an- 
nounced here. 

Under the plan the province’s so- 
cial credit government will actively 
promote products of manufacturers 
selling their products for “Alberta 
credit” against those demanding 
currency. 

The minister held out the free ad- 
vertising offer as a lure for indus- 
tries to co-operate in the social 
credit plan. The media to be used 
and whether the government’s ad- 
vertising would be placed on a cur- 
rency or credit basis were not ex- 
plained. 

“We intend to compile a complete 
list of Alberta products available for 
Alberta credit,” said the minister. 
“We will advertise your product at 
no cost to you.” 

Competitors who demand =  cur- 
rency, maintained the minister, “will 


2a An aes 


4 re eT 


OUGL 


not long be able to compete with 
you. Only those who will agree to 
sell their products for credit will 
survive.” 


Plan First Dividend 


The social credit government now 
in power was elected on the promise 
of $25 monthly to all over 21 years 
of age. So far, no dividends have 
been forthcoming. 

Issuance of basic dividends of be- 
tween $5 and $10 to all citizens will- 
ing to co-operate with the credit pro- 
gram, however, is planned next 
month, the minister said, with divi- 
dends to be raised “as production in- 
creases.” 

Meantime, he declared, four or five 
firms have started negotiations to 
establish factories in the province, 
with loans to be issued by the gov- 
ernment to dealers and distributors 
to stock up on goods which would be 
made available to consumers tender- 
ing “Alberta credit.” 


Agency for Dermalab 


Benson & Dall, Inc., Chicago, has 
been appointed to handle advertising 
of Dermalab, Inc., Winnetka, IIl., 
maker of Nac cream and powder; 
Dermalure, beauty mask treatment: 
and Penestray, scalp treatment. R. 


J. Dooley is account executive. 


Weep pr ose stnaeen eae 


LEIGH 


DEVELOPS. 


NEW 


YORK’S 


GREATEST | 
“OUTDOOR 
DISPLAYS* 


“SPECTACULARS * PA 


a eee 


INTED DISPLAYS — 


‘MOVIES IN BULBS ® RUNNING SIGNS | 
ee SEMI-SPECTACULARS . 
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Today color printing on newsprint is in- 
vading fields formerly served only by expen- 
sive letter-press. Manufacturers seeking 
larger consumer markets . . . agencies de- 
manding greater advertising response at less 
cost ... have analysed color newsprinting 
and found it a magic medium. 
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On the following pages we present a brilliant 
advertising promotion conceived for one of 
America’s largest consumer product manu- 
facturers. We take pride in the fact that our 
organization was selected to execute the col- 
or printing on newsprint for all dealers par- 
ticipating in this campaign. 
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that beautiful girls and fragile merchandise can be alluringly done in the Newscolor 
manner. This 4 page insert was printed on newspaper presses, printing all colors at 
once. In the same manner we print booklets, catalogs, folders, on either newsprint or 
40 and 45 pound book paper. Our prices are always considerably lower than similar 
printed production by the letterpress method. Write for further details and quotations. 
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Special Value! | 
4 quart bia 
SAUCE PAN * | 
... IVORY ENAMEL [~ 
WITH GREEN TRIM fF 
Usual retail value 75¢ a 
FREE for 50 a 
OCTAGON COUPONS | 
You will get thorough satisfaction from ae 
this convenient size pan. Strong. ser- 4 


viceable. Has “always-cool’ handle. 
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) ADVERTISERS 
INSPIRE COLOR 
FASHION TRENDS 


New York, Oct. 1—Seeking to 
identify its product as the source of 
the deep-red color which dominates 
the fashion scene this year, and to 
stimulate use of that hue, Schenley 
Import Corporation, importers of 
Dubonnet, famous French wine, held 
a fashion show in its Moderne Room 
on Fortieth Street. Fashion editors, 
designers, illustrators, and represen- 
tatives of leading manufacturers 
were guests. 

Seventeen beautiful models gave 
the critics a preview of gorgeous new 
creations in Dubonnet color which 
will be available to the fashion-wise 
this winter. Gowns and wraps on 
display represented eight of the lead- 
ing dress houses of New York regis- 
tered with the Fashion Originators’ 
Guild and five members of the Knit- 
wear Institute. 

Wine, one of the leading products 
of France, has been the inspiration 
for many of the most popular de- 
signs of Paris dress designers. In 
being transplanted to this country, 
the origin of the model has fre- 
quently been overlooked, a situation 
which Schenley hopes to correct. Its 
first style show was held two years 
ago. 


FILENE INTRODUCES 


PHILIP MORRIS BROWN 
Boston, Mass., Oct. 1.—William 
Filene’s Sons & Co., leading depart- 
ment store operators, are riding to 
fortune on the wave of success 
which is carrying Philip Morvis ciga- 
rettes to new heights. Capitalizing 
the color of the box in which Morris 
cigarettes are packed, Filene is in- 
troducing women’s garments tailored 
in “Philip Morris Brown.” 

One prominent window display 
centers around @ huge package of 
Philip Morris cigarettes, with brown 
hats perched upon equally large ciga- 
rettes. The floor of the display case 
is strewn with Philip Morris pack- 
ages and cigarettes. 


Carpenter Names 


NAB Committee Heads 


H. K. Carpenter, WHK, Cleveland, 
chairman of the commercial section 
of the National Association of Broad- 
casters, has appointed seven com- 
mittees. 

Arthur B. Church, KMBC, Kansas 
City, Mo., heads the committee on ra- 
dio research; John J. Gillin, Jr., 
WOW, Omaha, committee on radio 
promotion; John F. Patt, WGAR, 
Cleveland, national sales and meth- 
ods and costs; Martin B. Campbell, 
WFAA, Dallas, standardization of 
sales forms, and Buryl Lottridge, 
KFAB-KOIL, Lincoln, Neb., division 
of sales managers. 


Simpers Company 
Completes Removal 


Completing the transfer of its 
offices to New York, Simpers Com- 
Dany closed its offices in Philadelphia 
Sept. 26. The agency organization 
had operated in Philadelphia for 27 
years. 

The company is occupying tempo- 
rary quarters at 444 Madison Ave., 
Where it is remodelling the 40th 
floor for permanent use. The tele- 
Phone is Eldorado 5-5040. 


Lithographers Move 
Up Fay; Add Sanborn 


_National Process Company, New 
York, has placed Archie J. Fay, as- 
sistant sales manager, in charge of 
Sales in New York, New Jersey, New 
England, Pennsylvania and Ohic. 
John A. Sanborn, who has special- 
ed In the sale of publication adver- 
Using in the drug field, has been 
added to the sales staff. 


iz 


Plans Directory Issue 


win ate Engineering, New York, 
“en Publish its 5th annual directory 
ord in November, to report on the 
a hhpag of engineering departments 
ay the past year, as well as in- 
ing An buying directory of engineer- 
ment epartment supplies and equip- 


GLORIFYING SIZE 


Label for new half-gallon bottles of 
Pilser Brewing Co., New York, makes 
the greater content apparent by contrast. 


Two Publishers 


In'terested in 
Reform League 


New York, Oct. 1—Appealing to 
the “14 million young men and 
women who have cut their wisdom 
teeth since 1929,” an advertisement 
in October Scribner’s announces, 
“Help Wanted to Spend $7,000,000,- 
000.” National Civil Service Reform 
League, the advertiser, is referring to 
the cost of operating government and 
pointing to a promising field for sin- 
cere and able men and women. 

Behind the advertisement is an in- 
teresting story of co-operation be- 
tween publishers. The new campaign 
is sponsored by Scribner’s, which is 
donating the space, though the presi- 
dent of the National Civil Service 
Reform League is Robert Johnson, 
vice-president of Time. John H. Win- 
ters, copy chief of Erwin, Wasey & 
Co., is said to have conceived the idea 
of the promotion. 

The “Help Wanted” advertisement 
went on to explain: 


Call to Youth 


“As the government takes more 
and more of the income from capital 
and labor, it is becoming more and 
more essential that better and bet 
ter young men and women are 
trained for public careers and serv- 
ice to control this enormous expendi- 
ture.” 

A coupon in the copy solicits funds 
to aid in organizing these young citi- 
zens. Scribner’s is sending reprints 
of the advertisement to key men 
throughout the country. The maga- 
zine is also planning a series of ar- 
ticles on merit versus spoils in gov- 
ernment service. 

Mr. Johnson gained insight into 
the political situation in Pennsyl- 
vania while serving as relief admin- 
istrator and it was this experience 
which caused him to become presi- 
dent of the National Civil Service 
Reform League. 


Pro-phy-lac-tic Uses 
Heavy Schedule 


Advertising of Pro-phy-lac-tic Brush 
Co., Florence, Mass., for the fall is 
appearing in American Magazine, 
Collier’s, Cosmopolitan, Good House- 
keeping, Household Magazine, Liter- 
ary Digest, The Parent’s Magazine, 
Pictorial Review, Red Book, The Sat- 
urday Evening Post and Woman’s 
Home Companion. 

Copy features rounded bristles as 
shown in photo-micrographs. 


City Issues Magazine 


New York City has begun publica- 
tion of Exhibition, which will be pub- 
lished every three weeks in connec- 
tion with the opening of new exhibits 
at the Municipal Art Galleries. It is 
planned to make the new art publica- 
tion self-supporting through adver- 
tising and copy sales. 


Swan Gets Horndorf 


Charles F. Horndorf, instructor of 
figure drawing and painting at the 
American Academy, has joined Swan 


Studios, Chicago. 


FOUR A GROUPS 
ARE READY FOR 
ANOTHER YEAR 


New York, Sept. 28.—Following 
the annual election, the roster of of- 
ficers and governors, newly elected 
and continuing in office, of the four 
councils of the American Association 
of Advertising Agencies is as fol- 
lows: 

New York Council: Chairman, 
Mark O’Dea, O'Dea, Sheldon & Co.; 
vice-chairman, T. SS. Buchanan, 
Hanff-Metzger, Inc., (new); secre- 
tary-treasurer, Samuel W. Meek, Jr., 
J. Walter Thompson Company; 

Governors, Richard Compton, 
Blackman Advertising, Inc.; B. C. 
Duffy, Batten, Barton, Durstine & 
Osborn, Inc., (new); Chas. Dallas 
Reach, Chas. Dallas Reach Co., New- 
ark, N. J., (new); R. L. Strobridge, 
Newell-Emmett Company. 

New England Council: Chairman, 
Ernest V. Alley, Richardson, Alley & 
Richards Co., Boston, (new); vice- 
chairman, A. E. Greenleaf, Greenleaf 
Company, Boston, (new); secretary- 
treasurer, Mason L. Ham, Mason L. 
Ham, Advertising, Boston; 

Governors, S. A. Conover, S. A. 
Conover Company, Boston; Henry B. 
Humphrey, H. B. Humphrey Com- 
pany, Boston, (new). 


Katz In Command 


Atlantic Council: Chairman, Jo- 
seph Katz, Joseph Katz Company, 
Baltimore; vice-chairman, Rowe 
Stewart, Stewart-Jordan Company, 
Philadelphia, (new); secretary-treas- 
urer, Florence M. Dart, Simpers Com- 
pany, Philadelphia, (re-elected); 
governor, C. Harold Marston, Geare- 
Marston, Inc., Philadelphia. 

Western Council: Chairman, H. M. 
Dancer, Henri, Hurst & McDonald, 
Inc., Chicago; vice-chairman, W. W. 
Lewis, Campbell-Ewald Company, 
Detroit, (new); secretary-treasurer, 
Albert W. Sherer, Lord & Thomas, 
Chicago, (new); 

Governors, Milton J. Blair, J. Wal- 
ter Thompson Company, Chicago; 
Charles Daniel Frey, Charles Daniel 
Frey Company, Chicago; E. G. Mar- 
shutz, Gardner Advertising Com- 
pany, St. Louis, (mew); Maurice H. 
Needham, Needham, Louis and 
Brorby, Inc., Chicago, (new); Z. L. 
Potter, Erwin, Wasey & Co., Ltd., 
Chicago, (new); Merle Sidener, Sid- 
ener, Van Riper & Keeling, Inc., In- 
dianapolis. 


TAB Issues Third Book 


on Outdoor Circulation 


Plants audited in the third annual 
edition of “Standard Circulation 
Values of Outdoor Advertising,” just 
issued by the Traffic Audit Bureau, 
Inc., New York, have increased 150 
per cent to approximately 5,000. 

The audited plants contain 135,340 
poster panels, or more than 50 per 
cent of the estimated total capacity 
of the medium, the new edition 
states. 


Evinrude-Elto and 


Johnson Motors Merge 


Johnson Motor Co., Waukegan, III. 
and Outboard Motors Corporation 
have consolidated to form Outboard, 
Marine & Manufacturing Co. 

Both organizations will continue to 
operate independently and competi- 
tively under the same policies and 
with the same executive personnel. 


Automatic Voting 


Machine on Radio 


Automatic Voting Machine Co., 
Jamestown, N. Y., will sponsor four 
radio programs over station WGY, 
Schenectady. 

Accuracy, economy and quickness 
of results in the use of voting ma- 
chines and their proper operation 
will be stressed. 


Rudman Expands 
Eugene J. Rudman Advertising 
Agency, New York, has moved from 
2725 Webb Ave., Bronx, to 1 Colum- 
bus Ave. The telephone number is 


Columbus 5-0642. 


1935/0 


J (RNADIAN HOME 


| CANADIAN HOME | 
: JOURNAL 


Largest — 
October Issue 
Since 1929 


® We believe that this large increase in lineage in 
CANADIAN HOME JOURNAL indicates a more definite 


return to better business conditions among National adver- 


tisers in Canada than what is evident on the surface. 


Recent years have seen advertisers starting off with courage 
and optimism at the first of the year but towards the end 
of the year that courage and optimism waned, as shown 
by reduced schedules in the Fall. 


This year, however, our October issue not only holds its 
own, but strongly augments the increase in lineage which 
this magazine has experienced since the first of the year. 


The trend, in Canada today, is unhesitatingly towards 
CANADIAN HOME JOURNAL. 


Canadian Home Journal continues to 
lead all Canadian Magazines in 
average lineage per issue, as it 
has done for many years 


CANADIAN Home 
JOURNAL 


Canada’s National Woman’s Magazine 
73 RICHMOND ST., WEST TORONTO, CANADA 


BRANCH OFFICES 
New York: 10! Park Ave., Winnipeg: Birks Bldg., Montreal: New Birks Bldg. 


OVER 200,000 NET PAID GUARANTEED EVERY ISSUE 


A CONSOLIDATED PRESS PUBLICATION 
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SHOOTER SHOT 


 %, eee 


Sidney B. Egan, vice-president of Maxon, 

Inc., Detroit, Leica camera fiend, caught 

in a jovial mood at Lou Maxon's cabin 
on Black Lake. 


GOP NEWSPAPER 
ADVERTISING 1S 
LEFT TO STATES 


National Committee Gives Lo- 
cal Groups 50% of Funds 


Chicago, Oct. 1.—Speculation rife 
as to when, how, or if the Republi- 
can National Committee would 
launch newspaper or magazine ad- 
vertising in the Presidential election 
battle drew the definite statement 
from a high authority in party pro- 
motion maneuvers to ADVERTISING 
AGE today that neither of these media 
would be employed by the national 
organization. 

The national committee, however, 
is turning back approximately 50 per 
cent of the national promotion funds 
to state organizations and the bulk 
of this money, according to the 
spokesman, is being used for news- 
paper advertising. 

Under the current set-up, the na- 
tional committee is handling only 
radio and poster efforts, with a divi- 
sion of the committee sponsoring a 
farm paper campaign. 


Help State Candidates 

“This is a necessary adjustment 
of effort,” the spokesman = said. 
“Both network broadcasts and post- 
ing must be placed nationally. With 
newspapers, on the other hand, it 
was felt that a closer relation to 
sectional and local problems could 
be achieved by working through the 
state committees.” 

With the national funds turned 
over to state committees augmented 
by campaign contributions within 
the state, this spokesman said news- 
papers will get the largest share 
of the total campaign outlay. 

In Indiana, Michigan, Iowa and 
Pennsylvania, newspaper promotion 
campaigns, paid for by the state or- 
ganizations with aid from the na- 
tional committee, are being staged. 

“The 50-50 general division of 
funds,” it was further explained, 
“does not mean that each state is 
being given this exact proportion of 
the national campaign money. 


Pressure Where Needed 


“The division is being made ac- 
cording to the peculiar state prob- 
lems. In some states we have been 
told that we are ‘in’ and the state 
candidates are expecting no trouble. 
In these cases, the proportion is cut 
down. In states, however, where 
the battle is hard fought, a larger 
proportion is being supplied by the 
national committee.” 

While the national committee is 
placing no newspaper advertising, a 
department is being maintained to 
supply copy suggestions and layouts, 
if requested by the state groups. As 
a general rule, however, the state 
newspaper campaigns are being han- 


| dled within 
state. 

Figures on expenditures by the na- 
tional committee so far in its various 
direct efforts are being closely 
guarded. It was learned, however, 
that about $250,000 has been spent 
for posters so far, with a similar 
amount to be spent on this medium 
during the remaining 34 days before 
the election. 


the borders of each 


MacGruder Joins Agency 

W. W. MacGruder has _ joined 
Hower Advertising Agency, Denver, 
Colo. He was formerly with Action 
Advertising Corporation of Detroit, 
General Outdoor Advertising Co., and 
director of advertising and manager 
of Kent Robinson Co. 


epperell to 
Use Big Space 
in Magazines 


Boston, Mass., Oct. 1—One of the 
most extensive campaigns in the his- 
jtory of Pepperell Manufacturing 
| Company, Boston, will be launched 
this month, Allyn B. McIntyre, vice. 
president in charge of advertising, 
announced. 


Emblem Is Featured 


Full pages will be used in Good 
Housekeeping, The Saturday Evening 


Post, and Woman's Home Companion, 


and smaller space in Better Homes 
and Gardens and The Parent's Maga- 
zine. 

The full-page advertisement of 
Pepperell products to appear in the 
Post of Oct. 17 will precede any ad- 
vertising by retail stores, in the light 
of the value of “pre-selling.” Fea- 
tured in this advertisement will be 
the Pepperell emblem, with illustra- 
tion and copy subordinated. 


Post copy will feature the wide 
range of Pepperell products. Adver- 
tising in Better Homes and Gardens, 
Good Housekeeping and Woman's 
Home Companion will concentrate on 
Lady Pepperell sheets. Present plans 
call for a special campaign in The 
Parent's Magazine dealing  exclu- 
sively with Pepperell’s crib blankets. 


Retail stores will show Peppere]| 
merchandise on new display cards 
featuring the famous “Lady Pep- 
perell.” 


Roberts Promoted 


J. E. Roberts has been appointed 
vice-president in charge of sales of 
Covered Wagon Co., Mt. Clemens. 
Mich. Before joining the company in 
1935, he was successively with Dusen. 
berg Motor Co., Rolls Royce of 
America and General Motors. 


Vitalaire Goes National 

Ice Cooling Appliance Corporation 
Morrison, IIL, will start a nationa! 
campaign for Vitalaire line of domes. 
tic refrigerators. General and trade 
publications will be used. Albert 
Kircher Co., Chicago, is the agency. 
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San Francisco business men _ took | 
pause. They compared the present | 
with the past, and decided they did 
not desire to return to the era of 
free-for-all price fights, shoddy mer- | 
chandise, labor exploitation and | 
screaming advertising ee | 

| 

| 


sulted from NRA, Mr. Roos said. 
This was done under the banner of 
the Fair Trade League and the 
agreement has been renewed several 
times since. 

It bound each signer to maintain 
the working hours provided under 
NRA; to pay the same standard of 
wages; to keep advertising truthful 
and to maintain prices except to 
meet those of a competitor. 

“I do not deny that certain evils 
were propagated by the codes,” said 
Mr. Roos. “But I submit that the 
broad basis of mutual understanding, 
the fair treatment of workers, and 
the forward-looking covenant with 
the consuming public which marked 
the original conception of the codes 
cannot be considered evil. 

“When NRA was declared illegal, 


NRA Dead; But 
Good Lives On 
in Coast City 


IDEAL REPUBLIC. 
LOST, PLAINT AT 
BAKERS’ MEETING 


Robinson-Patman Act, Co-op- | 
eratives Discussed 


Atlantic City, Sept. Dr. Lo- 
gan Clendening of Kansas City, na- 
tionally known medical writer, be- 
lieves that “advertisers have a 
blunted sense of honor.” He made | 
this statement in a talk at the con- 
vention of the American Bakers As- | 
sociation. 

“I listened the other night,” Dr. 
Clendening said, “to a _ two-hour 
commercial radio program and didn’t 
hear one statement which was not, | 
to put it politely, a gross misstate- | 
ment. There is a_ stupendous, | 
gorgeous, unbelievable conglomera- | 
tion of bunk in the world today. | 

“In Plato’s ideal republic, the 
guardians of the public welfare had 
first to get a reputation. That is 
not true today; it is possible for 
anyone to get a hearing.” 


| 
| 
| 
| 
| 


tation. They adopted this resolu- 
tion, which is still in force: 
“Resolved, that in the absence of | 
definite information as to the effects | 
of the Supreme Court decision, the | 
Retail Merchants of San Francisco 
agree to make no change in operat- 
ing methods until further notice.” 


Boston, Mass., Sept. 29.—NRA 
lives on in San Francisco, to the 
slory and profit of the commerce of 
that city, Robert A. Roos, head of 
Roos Brothers, San Francisco, told 
the Boston Conference on Distribu- 
tion today. 

When the Supreme Court of the 
United States declared the National 
. industrial Recovery Act unconstitu- 
tional, retailers of San Francisco 
voluntarily pledged themselves to 
perpetuate the conditions which re- 


Wagner with Agency 
After six years as national adver- 
tising director, Philadelphia Record, 
N. H. Wagner, Jr., has joined Me- 


2g. 


Reason for Law 


Dr. Willard L. Thorp, director of 
economic research for Dun and 
Bradstreet, traced the Robinson-Pat- 
man Act to the fact that the num- 
ber of retail outlets hardly decreased 
during the depression and many of 
their costs were unchanged, but the 
volume of business was cut by 1933 
to 51 per cent of the 1929 level. 
Competition among channels of dis- 
tribution suddenly became a _ prob- 
lem of national importance. 

Dr. Thorp told the bakers that it 
is a badly written act, full of legal 
uncertainties, but is evidence of 
emergence of problems of equalizing 
buying power which will continue to 
plague us until we find a means for 
dealing with them. 

“This act implies a new develop- 
ment in the relation between buyer 
and seller,” said he. “As markets 
have become larger and individual 
responsibility has become difficult to 
determine, the law has tended to 
place an increasing amount of re- 
sponsibility upon the seller. Our 
latest law actually places upon the 
seller a responsibility that those 
who buy from him shall be given 
a fair start at competition with each 
other. 

“There are grounds for feeling 
that this particular act may not re- 
construct markets as its sponsors 
had hoped. But it is significant as 
an indicator of an important trend 
in the field of competition and mar- 
ket behavior.” 


Insists on Equality 


Henry L. Stude of Houston, Tex., 
president of the American Bakers’ 
Association and American Institute 
of Baking, discussed consumer co- 
operatives. 

“If they are an effort to contribute 
something to the science of distri- 
bution; if they represent true co-op- 
eration between consumer, producer, 
worker and processor; they deserve 
a fair trial and we must be prepared 
to serve them or compete with our 
service against theirs. 

“On the other hand, if consumer 
co-operatives are to be given gov- 
ernment funds and government pro- 
motion; if they are to enjoy ex- 
emption from law and regulations, if 
the donations thus made create a 
debt that can be turned into a polit- 
ical obligation, then it is simply 
giving the consumer another buggy 
ride, with the consumer furnishing 
both the horse and the buggy.” 

Mr. Stude also observed that “the 
closer an industry is to the con- 
sumer, the more difficult are its 
problems. But the more secure it 
is, when once it has solved them. 
If I were a dictator I would insist 
that everyone who spoke for, or 
sought to represent, the consumer, 
must have served at least six 
months behind the counter. No one 


Wright Patman 
on Program of 


A.N.A. Meeting 


New York, Oct. 1.—Wright Pat- 
man, co-author of the Robinson-Pat- 
man Bill, will be one of the head- 
liners at the 27th annual meeting of 
the Association of National Adver- 
tisers at the Greenbrier, White Sul- 
phur Springs, W. Va., Oct. 8-10, A, O. 
Buckingham, of Cluett, Peabody & 


|Co., chairman of the program com- 


mittee, announced. Representative 
Patman will speak Saturday morn- 
ing, when the entire session will be 
devoted to a discussion of his bill. 
While Thursday, the opening day, 
will be devoted to business sessions 
for members only, invited guests will 
be on hand for the Friday meeting. 


Others on Program 


Among speakers Friday will be A. 
C. Nielsen, president of the Chicago 
organization of that name, “The 
Changing Order of Distribution As a 
Practical Research Man Sees It”; J. 
L. Palmer, professor of marketing, 
University of Chicago, “The Chal- 
lenge of Consumer Co-operatives”; 
Prof. Malcolm McNair, of Harvard, 
“Trends in Distribution’; Lee H. 
Bristol, vice-president, Bristol-Myers 
Company, New York, who will re 
port on the Advertising Research 
Foundation; Raymond Moley, pub- 
lisher of Today, “How Much Govern- 
ment Regulation Can American Busi- 
ness Stand?” and Walter E. Thwing, 
president of W. E. Thwing, Inc., New 
York, “Making Advertising Pay.” 
The usual A. N. A. banquet will be 
supplanted by the “Ad-Ribbers” din- 
ner Friday evening, at which no man 
will be safe from the darts of pro- 
fessional entertainers. A golf tour- 
nament will be held Saturday after- 
noon. 


has been on both sides of the 
counter.” 

Merle Thorpe, editor of Nation's 
Business, organ of the U. S. Cham- 
ber of Commerce, told the baking 
industries that “we see a strange 
thing. The old success magazines 
have passed off the news stands. 
Those men to whom God gave pecu- 
liar ability and talent in trade, 
no longer are held up to us to emu- 
late. 

“There are only about a million 
of these men able to stimulate trade, 
to anticipate our wants, to provide 
a Wider distribution of goods, to 
maintain the constant pressure of 
progress without which our famous 
standard of living would collapse. 

“This group is our greatest na- 
tional resource. It should be stimu- 
lated to give full play to all its ener- 
gies. It should be inspired, not ham- 
pered. When it plays safe, our pro- 
gress is stopped. 

“The danger is that we are coming 
to rely upon government agencies to 
do this job of stimulating trade, and 
the cost of government is so divert- 
ing the national income from these 
real agents of progress that it be- 
comes impossible for them to func- 
tion.” 


Hearst Radio Issues 


‘Standard’ Brochures 


Distribution of promotional bro- 
chures for the 10 stations in Hearst 
Radio, Inc., has been launched, fea- 
turing standardization of size, color 
and subject matter keyed to identical 
pages in each of the brochures. 

Presented in loose-leaf form, in- 
formation in the brochures is lim- 
ited largely to available programs, 
rates, coverage maps and merchan- 
dising surveys. The brochures have 
been completed for Stations WCAE, 
Pittsburgh, WBAL, Baltimore, KYA, 
San Francisco, and KNOW, San An- 
tonio, with similar presentations for 
the six other stations now being 
printed. 


Gets Card Account 


Warner Alden Morse Agency, 
Brockton, Mass., has been appointed 
by New England Art Publishers, 
North Abington, Mass., greeting 
ecards. Thirty educational, religious, 
popular science and _ direct-selling 
magazines and 400 newspapers will 
be used. 


really knows the consumer unless he 
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Aluminum Ink . 
Gives Strength 
to Alcoa Story 


Pittsburgh, Pa., Oct. 1—Using full 
color pages featuring striking illus- 
trations of aluminum’s application in 
commerce and industry, the Alumi- 
num Company of America _ has 
launched an extensive new semi-in- 


stitutional campaign for Alcoa alumi- | 


num in general magazines and trade 
publications. 


Magazines Listed 


Fortune, Harper’s, Manufacturers 
| Record, National Geographic, Na- 
_ tion's Business and United States 
News in the general field, and Amer- 
ican Builder, American Machinist, 
American Paint and Oil Dealer, Auto 
Trade Journal, Automotive Indus- 
tries, American Painter & Decorator, 
Brewers Journal, Bus Transportation, 
Electrical Manufacturing, Metal € 
Alloys, Metal Progress, Motor, Motor 
Service, Railway Age and Transil 
Journal, 
F-S-R Has Account 

| The illustrations—including such 
| dominant subjects as a_ speeding 
train, a graceful racing yacht, a mon- 
\ster steam shovel—present the alum- 


New Jersey Town 


Begins Promotion 


Belleville, N. J., has started a cam- 
paign to attract homebuyers and 


new industries, featuring low tax 
rate and sound municipal manage- 
ment. 


New Jersey and New York news- 
papers and outdoor posters are being 
used. United Advertising Agency, 
Newark, handles the account. 


Ingerson Advanced 
Howard C. Ingerson, assistant sales 
manager in the agricultural division 
of John Bean Manufacturing Co., 
Lansing, Mich., has been appointed 
sales manager, succeeding William 
Abilgaard, who has joined Cleveland 


Radio Feature Moves 


Radio Feature Service, Inc., New 
York, has moved to 420 Madison Ave. 
The telephone number is Wicker- 
sham 2-3666. The Hollywood office, 
with W. F. Mooney in charge, has 
been moved to Taft Bldg., 1680 N. 
Vine St., telephone Granite 8024. 


Sperber with Sterling 


Ray L. Sperber, formerly of Thomp- 
son-Koch Advertising Agency, Cin- 
cinnati, has been appointed advertis- 
ing manager of Sterling Products, 
Ltd., Windsor, Ont., manufacturer of 
packaged medicines. 


New loanhee Line 


Ivanhoe Foods, Inc., Auburn, New 
York, is introducing canned potato 
salad, among other new lines. 


Tractor Co. Max McFee, in charge 
of Ohio territory, has been made as- 
sistant sales manager. 


The campaign is being staged in inum parts in aluminum ink. Fuller 
Atlantic Monthly, Business Week, | & Smith & Ross, Inc., is the agency. 


— ——————————————————— 


TAhE THE COF 


FEE MABhET 


with ACE 


AGAZINES are selective. Better than any 


other advertising media, magazines can 
“call their shots.” 

Quite naturally, therefore, most edi- 
torial policies have been aimed at the so- 
called “better than average family,” with 
the result that many magazine circulations 
have been crowded into the upper income 
peak, leaving the greatest market of all, the 
*“‘middle millions,” practically untouched. 
Yet this gigantic “‘middle” market is so 
avid for magazines edited especially for it 
that within the past few years almost *ten 
million new magazine customers have been 
found in this single s¢ction. MODERN MAGa- 
ZINES alone have found over 1,300,000! 
Although no magazine goes below this 
market, many magazines pile up dupli- 
cated circulation in the ever-narrowing 
levels above . . . the MODERN MAGAZINES 
Ace goes directly to it... a bull’s eye where 
buying is bullish. 

You too can find a new market of addi- 


ea ae 


tional purchasers by selling the Ace 

; ; reached by MopERN MAGAZINES. .. with 

e Like many food products, coffee is consumed by nearly every 3: 78 extra concentrated circulation going to the 
family. By income levels, however, the coffee market forms a 3 es neglected $20-$40 group where buving 
gigantic ace into which the MopERN MaGazineEs Ace Audience fits Sa ic : 1 


: . a begins. 
perfectly. In the $20-$40 level alone there are 10,664,432 coffee- 
: consuming families. MopDERN MAGAZINEs concentrate 56% of their 
‘ circulations in this important section 


... the “middle millions.” * More people buy Mopern MaGazines 


Use Mopern MaGazintrs to sell this mighty market . . . take the 
mass market with an ACE, 


ONE 


> Under $20 


MODERN MAGAZINES 


ACE 


MARKET 


REACHED BY 


aa 


and magazines of similar appeal at the 
newsstands than all other leading monthly 
magazines combined. 


STARTS AT $20 PER WEEK 


$20 to $40 


Under $20 


ling national accounts. 


If you are interested in the buying habits of the mass market, be sure to read 
a copy of “BuyinG Brcins ar $20,” a study of markets and magazines, in- 
cluding a detailed analysis of the income, age, and city-size factors in adver- 
tising and selling. Available only to national advertisers and agencies hand- 


MODERN MAGAZINES 


MODERN SCREEN ¢ RADIO STARS * MODERN ROMANCES 


149 MADISON AVE., NEW YORK » 360 N. MICHIGAN AVE., CHICAGO + 714 W.10th ST., LOS ANGELES 


“% ACE Ta 


FAIR CONVENTIONEER 


wets ew, et 1 he at the the 
a fedetees FT eretom os Vlane fits 


How Chicago Company is advertising 

Dairy Industries Exposition at Atlantic 

City, Oct. 12. The maiden is telling an 

admirer that she'll w out of town that 
week. 


‘Sleet -Master’ 
Banishes Ice 
with Chemicals 


New York, Oct. 1—*‘Pull in your 
neck,” advises advertising of Sleet- 
Master, a new spare windshield wiper 
blade specially built for removing 
sleet. Startling pictures show the 
face of a motorist on the end of a 
long, extended neck, sticking out 
from behind a sleet-covered wind- 
shield. 

The campaign will break in The 
Saturday Evening Post of Oct. 24, and 
will be followed by insertions in the 
same publication, together with Cwl- 
liers’ and Time, placed through 
Schwab and Beatty, Inc., for Ander- 
son Company, Gary, Ind., manufac- 
turer of Sleet-Master. The schedule 
will continue through November and 
December. 

The advertising is planned for re- 
lease well in advance of the sleet 
season, to interest both dealers and 
the consumer in the product before 
the elements strike. The Sleet-Mas- 
ter, which can be quickly attached 
to the windshield wiper mechanism, 
both melts the sleet and wipes the 
windshield clear, according to adver- 
tising. Melting is done through 
chemical action, independently of 
battery or motor connection. Two 
refill elements are supplied with each 
Sleet-Master, which sells complete 
for 50 cents. 

R. H. Butler is account executive 
for the agency. 


Opens N. Y. Office 


Harvey and Howe, Inc., Chicago, 
home economics advertising and mer- 
chandising counselor and publisher 
of “What’s New in Home Econom- 
ics,’ has opened a New York office 
at 122 East 42nd St. The telephone 
number is Ashland 4-6820. Marvin 
S. Knight, Jr., is in charge. 


The business paper that 


“PACKAGED” 


A $200,000,000 MARKET 


@ Because dealers have been attracted 
to this fastest growing market from over 
thirty different fields. they represented a 
scattered market until AUTOMATIC HEAT 
and AIR CONDITIONING qualified them 
as readers on the basis of this new in- 
terest. Where these dealers come from. 
how they operate, market potentials, dis- 
tribution policies—all this and more is con- 
tained in the just-released ‘‘The Automatic 
Heat and Air Conditioning Market.”” You 
will want a copy. Ask for it on your busi- 
ness letterhead. 


Automatic Heat — 


and 


ir Conditioning 


1300 PRAIRIE AVENUE, CHICAGO 
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>. Some—not all—of NEWS-WEEK’S 

igh Consistent Advertisers 

Re American Telephone & Telegraph Co. 

h American Tobacco Company 

Me Association of American Railroads 

ete Beech-Nut Packing Company 
Brooks Brothers 

tive Cadillac Motor Car Company 
Chesapeake & Ohio Lines 
Chevrolet Motor Company 
Chrysler Corporation 
A. B. Dick Company 

_ Dictaphone Sales Corporation 

mer- HERE is something to be said for the bold-faced advertisers who ee eee os 

a ventured into a magazine that was still “new country. Ammarnastag See ~~ ioe. Co’s, 

ffice irestone Tire and Rubber Company 

none Why did these hardy ones stray from the beaten media paths, forsaking Ford Motor Company 

rvin ’ ‘ Frankfort Distilleries, Incorporated 

the cut-and-dried, the tried-and-true? French Line 


——— Frigidaire Sales Corporation 
Why does any advertiser, in his right mind, éo into a magazine with a poco nny es 
smallish circulation when he has the cash to go into a magazine with a The General Tire & Rubber Company 
‘ Good Housekeeping 
largish circulation? The B. F. Goodrich Company 
Hartford Fire Insurance Company 
There can be only one answer. Hudson Motor Car Company 


International Harvester Company 


' He believes that a new magazine, with a new formula, brings into his market International Mercantile Marine Co. 
’ y Lambert Pharmacal Company 
' new customers...or gets a new grip on old customers. So he ventures forth with Liberty Mutual Insurance Company 
ic : ; oe . . it Guild of America, I 
— { advertising. He is rewarded. He continues advertising. His reward continues. saree A tela ene ag pr pe 
7 National Distillers Products Corp. 


ate A xk The New Departure Manufacturing Co. 
KET New York Life Insurance Company 


Olds Motor Works 

“—~ To many an advertiser News-Week is a media land yet unexplored. Packard Motor Car Company 
it But settlers are flocking in...and finding a fertile soil. A a 2 ee Corp. 
i Phoenix Mutual Life Insurance Co. 

from. Plymouth Motor Corporation 
be =. Pontiac Motor Company 
nate ‘ Remington Rand, Ine. 
— R. J. Reynolds Tobacco Company 


Royal Typewriter Company, Inc. 
Schieffelin & Company 
A. G. Spalding & Brothers 


The Studebaker Corporation 

United Mutual Fire Insurance Co. 

United States Beet Sugar Association 
~~ Vick Chemical Company 

Westinghouse Electric & Mfg. Co. 

Wheeling Steel Corporation 
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Talon Resumes 
Men’s Campaign 
in 15 Markets 


New York, 
summer 


Oct. —Following a 
recess of three months, 
Hookless Fastener Company, Meads- 
ville, Pa., last week resumed the 
newspaper campaign on its Talon 


slide fastener for men’s trousers 
through Geyer, Cornell & Newell, 
Inc. 


As at the start of the campaign in 
March, 1936, 1,000-line space orders 
have been released to newspapers in 
15 cities. The list will carry one in- 
sertion a week for 10 weeks. 


However, three cities have been 
omitted from the spring list of 15 
markets and three new cities have 


been added. A check-up of dealers’ 
stocks in the three cities where the 
advertising has been discontinued in- 
dicated that the copy had been effec- 
tive in inducing the retailers to or- 
der a satisfactory quantity of Talon 
tailored garments from their manu- 
facturers. 


Adding New Markets 
The practice of making a semi- 


annual check-up of cities in 
the advertising appears will be con- 


other 


| 
| 


which st. Louis, 


cities will be added to make | 

up the total of 15. 

The fall copy is similar to that used | 
this spring. It depends for effective 
ness chiefly on double Mestvations | 
showing a model in a daring pose | 
with Talon-tailored trousers in the 
button-closing type. Text stresses | 
the modernity, appearance and se- 
curity of the slide fastener. 


Advertising Dentist | 
Gets License Back 


The Supreme Court of New Jer- 
sey, in a test involving the 1934 state 
law prohibiting dentists from adver- 
tising, set aside revocation of the 
license of William Levine, of Jersey | 
City, but did not rule on the law’s| 
constitutionality. 

The court ruled that the or 
complaint did not set forth the facts 
upon which the charge was based. | 


| 

Special Counsel for | 
Appalachian Coals 
Appalachian Coals, Inc., Cincin- | 
nati, has appointed Keelor & Stites | 


Co., Cincinnati, advertis- | 


ing counsel. 


as special 


A. C. is the regional marketing 
agency for bituminous coals from | 
high volatile fields. 


Gets Midland Bakeries | 


Shaffer Brennan Advertising Co., 
has been appointed adver- | 
| tising counsel for the Terre Haute | 


tinued, and as local stocks reach a and Peoria plants of Midland Bak- 


satisfactory level the 
discontinued for 


copy will be 
the time being and 


eries Company. Newspapers and ra- 
dio will be used for r Buteres bread. 


|of the 


| Oak, Ia., 
_A. Geiger, 


| facturers and jobbers held 
;} sessions to 


/dent of Reincke, 


“ SHOW SPECIALTY 
GROUP 4-COLOR 
WRITING PENCIL 


Chicago, Oct. 1—New types of ad- 
vertising specialties, ranging from a 
| pencil which writes in four colors 
to translucent lettering for awnings, 
featured the 33rd annual convention 
Advertising Specialty Na 
tional Association which ended here 
| yesterday. 

C. W. Montanye, of Baltimore, 
was elected president for the forth- 
coming year; George Wood, Red 
vice-president, and Frank 
Newark, N. J., and J. W. 
Brennan, Washington, D. C., re. 
elected treasurer and secretary, re- 
spectively. 

Twenty-three exhibitors occupied 
the limelight at the “specialty fair” 
during the three-day convention at 
| the Stevens Hotel here while manu- 
special 
problems of 
general practice - 


discuss 
legislation and 
within the field. 


winner of the Marchand Company's 


Hits “Crack-Brained” Laws 


BRADSHAW ‘CRANDALL TAKES A LOOK 


Noted artist surveys the classic profile of Helen Bernard, Wheeling, W. Va., fourth 
“Blonde of the Month” contest. 
shortly adorn magazines and car cards. 


Her face will 


Keynoting the convention, Charles 
G. Younggreen, executive vice-presi- | Finn, Inc., 
Ellis, Younggreen & | of the 


Chicago, and a 
Aavernains Federation 


director 
ot 


l 
| eee urged the association, one 
| of the oldest in the advertising field, 


=j|to aid in policing against “crack 
legislation, both national 


lanned and Assured 


@The advertiser whose poster advertising program is 
shown here, did three essential things: 1. The adver- 
tising copy was soundly conceived; 2. The copy was 
visualized in a form adapted to the medium used; — 
3. Mechanical adjuncts were considered to the coe! 
to which they governed effectiveness. 


Agency, lithographer, and poster plant operator 
were equally concerned with the selection of one 


executed b 


In addition to its 


Lithographed on VAC-CUP-BAC by 
Strobridge Lithographing Company. 
Cincinnati, Ohio senha 


effectiveness; the lithographer wanted a press-tested 
paper that would justify his best craftsmanship; and 


Posters Il to 8 were 


Oschman; poster No. 6 
is the work of Wils Bell. 


4A New 4ssurance 
of Effectiveness 


fitness for lithographic proc- 
esses, a diamond-shaped vwac- 
uum cup, a new and exclusive 
P P pplied to its posti 


major mechanical adjunct——the paper. The agency ee 
looked for faithful reproduction and full posting-period 


the plant operator wanted a paper that would post 
easily and resist expensive tearing, popping and > 
flagging. For these three reasons, n VAG: EET PAC 
was chosen. = 


y Walter 


HE BALANCED » BREW 


press -tesied 


Lithographs on VAC-CUP-BAC by 
Edwordsa & Deutsch Lithographing 


" for taste. 
Se effect 


TESTFUL AS CHAMPAGNE -*> 


SMOOTH AS VELVET ~*> 


th. 


surface, gives Vac-Cup-Bac 
greater sticking qualities and 


Company, Chicage, ilingis 


MELLOW AS MOONLIGN 


Lithographed on VAC-CUP-BAC by 


AMPAGNE 
ELVET 
en 


the entire life of the poster. 


during 


vithographed on VAC-CUP-BAC by 
brecssauit Lithographing —— 


Lithographed on VAC-CUP-BAC by 
Edwards & Deutsch Lithographing 2 
Company, Chicago. a 


503 Market Street, San Francisco, Cal. 
Public Ledger Building, Philadelphia, Pa. 


| brained” 
| and state, harmful to advertising. 
“Through vigorous protest against 
all unsound and unfair kinds of 
legislation, the A. F. A. has been 
able to prevent passage of many 
| of these measures,” he said. 
| “In the future, however, watchful- 
ness will be essential to prevent 
legislation affecting advertising. The 
|; new congress and numerous state 
| legislatures are likely to have a lot 


| of crack-brained proposals which 
| would hamper legitimate use of ad- 
| vertising.” 

The new type of pencil which 


writes in four colors was introduced 
| by Sanders Manufacturing Company, 
| Nashville, Tenn. A four-panel “lead” 
| is used. By turning the pencil point 
slightly it is possible to write in 
yellow, green, blue or red. The pen- 


| 


cil has been trade-marked “colo- 
four.” 
The Emeloid Company, Arlington, 


| N. J., introduced the new type of 
translucent material for lettering on 
awnings and similar display ma- 
terial. The new product, called 
“Luminoid,” is inserted in letter 
form in the awning material in opal 
white or red and takes advantage 
of natural or artificial light in the 
background to present a luminous 
appearance. 

The same company also 
duced a new gum back sign, made 
of celluloid, which can be affixed 
through the gummy substance to any 
surface. Designed for point-of-sale 
display, the celluloid is attached to 
round as well as straight surfaces, 
presenting an enamel-like appear- 
ance, 


intro- 


NEW 
DATA 
BOOKLET 


for building prod- 
ucts advertisers 
and their agen- 
cies. 


| If you have a building 
| product to sell ask us 
to send you a copy. 


American fimberman 
431 So. Dearborn St. 
CHICAGO 
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... your product really gets and holds 
ATTENTION when it’s advertised 
outdoors throughout Michigan’s Largest 


Trading Areas .. . 9 out of 10 people* 


read Outdoor Advertising. It’s a lasting 
ATTENTION too... 9 out of 10 


people* recall specific outdoor advertise- 


ments. It’s productive ATTENTION 


... 8 out of 10 people* purchase many 
commodities recalled as advertised 
outdoors. You should give careful 
ATE NTION to the sales-producing 


influence of this key medium in these 


busy and responsive Michigan markets. 


OUTDOOR ADVERTISING 
Throughout Michigan’s Largest Trading Areas 


*Revealed in a recent survey conducted in Detroit, Grand Rapids, Flint and Saginaw 


by a nationally prominent statistical organization. Particulars on request. 
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WSB Atlanta............-.. NBC 
WFBR’ Baltimore............. NBC 
| WAAB’ Boston............... MBS 
: WNAC Boston............... NBC 
Bridgeport | 
| wice { ow si cBs 
WBEN' Buffalo .............. NBC 
WGAR Cleveland............. NBC 
WFAA \ Se NBC 
WBAP { Forth Worth........... NBC 
WJR Detroit .............. CBS 
KPRC /Houston.............-. NBC 
WFBM Indianapolis........... GBS 
WDAF Kansas City ........... NBC 
| KFI 
| KECA \ Los Angeles ..........-. NBC 
WHAS Louisville ............ cBS 
0 i PA re eee YN 
HARVE oT TI ME WIMJ Milwaukee .........--- NBC 
F WSM Nashville ...........-. NBC 
i WSMB New Orleans........... NBC 
. Spot broadcasters using these stations have sown WTAR Norfolk .....-.---- '; . NBC 
WFIL Philadelphia ...... i. NBC 
th . . a “i : ti 
e seeds of successful selling and now it is harvest xew \ ek | wpe 
time. WEAN Providence ....... |. . CBS 
KSL Salt Lake City.........- CBS 
WOAI San Antonio....... oo .NBC 
Well planned schedules have effectively cultivated . } Me od. png new wabla oor NBC 
their markets. Now it is their time to reap. a ; Spokane ............- NBC 
. WMAS’§ Springfield ..... dy tha CBS 
: MVOO Toles iii hiss cece ee NBC 
: Spot Broadcasting pr — 
| Pp F presnces Seenper ernps KFH = Wichita ....../,.... OBS 
quickly. Now is a good time to start planting—on Also 
, YANKEE NETWORK 
: these great stations. = Seer 
THE COLONIAL NETWORK 
TEXAS QUALITY NETWORK 
THE NORTHWEST TRIANGLE 
| Then watch sales grow. . 


Represented throughout 
the United States by 


EDWARD PETRY & COMPANY, INC. 


NEW YORK DETROIT 
CHICAGO SAN FRANCISCO 
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Sonotone Will 
Use Radio to 
Reach the Deaf 


New York, Oct. 1.—The Sonotone 
Corporation of this city, largest 
manufacturer of electrical hearing 
aids in the United States, has 
launched a radio campaign to fur- 
ther the cause of better hearing and 
to promote the sale of its instru- 
ments for the deafened. The cam- 
paign follows test broadcasts in the 
metropolitan area. 

Theodore Swanson, Sonotone ad- 
vertising manager, said he believes 
radio is particularly adapted to a 
dramatic presentation of the idea 
that unimpaired hearing is essential 
to full enjoyment of living. Thirty- 
nine stations of the NBC red net- 
work will be used from 4 to 4:15 
p. m. E. S. T. on Tuesdays. News- 
paper lineage will support the cam- 
paign in the 90 cities where Sono- 
tone has branches. 


Seeks Names of Deaf 


An unusual feature of the cam- 
paign is its “indirect” aspect. No 
one who can hear the program is a 
prospective customer for the firm’s 
products, Listeners will be invited, 
however, to send names of deafened 
friends and relatives to the sponsor. 

The Sonotone Corporation, found- 
ed in 1929, makes more than half of 
all the electrical hearing aids sold 


in the U. S. and does a substantial 
export business. Under the direction 
of Dean Babbitt, president and gen- 
eral sales manager, formerly vice- 
president of L. C. Smith-Corona 
Typewriter Company, sales have in- 
creased from $242,000 in 1932 to well 
over $1,500,000. 


Baby Beauties 
Starred in New 
Heinz Campaign 


Detroit, Mich., Sept. 30.—Baby 
beauties, featured as “Follies Stars 
of 1956,” will be part of the ex- 
panded Fall advertising campaign of 
the H. J. Heinz Co., scheduled to 
open Oct. 12. Newspapers in 109 
cities will be used in the compre- 
hensive effort for practically all of 
the famous “57 varieties.” 

The newspaper campaign, an in- 
crease of approximately 10 per cent 
in space over the spring effort, will 
complement the _ recently-started 
“Heinz Magazine of the Air” pro- 
gram over Columbia Broadcasting 
System. 

Featuring novel adaptation of the 
pyramid style, major illustrations in 
the new campaign will be both pho- 
tographic and cartoon. 

Baby “Tells All’ 

An example of the baby beauties 
theme pictures a _ year-old infant 
breakfasting on Heinz Breakfast 


wheat with the caption declaring, 


“Star of 1956 Follies Bares Beauty 
Secrets.” 
Sub-captions in the cartoon copy 


include such statements as “Get 
Into This Pickle,” and “Flash! 
Flash! Homemade Flavor Held Cap- 


tive.” 

The campaign in 156 newspapers 
will continue nine weeks with copy 
ranging from 840 to 1,680 lines. Most 
of the insertions will appear on Fri- 
days. Maxon, Inc., Detroit, is the 
agency. 


Flanter ram Self 


Adrian James Flanter has opened 
offices in the R. K. O. Bldg., Radio 
City, New York, to specialize in ra- 
dio relations, sales promotion, pub- 
licity and artists’ representation. He 
was former sales promotion manager 
of World Broadcasting System and 
Columbia Phonograph Co., electrical 
transcription division. 


Ziegfeld to Jones 


William Kimball Ziegfeld has been 
appointed director of production of 
Ralph H. Jones Co., Cincinnati. He 
was formerly director of creative di- 
visions, United States Advertising 
Corporation, Toledo, and prior to 
that was vice-president of Grace & 
Holliday, Detroit. 


Bing to Kaye 

Bing Furniture Co., Cleveland, has 
appointed Stanley Kaye Advertising 
Agency, Cleveland, for a radio pro- 
gram, beginning Oct. 12. From Nov. 
15 to March 1, a half-hour weekly 
show will be presented from a local 
station. 


KLEIN ATTACKS 
FOREIGN TRADE 
POLICY OF U. S 


Tells Distribution Conference 
It Won't Work 


Boston, Mass., Sept. 29.—A sensa- 
tional attack on the foreign trade 
policy of the Democratic administra- 
tion was unleashed before the Boston 
Conference on Distribution today by 
Julius Klein, Assistant Secretary of 
Commerce under the Hoover regime. 
Dr. Klein, now with Klein & Saks, 
distribution consultants of New 
York, charged that the reciprocal 
agreements which have been made 
with other countries not only are 
not accomplishing their purpose, but 
may lead to a repetition of the 1929 
debacle. 

“Although it is too early for a 
firm appraisal of results,” said Dr. 
Klein, “it is significant that in the 
case of the oldest of the trade agree- 
ments, that with Belgium, the figures 
for one year’s operations show that 
our imports of Belgian goods on 
which duties were lowered by the 
agreement, have increased 111 per 


Fly over the South and 
you will see power-lines 
pushing out further and 
further to tap the rich 
agricultural areas, rep- 
resenting millions of 
new investments by the 
power companies. There 
is rich fruit in this for 
all who sell electrical 
appliances, related mer- 
chandise and_ primary 
equipment. 


The one _ publication 
that really reaches the 
field is Electrical South. 
The South is a _ one 
paper field. In the South 
the electrical engineer, 
the utility man, the con- 
tractor and the retailer 
tend to merge, to be one 
and the same man, and 
read naturally the one 
paper that covers the 
field as a whole. 


SPENDING 
NEAR INR 


Sales managers are preparing 
to take full advantage of the 
heavy buying expected during 
the next few months in the 
South. exceptional crop in- 
come, coupled with steady 
operation in textile mills, plus 
the early recovery in which 
tne South led the Nation—all 
these have conspired to make 
the territory exceptionally in- 
teresting for late Fall and 
Winter. 


Merchandise Shortage 
Reported 


Strange sounds in a _ world 
that has been glutted with 
goods, the reports begin to 
come in now to Smith Publi- 
cations showing difficulty in 
keeping up with buying. Not 


SEASON IS 
ICH SOUTH 


since '29 have such sounds 
been heard, even in the rich 
South where diversified activ- 
ity and small, self-reliant 
units make for resilient econ- 
omy. 


Fundamental Expansion 
In Progress 


A basic expansion is in prog- 
ress in the South. Utilities 
and others who must, per- 
force, look ahead, are busily 
building for the demand they 
see right before them. New 
facilities are vitally needed 
for the development begun in 
the early 1920’s, suspended by 
Depression, now _ resumed. 
New sales opportunities are 
opening up daily, and alert 
sales organizations are plan- 
ning accordingly. 


Building 


With exceptional revenue 
building, rehabilitation of 


sively and well. 


If you want honest first- 
hand information about 
this market and its op- 
portunities, ask us. .We 
know, and we'll gladly tell 
you, 


Boom Booms 


South’s Hardware Trade 


Along with all the other factors which have made the 
South’s hardware stores lead all the rest in volume, 33% 
above the United States average, according to Com- 
merce Department figures—is the building boom. 


and re-equipping are going to be the order of the day. 
The next few months will see a lot of business coming 
to those who woo Southern Hardware readers aggres- 


in Southern pockets, new 
old buildings, refurnishing 


Tia 


oe 
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“THE SUN SHINES 


BRIGHT .... .” 


Turn your automotive 
attention to the South 
now. A bumper tourist 
crop is getting the old 
bus ready for Southern 
resorts. An exceptionally 
profitable harvest is 
burning in the pockets 
of Southern farmers. 
Southern industry is 
putting out increasing 
payrolls that naturally 
gravitate into automo- 
tive channels. 


And Southern Automo- 
tive Journal, the Bible 
of the trade in this rich 
Winter market, is ag- 
gressively leading your 
prospects and customers 
in the way you would 
like them to go. 


Your copy alongside our 
vital editorial material 
will do a job for you 
here as never before. 


GRANT BUILDIN 


MORE 


W. R. C. 


SMITH 


Goe2e ATLANTA, 


REPRESENTED 


PUBLICATIONS 


IN PRINCIPAL CITIES 


COTTON e SOUTHERN POWER JOURNAL e SOUTHERN AUTOMOTIVE JOURNAL 
_ ELECTRICAL SOUTH e SOUTHERN HARDWARE 


FHAN THIRTY YEARS, OF HELPING BUILD TRAGE. IN THE. SOUTH 


cent over the previous twelve 
months, while our exports to Bel- 
gium have increased only 10 per 
cent. 


Calls Reciprocity Failure 


“If this means anything, it demon- 
strates definitely that our foreign 
friends do not necessarily buy from 
us if and when we buy from them. 
Past experiences of reciprocal 
treaties abroad have demonstrated 
that this is no more true of inter- 
national than of domestic business, 
unless the agreements involve gov- 
ernments having a firm control of the 
trading operations of their nationals, 
as in the case of Russia. 

“Credits established in the United 
States by foreigners selling here are 
not necessarily used for the pur- 
chase of American goods. In fact, 
there is ample evidence that they 
are now being used to buy up con- 
siderable blocks of American securi- 
ties because of the dollar exchange 
situation. Are we not setting the 
scene for another catastrophe simi- 
lar to that of 1929, which was stimu- 
lated in part, at least, by European 
emergencies, resulting in widespread 
dumping of American securities by 
foreign holders?” 

Asserting that credit losses in for- 
eign trade compare favorably with 
those of domestic—well below 1 per 
cent—Dr. Klein attacked the theory 
that it is necessary to produce ex- 
actly what the foreign consumer 
wants or thinks he wants. Many 
American specialties have never 
been seen by foreigners, hence they 
have no ground for comparison, he 
said. 

Establishment of assembly plants 
in foreign markets does not mean 
loss of that market, he continued, 
but simply a shift from the fnished 
product to non-assembled parts, 
units, equipment, machinery, ete. 


New Buying Power 


“The rise of industrialized areas in 
countries once given over largely to 
the so-called extractive raw mate- 
rials industries should not neces- 
sarily be viewed as a direct menace 
to our manufactured exports,” he 
said. “On the contrary, its resultant 
increase in foreign earning power 
has to a considerable extent been 
responsible for the growing demands 
in those areas for such American 
specialties as radios, cigarettes, 
motorcycles, movies and others.” 

The advance of foreign trade with 
the Far East has been the feature 
of recent years, he explained. Trans- 
Pacific countries took an average of 
7 per cent of American exports dur- 
ing the five years before the war, 
but are now taking more than 15 
per cent. Meanwhile, Europe’s share 
dropped from 62 to 47 per cent, while 
our Latin American exports rose 
from 14 to 18 per cent. 


Lustercale Introduced 


Wamsutta Mills, New Bedford, Pa.. 
will promote Lustercale, a new line 
of all-cotton dress goods, with space 
in Christian Science Monitor, Harp- 
er’s Bazaar, The New Yorker and 
Vogue. Richardson, Alley and Rich- 
ards, Boston, handle the account. 


Boston American Takes 
Page 1 Advertising 


Boston American, after barring 
front page advertising for 10 years, 
has opened page 1 to a single column 
copy ranging between 7 and 14 lines. 

Other Boston newspapers permit 
limited front page copy. 


LIKE CHEESE and— 
aA 


BUILDING SUPPLY NEWS 


“The Building Material Dealers Own Paper” 


“Devoted to the Practical Problems of Contractors” 
— then SINGLE purpose , 
To sell Building Materials / 


Industrial Publications, Inc., 59 East Van Buren St., Chicago 
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THIS MAN IS GOIN 


San Francisco 


CHICAGO 


Chronicle 


Represented by 


WILLIAMS, LAWRENCE & CRESMER CO. 


NEW YORK 


DETROIT 


LOS ANGELES 


After such a startling headline, let 
us humbly state our case. For the 
first time in history, you are going 
to hear the whole truth about San 
Francisco newspapers. Frankly, the 
Chronicle now has in its possession 
the only complete and independent 
picture of the circulation of all the 
daily newspapers in this city ever 
to be released. The information 
comes from a source you’ll recog- 
nize as among the highest and is 
utterly unimpeachable. We have 
contracted to hold nothing back. 


We haven’t; not even where the 


GTO 


Ni 


WATCH FOR HIM! 


shoe pinches our own foot. 
This information will be released 
November 2nd. Shortly thereafter, 
one of our representatives hopes 
to present this picture to you per- 
sonally. When he does you'll be no 
more surprised than if he set a 
bomb off under your comfortable 
swivel chair. For this information 
shatters a lot of previous notions 
(our own included). So, if you’re 
planning a campaign in San Fran- 
cisco, hold your final decision until 
you hear this story. You'll have to 


admit it’s an eye-opener. 
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FOOD INSTITUTE 
TRACES CHANGES 
UNDER NEW LAW 


New York, Sept. 30.—After 90 
days under the Robinson-Patman 
Act, the food industry, while still 
a bit jumpy, has generally decided 
what it may and may not do and is 
standardizing its operations along 
more logical patterns, according to 
American Institute of Food Distribu- 
tion. 

Actual changes in volume have not 
been large. Some companies have 
lost volume and income; others have 
gained. Most companies have made 
some changes in their methods, the 
Institute said, giving this summary: 


Bargaining Power Reduced 


“Bargaining power of buyers is be- 
ing reduced. Sellers have the law 
as a protection against making ex- 
treme concessions in price, allowing 
brokerage or giving unreasonable al- 
lowances in payment for merchandis- 
ing attention. The effectiveness of 


this is because the buyer is equally 
guilty. 

“Straight buying organizations are 
seriously cramped. They can find a 
legal way to operate but they are 
not likely to hold a large volume of 
business unless they can secure im- 
portant concessions and legally pass 
these to distributors. The exemp- 
tion for cooperatives may provide 
that. The courts will decide this 
point. 

“Irregular selling methods and 
trade practices are being brought 
under control. The law gives the 
Federal Trade Commission power to 
standardize prices and trade prac- 
tices on both sides of the bargaining. 


Competition Is Keener 


“Competition between distributors’ 
brands and packers’ brands is inten- 
sified. Distributors have an added 
incentive to do their own manufac- 
turing and seem to be less open to 
attack under the laws when negoti- 
ating for merchandise to be sold 
under their own brands. They re- 
sent the withdrawal of concessions 
heretofore received and show that 
resentment by endeavoring to de- 
velop other sources of supply. Self- 
protection and! human nature are 
causing packers and manufacturers 
to resist this. 

“Local advertising and promo- 


tional activities by food distributors 
—chains, voluntaries, cooperatives, 
wholesalers and large retailers—are 
being made more tangible and effec- 
tive with considerable standardizing 
of charges. The law definitely gives 
them the right to seek this income. 
This should mean that distributors 
will be concerned about emphasizing 
the value of what they have to of- 
fer and standardizing their charges.” 


Forbes to Talk 


B. C. Forbes, of Forbes Magazine, 
will address a joint meeting of the 
Chicago Federated Advertising Club 
and Chicago Business Papers Associ- 
ation at 12:15 Oct. 7. 


Joins Ritchie 


Evelyn Buena has joined the de- 
signing staff of W. C. Ritchie & Co., 
paper boxes, Chicago, and will spe- 
cialize in packages for feminine 
products. 


Reiss for Radio 


Birnbach Radio Company, New 
York, radio accessories, has appointed 
Reiss Advertising, Inc., New York. 
Business papers will be used. 


Joins “Yachtsman” 


Arthur W. Dunham has been ap- 
pointed advertising manager of The 
Yachtsman, Chicago. 


“REACHING 
MORE THAN 


BALTIMORE 
FAMILIES 


Baltimore’s Family Newspaper 
Represented Nationally by 


HEARST INTERNATIONAL ADVERTISING SERVICE 


Ropney E. Boone, General Manager 


Ore Sunudaga. 


The Baltimore American is your best buy. It, too, 
a plus-coverage circulation—233,317—the largest in 


gives you 


the South. 


LIFE IN SOUTH SEA ISLANDS 


This photograph by Albert E. Greenfield, advertising manager of Julius Marcus 
Laboratories, Jersey City, N. J., has been entered in the Third International Leica 
Camera Exhibit to be held at Rockefeller Center, New York, this month. ~ 


Mennen to Use 
An Extensive 


Fall Schedule 


New York, Sept. 30.—Fall adver- 
tising of Mennen Company will em- 
brace magazines, newspapers, and ra- 
dio. New displays in two and four 
colors will help dealers cash in on 
the promotion. 

The radio program, broadcast every 


Monday evening from 10:00 to 10:45). 


over Mutual, is “Famous Jury 
Trials,” complete dramatic re-enact- 
ments of actual famous cases. This 
program was tested last year. 

The products to be featured on the 
radio program will be Mennen Skin 
Balm, shaving creams and gift boxes 
for men, Mennen Antiseptic oil and 
Antiseptic Borated powder, and Men- 
nen Skin Bracer and talcum for men. 


Special Christmas Series 


The Mennen Company will cover 
the field in magazines too. There 
will be a series of advertisements for 
Mennen shaving creams—lather 
shave and brushless—in a list of 
men’s magazines including The Sat- 
urday Evening Post and Collier's. 
Advertisements for Mennen baby 
products—Mennen Antiseptic oil and 
Antiseptic Borated powder—will ap- 
pear in Ladies’ Home Journal, Good 
Housekeeping, True Story, Farmer’s 
Wife, Parents’ Magazine, and Modern 
Magazines. 

A special newspaper campaign will 
be conducted during the Christmas 
season in fifty-seven cities from coast 
to coast. This campaign will feature 
Mennen gift boxes for men in full 
colors in the comic supplements of 
fifty-seven metropolitan Sunday pa- 
pers. 

H. M. Kiesewetter 
Agency is in charge. 


Advertising 


Health Earth to Brown 


Dr. Haehle’s Health Earth, Lu- 
cerne, Switzerland, has appointed 
Brown Advertising Agency, New 
York, for its product, a mineral con- 
centrate remedy, to be promoted in 
this country in newspapers and mag- 
azines. Arnold R. Deutsch is account 
executive. 


WHIO Joins CBS 


Station WHIO, Dayton, 0., afl 
ated with the Columbia Broade 
ing System as a member of the basi} 
optional group, effective Oct. & 
WHIO is owned by Miami Vall” 
Broadcasting Corporation. 


FOR DEAD-LINE SPEED AND 
SURE-FIRE DELIVERY SHIP... 


eee 


Nation - wide — 2,500 Miles Overnig! 


Why hesitate, when you c# 
deliver ad matter and print 
supplies of all kinds at low ralé 
by Air Express to 215 key citié 
in the United States and Canaé 
directly overnight, and to 
Latin-American countries alma 
as swiftly? Air Express is etcié 
to your specifications. 


% Day and night service. 

% Prompt pick-up and spot 

delivery, door to door, 

without extra charge. 

% One waybill. One organi- 
zation. One responsibility. 


\ 


So make ready now. Phone 
Railway Express office for ser" 


and information. 


AIR 
EX PRES? 


DIVISION 
RAILWAY EXPRESS AGEN 
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Air Shipments 
of Advertising 
Matter Up.300% 


New York, Sept 30.—Air Express 
shipments of printed matter, largely 
advertising, showed a 300 per cent 
increase in July over the same 
month last year to lead in the ad- 
vance of commodity shipments by 
air, according to a report by the 
Railway Express agency. 

More than 5,000 electrotypes also 
were shipped by air during the 
month, an increase of 80 per cent 
over the corresponding period last 
year. 

Air shipments of electrically tran- 
scribed radio program records 
showed a 100 per cent increase, it 
was reported, with a total of 2,700 
radio air shipments for the month. 


Gets Nelson Account 


Olmsted-Hewitt, Inc., Minneapolis, 
Minn., has been appointed by B. F. 
Nelson Mfg. Co., Minneapolis, maker 
of mineral-coated asphalt shingles 
and roll roofings, building papers, 
roof coatings and built-up roofs. 


Changes Company Name 


The name of the C. F. Stevens Co., 
Inc., of Seattle, Washington, has been 
changed to Sunset Outdoor Advertis- 
ing Co. The management remains 
the same. 


PRICE FIXING 
2-EDGED SWORD, 
SAYS ECONOMIST 


Boston, Mass., Sept. 28.—All facets 
of the resale price-fixing problem 
were presented to the Boston Confer- 
ence on Distribution at its opening 
session at the Hotel Statler this 
morning, Q. Forrest Walker, econ- 
omist of R. H. Macy & Co., New York, 
discussing “The Menace of Resale 
Price Fixing,” and Albert Haring, as- 
sociate professor of economics, Le- 
high University, presenting, ‘“An- 
other Angle of Price Fixing.” 

Mr. Walker asserted that manufac- 
turers know so little about the effect 
of prices on sales that ability to 
maintain a fixed price is more likely 
to prove a handicap than an aid. 

“By its very nature, the iron-clad 
resale price can never capture more 
than a part of the potential market 
for a given product,” he said. “It is 
an arbitrary price determined by z 
crude guess as to the most produc- 
tive selling levels for distributive 
outlets. The manufacturer has no ac- 
curate knowledge of the unit costs of 
distribution. 

“Since both unit and average over- 
all selling costs show tremendous 


variations between the same and dif- 
fering types of distributive outlets, 
no single resale price will fit these 
diverse cost conditions. In free mar- 
kets resale prices are in a constant 
state of flux. When they are unre- 
stricted, they continuously adapt 
themselves to the changing condi- 
tions and costs of marketing. 

“As a generation of argument has 
failed to show any substantial cur- 
tailment of the market for a meritori- 
ous product by free and open prices, 
our contention that the natural price 
promotes maximum sales is sup- 
ported not only by plain logic but by 
actual marketing experience. A re- 
stricted market is the primary effect 
of a fixed resale price.” 

Mr. Walker contended that the 
manufacturer confronted with the 
problem of fixing a price which will 
both secure maximum consumer sales 
and provide satisfactory margins to 
distributors is on the horns of a di- 
lemma which will provide many 
wakeful nights. 

Professor Haring took the view 
that the struggle over prices is really 
one over brand ownership. The 
Robinson-Patman act and the numer- 
ous state fair trade acts are poorly 
framed, but the principles behind 
both are sound, he said. If such laws 
are extended, he believes the result 
will be: 

A decrease in the total number of 
brands as continual substitution to 
avoid profitless items becomes less 
necessary. 

A decisive rise in the proportion ct 
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EXECUTIVES TRANSACT IMPORTANT BUSINESS 


¥ 


iy 
4% 


Caught hard at work on a metropolitan New York golf course were, left to right: 
Albert Brown, advertising manager, and Palmer Schade, vice-president, of Bes 
Foods, Inc., and Chester Dudley, account executive of Benton & Bowles. 


private brand business 


large retailers. 


A general fall in the prices of na- 
tional brands to meet private brand 


competition. 


done 
chains, department stores and other 


A tendency for brands to have dj. 
tribution limited to one type of ow. 
let (cf. chain or independent). 

A somewhat slower but equally ¢. 
fective weeding out of the inefficient, 
A more stable situation in retail. 
ing and manufacturing which will 


by 
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SCREENLAND and 
SILVER SCREEN 
supplement Holly- 
wood news with the 
works of "big-name" 
writers—Vicki Baum, 
Margaret Sangster, 
Thyra Samter Wins- 
low, Ed Sullivan. 
Jack Bechdolt, Beth 


Chicago 
400 N. Michigan Ave. 


SCREENLAND 


W BECOMES / 


brews like this are red-hot news to women! Ten million read! Thirty million discuss! Hun- 
dreds of thousands rush to imitate! 


permit operation at narrower mur. 
gins and reward greatly any improve 
ments in efficiency. 

The independent retailer ha 
learned that he wields great powe 
with legislative bodies, Prof. Haring 
said, and he may be expected to take 
full advantage of his discovery. 

“The real problem,” he concludei, 
“is to write workable and effective 
statutes which will remedy existing 
evils while limiting competition a 
little as possible. The day of unlim- 
ited competition has long been over, 
Special discounts or advertising 4 
lowances and unlimited retail pri 
cutting have demonstrable evils. Th 
passage of sane laws to elimina 
these evils is the surest way to prod 


Thus a fad is born. A new word added to the lexicon of feminine charm. A new wave of 
BUYING surges over cosmetic counters and through beauty shops. 


Indisputably, Hollywood profoundly influences the dress and appearance of women the world, 
over. That's why up-and-coming, active, energetic young women read screen magazines so 
avidly. That's why screen magazines are the first line of attack for the advertiser of prod- 


ucts sold to young women. 


Screenland Unit accounts for one-fifth of all screen circulation. Its public popularity places 
it in the front rank of stable, dependable advertising media. For the last eight A. B. C. 
periods (4 years) it has delivered "bonus" circulation in excess of guarantee. 


Screenland Unit's families are YOUR market . . . whether you make foods or fashions— 
medicines or motor cars. It costs only $1 to put 515 full page advertisements before this 


young, active BUYING audience. 


45 W. 45TH 


S CREENLAND 


Unit 


ST., N. Y. C. 


SILVER SCREEN 


Los Angeles 
511 S. Alexandria St. 


tect manufacturers and_ retailer 
from a smothering wave of restric 
tive legislation.” 


Nast to Marchbanks 


Cyril Nast has joined The Marth: 
banks Press, New York. He retire 
on Sept. 1 as art director of Cor 
solidated Edison Company of Ne 
York, and for many years previousl 
was manager of the advertising bi 
reau of the New York Edison Com 
pany. 


Ross in New York 


W. W. Ross, vice-president of Wil 
liams, Lawrence & Cresmer, publish 
ers’ representatives, has been tralt 
ferred from Chicago to New York 
He continues in charge of sales fo 
all offices. 


Joins C. W. N. A. 


British Columbia & Yukon Week!) 
Press Association has voted to lt 
come a division of Canadian Weekly 
Newspapers’ Association and wil 
abandon its former name. 


Widney’s New York 


Carl E. Widney, formerly accoul! 
executive of J. Stirling Getchell, Int 
has joined Ralph H. Jones Compal) 
New York, as vice-president. : 

————— 


They qo together — 


LIKE HAM and 
' : 


BUILDING SUPPLY NEWS 


The Building Material Dealers Own Paper 


SET ea, 
y = 


PRACTICAL BUILDER 


‘Devoted to the Practical Problems of Contra” 


— then SINGLE purpose 
Te Sal Building Materials! 


Industrial Publications, Inc., 59 East Wan’ Buren S! Chicatt 
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NOMINO GIVES — 
WORLD SERIES 
SPECIAL PLAY 


Richmond, Va., Oct. 1.—Carrying 
through 4a consistent tie-in with 
ort page “vital statistics” on base- 
pall team standings, Lazarus and 
prothers Company, Richmond, cli- 
maxed the season with a special 
ampaign for Domino cigarettes dur- 
ing the World’s Series. 

With the Yankees: and Giants “in” 
gme time before the regular season 
ended, ample time was given for 
preparation of the series with a 
govel “personalized” appeal based 
on use of names of stars of the 


The series was scheduled to run 
in 55 newspapers throughout the 
country, using 50 insertions adjacent 
io the win-lose and individual sum- 
mation tables on the games in sport 
sections. This is similar to the posi- 
tion used during the regular season. 


Prepare Ten Insertions 


Ten insertions were prepared and 
the copy was so framed that the 
gries could be broken off after the 
fourth game in the event either 
the Giants or the Yankees take four 
straight. 

The first insertion appeared two 
days before the start of the annual 
gries with a “ticket” reminder. 
The headline proclaimed a “Winning 
BCombination” and the copy sug- 
gested that this combination in- 
dudes tickets to the series “and a 
package of mild, satisfying Dominos 
to step up the pleasure of the game.” 

Working into the games proper the 
opening day insertion was titled 
“Batter Up,” and carried an appeal 
= both to the fans on hand for the 
“Subway Series” and those taking 
inthe game on their radios. 

“As the lead-off man steps into the 
batter’s box, digs in his spikes and 
taps the plate,” suggested the copy 
to the eye-witness crowd, “light a 
Domino cigarette. At the game or 
by your radio, Domino’s mild blend, 
smooth flavor, will increase your 
‘Series’ enjoyment.” 


Hubbell Draws Accolade 


Personalizing the series, the next 
insertion appealed to Giant rooters 
‘a With a headline proclaiming ‘“Per- 
fect Control for Giant Rooters,” and 
featuring Carl Hubbell with the 
J itatement, “When the great Hubbell 

is ‘whiffing ’em’ with his screw ball, 
treat yourself to a Domino cigarette. 
Dominos are as smooth as Carl’s de- 
livery... as satisfying as his strike- 
. outs,” 

The following day’s copy switched 
‘o the Yankee side of the argument 
with a puff for Joe DiMaggio, 
Yankee rookie, meeting his first 
World’s series test. 

“Inside Baseball for Yankee Fans,” 
the copy is headed. “Bases loaded. 
+». Joe Di Maggio at bat. Here’s 


-_ \e 
‘JOD PHOTOSTATS QUICK 


ATLAS 


PHOTO COPY CO. 


ATLAService Stations 
in downtown Chicago 


the right play for Yankee fans. 
Shout for a homer and reach for a 
Domino cigarette. Domino’s rich, 
mild tobaccos give you a satisfying 
smoke in any situation.” 


Relief for Fans 


Two other insertions prepared 
carry a reverse, tension-relief sug- 
gestion as Giant fans are told to “Be 
Prepared” if the Yankee Murderer’s 
Row starts banging the fences. 
“Don’t let it get you,” adjures the 
copy. “Light a Domino cigarette. 
Dominos are always mild and sooth- 
ing.” Yankee fans were advised, 
“when hard-hitting Mel Ott comes to 
bat in a pinch, light a Domino ciga- 
rette. Domino’s mild, buoyant blend 
will pull you through the toughest 
inning in perfect shape.” 

The final insertion clicks regard- 
less of the series outcome, simply 
proclaiming the brand “World 
Champs With Fans.” 

Williams & Bramen Advertising 
Agency, Chicago, handled the cam- 
paign. 


Starts Cape Cod Edition 


Standard -Times, New Bedford, 
Mass., will begin publication in Oc- 
tober of Cape Cod Standard-Times 
which will be combined and delivered 
with regular editions of the Stand- 
ard-Times. 


SERIES TIE-UP 


INSIDE BASEBALL 


FOR 


@ 
FANS 


“| Bases loaded . . . Joe 
DiMaggio at bat. Here's the 
H right play for Yankee fans: 


gi Shout for a homer and 
sj Teach fora DOMINO cigar- 
“| ette. DOMINO'S rich, mild 
tobaccos give you a satis- 
fying smoke in any situa- 
tion. Try DOMINOS today. 


DOMINO 


THE MILD CIGARETTE 


How Domino took advantage of 
intense interest in annual classic 
before outcome was known. 


ioe. 


Street Railway 
Bases Campaign 
on Complaints 


Washington, D. C., Oct. 1.—*“This 


is tough on us both—but it’s worth. 


it,” Washington’s merged street rail- 
way system is telling the public in 
full page advertisements in three 
papers—the first of a series of ten 
to run about three months. The 
“tough part” is a major overhauling 
of trackage, switches and routes, 
with consequent inconvenience to 
patrons. 

Subsequent copy, being prepared 
by Arthur Kudner, Inc., New York, 
will present statistical information 
of interest to the public.by way of 
defense of the system against cur- 
rent criticism. ‘ 

The company has tabulated the 
criticism and is building its adver- 
tising campaign around an _ intelli- 
gent and sympathetic analysis of 
them. The most important charges 
are that: 

“Employees are not working at the 
job of providing mass _ transporta- 
tion. 

“The whole street-car idea is out- 


moded—a relic of horse-and-buggy- :. 


days. ' 

“The company is bleeding the pub- 
lic through high fares and forcing 
many to drive to work. 


“Demands for track changes and — 
new equipment ought to be satisfied © 


immediately. 


“The company has an inexhausti- | 
ble supply of cash on hand to carry | 


out patrons’ demands. 

“The company lacks organization 
—is putting cars and busses on the 
street at random. F ‘ 

“Car-riders’ only hope lies in activi- 
ties of Public Utilities Commission 
and People’s Counsel.” 


Wierengo Appointed . 


John L. Wierengo & Staff,°Inc., ; 
Grand Rapids, Mich., has been re- : 
tained by Battle Creek Equipment | 


Co., maker of sun lamps, exercising 
equipment and therapeutic devices 
for hospitals, sanitariums, clubs and 
homes. Newspapers and national 
magazines will be used. 


Joins “N. Y. Woman” 


Alan A. Wells has resigned from 
the New York American to become 


promotion manager of The New York . 


Woman. He was formerly publicity 


director of Kresge Department Store . 


in Newark, Gimbel Brothers, Phila- 


delphia, and R. H. Macy, New York. . 


h 


Trade Mark Service Division, American 


Tel. & Tel. Co., 195 Broadway, New York 
(EXchange 3-9800) or 311 West 
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ADVERTISING AGE 


How Many 
Ads 


Talk to 
Empty Purses? 


If you are an advertiser in Los Angeles, the answer 
to that question is available to you. Exhaustive 
studies recently made show with uncanny accuracy 
the purchasing power of each newspaper’s readers. 


So important is this data regarded, advertising 
men have used it to create a new yardstick of space 
value, the widely-discussed Los Angeles Purline rates. 


LINE RATE X 1 BILLION DOLLARS 
PURCHASING POWER OF READERS 


It is 


PURLINE = 


The Purline sifts out the “empty purses.” 
based on readers’ actual ability to buy. 


When you apply the available figures to the above 
formula, you find that the cost of advertising space 
in The Los Angeles Times is literally half that of its 
nearest competitor. Here is the picture: 


PURLINE RATE 


THE TIMES $0.65 
NEWSPAPER B 1.89 
NEWSPAPER C 1.37 
NEWSPAPER D 1.27 
NEWSPAPER E 1.37 


For more information about this great all-year 
market in Southern California—and how to sell to 
it successfully—write The Times. Or call Williams, 
Lawrence & Cresmer, New York, Chicago, Detroit 
or San Francisco. 


Los Angeles Times 


One of the world’s great newspapers 


WOMEN’S PLACE 
NOT IN PLANES, 
EASTERN RULES 


Other Air Lines to Stand Pat 
on Present System 


Chicago, Oct. 1—Though Eastern 
Air Lines, Inc., has ruled that stew- 
ardesses will be succeeded by stew- 
ards on all its planes by Dec. 1, 
the places of the winsome girls on 
other air lines seem secure. North- 
west Air Lines, Inc., is the only 
other company which is contemplat- 
ing a change. 

American Airlines have 100 stew- 
ardesses on duty, with another 
score in training. They ride the 
21-passenger planes as well as the 
new 14-passenger sleepers. 

Transcontinental and Western Air 
Lines, Inc., is also sold on the use of 
the young women. Its stewardess 
service was created only last No- 
vember, when it was recruited from 
the ranks of registered nurses. 

More than 100 stewardesses are 
in service on planes of United Air 
Lines, Inc. The company pioneered 
in this service, first employing 
stewardesses in May, 1930. 


Feminine Travel Increased 


At that time, it was explained, the 
purpose of using stewardesses was 
twofold: to provide a dignified serv- 
ice on board—serving meals and 
aiding passengers—and to lend con- 
fidence to women passengers. In 
1930, only 14 per cent of the pass- 
engers were women. Today the 
proportion has increased to 32 per 
cent. No change in policy is under 
consideration. 

Northwest Air Lines, Inc., how- 
ever, may follow the Eastern move. 
At present, the company is operat- 
ing 10 passenger planes without at- 
tendants. Next spring it is planned 
to put larger planes into service and 
stewards, rather than stewardesses, 
are to be employed, it is indicated. 

The new order in Eastern Air 
Lines came from Capt. Eddie Rick- 
enbacker, recently named general 
manager, who said flight stewards 
will render the same service given 
by steamship stewards. Eastern 
Air Lines inaugurated the steward- 
ess system in 1932, but dropped it 
in 1934, the Silver Fleet having op- 
erated without attendants since. 

Stewards have long been used 
abroad. England’s Imperial Airways 
have used them for many years, 
while Pan American Airways, Inc., 
has used Latin-American youths in 
these rules. They are required to 
speak several languages. 


Logan in Canada 
Logan Garment Co., Logan, Utah, 
and Dayton, O., manufacturer of Lo- 
gan-Knit garments, has established 
a factory in Lethbridge, Alberta. 


Murray Ohio Mfg. Co., Cleveland, has begun production of a complete line of 


bicycles by Count Alexis de Sakhnoffsky. 


Bayless-Kerr Advertising Agency handles 


promotion. 


Look for 'M. D.,’ 
Optical House 
Warns Public 


Chicago, Oct. 1.—Espousing the 
cause of the oculist, barred by medi- 
cal ethics from advertising, and draw- 
ing a sharp distinction between this 
class and the “optician,” Belgard 


Spero, Inc., manufacturing opticians 


have launched an educational cam- 
paign in newspapers. 

The campaign was tested in Mil- 
waukee, Wis., and Aurora, IIll., where 
the Belgard Spero Company main- 
tains branches, and Bernard Spero, 
sales manager, said “excellent re- 
sults were obtained.” 

In the initial Belgard Spero copy, 
the statement is made that “medi- 
cal ethics prevents members of the 
medical profession from using pub- 
licity in any form.” 

“The oculist, as a physician highly 
specialized in the treatment and the 
care of the eye, abides by the ethics 
of his profession and remains silent,” 
the statement continues. 


Must Remain Silent 


“No matter how many years these 
men and women study to become 
worthy of their professional right to 
use their talisman, ‘M. D.’—and no 
matter how many additional years 


they faithfully devote to exhaustivg 
research and practice—their voice 
may never be raised to explain ti 
need, the value and the great wortil 
of their daily work. 
“An oculist is the only persol 


qualified to prescribe with compleam > 


medical authority what kind @ 
glasses (if any) you should procurg 

“See your eye-physician (Oculist}™ 
Look for the letters, ‘M. D.’ after lif 
name!” , 

Mr. Spero said the campaigi 
would be carried through const 
tently with 100 to 200-line insertion 
in Chicago newspapers twice weekifi 


Recognized by A. N. P. A 


Ted Levy Advertising Agency, 
Denver, has received recognition 
from American Newspaper Publish 
ers Association, following similar a 
tion by the Agricultural Publishers 
Association. 


Wright Retained 


Appe-Teager Food Products (0, 
San Francisco, manufacturer of Liver: 
Spread and Anchovie Cocktails, has 
retained Frank Wright & Associates, 
San Francisco, for test campaigns in 
California cities. 


Goulds Spends More 


Goulds Pumps, Inc., Seneca Falls, 
N. Y., has expanded its schedule for 
the last four months, making the 
second increase of 1936. O. S. Tys0 
& Co., New York, are in charge. 


——— 


CHICAGO -« 


RANDOM QUOTES 


———</ 


So many comments have come in from old sub- 
scribers to Architecture that even the editors 
were impressed. Here are extracts from two 
typical letters accompanying renewals. 


@CThe first issue of this new combination reached here this morn- 
ing. That I highly approve is putting it mildly. 


29 


@@] feel that the merger of your magazine brings together the best 
magazine features published today. 


AMERICAN ARCHITECT and ARCHITECTURE 


572 MADISON AVENUE . 
PHILADELPHIA -e« 


NEW YORK 
ATLANTA « 


SAN FRANCISC® 
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Exclusive News photo of Harry Richman with Dick Merrill 
(wearing caps, left to right, at Musgrave Harbor, N. F., with 
Tom Cassidy, News reporter (back of Richman) and Duke Krantz 
(right), News pilot. Below: Crowd of curious natives looks over 
the News plane at Musgrave Harbor. 


MONDAY 9/14/36 

Richman and Merrill c: route trans- 
atlantic ... 

10:30 am: Duke Krantz, pilot News plane 
No. 1, assigned to fly Charles Hoff, 
cameraman, and Tom Cassidy, reporter, 
to Portland, Me., to stand by, pick up 
fliers in event forced landing or crack-up. 
Takes off North Beach, L. I. 

3:35 pm: UP flash fliers believed down in 
Musgrave Harbor, N. F. Krantz and crew 
proceed north St. Johns, N. B., pending 
confirmation. Report confirmed on land- 
ing St. Johns, 6:00 pm. 

7:60 pm: Krantz lands Moncton, N. B., 
for night. (News plane equipped for night 
flying, but no lighted fields up there.) 

TUESDAY 9/15/36 

5:09 am: News plane hops from Moncton. 
Lands for gas at Sydney, N. S. 

11:30 am: Lands Harbor Grace, N. F. 
Only automobile gas available. Krantz 
dopes up gas, taking hour and a half. Local 
advice Musgrave Harbor bad terrain. 
Krantz notifies office he will attempt con- 
tact with fliers. 

3:30 pm: UP advises office News plane at 
Musgrave Harbor, 140 miles north Harbor 
Grace, landed on beach. First plane to 
reach Lady Peace. Pictures taken, inter- 
views secured. Krantz takes off beach 
before 5:00 pm. | 

6:00 pm: Lands Harbor Grace. Cassidy 


Gas gone, the Lady Peace bogged down in a swamp near Musgrave Harbor. This News air shot shows the crowd 
around the damaged ship. In the background appears the hard beach where the News plane landed. 


drives Bay Robert, files story. Krantz un- 
able to continue flight because of darkness 
and bad weather. 

WEDNESDAY 9/16/36 

4:00 am: Krantz takes off Harbor Grace 
with pictures. 

8:00 am: Lands Sydney, N. S., for gas. 

1:45 pm: Lands Bangor, Me., where News 
plane No. 2 is waiting. Hoff develops 
pictures. Sent by wire on AP wirephoto 
temporary sending station. Krantz decides 
to go, as No. 1 plane is faster. Leaves 
with crew and original negatives 5:10 pm. 

9:06 pm: News plane lands airport North 
Beach, L. I. 

9:30 pm: Cassidy, Hoff and negatives in 
office. Wirephoto pictures in early editions 
News. Other editions have actual pictures. 
First actual pictures to reach New York. 

And that’s how The News reported the 
finish of the Richman-Merrill ocean flight! 
Such is life on a big paper. Fascinating 
work, don’t you think? And you meet so 
many interesting people! Anyway, the 
customers like it. And it makes readers—of 
our paper and your ads. And it costs less to 
use The News than to use any other paper 
—or not to use The News! 


THE. NEws 


220 EAST FORTY-SECOND STREET, NEW YORK 
Tribune ‘Tower, Chicago + Kohl Bldg., San Francisco 


alah 8 nm 


Wate ELIT eee ts 


i Si aN ‘ 


in ih isBaioe 


ee 


Fa ne ae 


f ak, Een ee ee “ae * 
ata ym one ey rete fa Seg, Se ee -) aa es 
Lue iad ee paar d.? Cora ae Bren es See Soe 5 Bee ee Te 
SE Stl ah as ch BS iia ae ST. Nike OE ha Sel <3 a a ee RE Se 
Te” er, 1 7 ~ | Qos 4 ‘ Jy i ee se oe jee Pe e a ea OR PE lati ie dak el is mea, is neal et Se Co va ae AeA 
Sie oe =e ee ee Risse ee Lina spo oy or ee en Yes oc Pap ke ea aie Lo fe oe ae ante <a i. = be Se a 
"eae - = é : Go eee eectr ee pee ie ae. <a Pe gwA Ts Gee » aed reg : pS har ae age ee ee 
Le ‘ > : oe ; ‘a a ae ta Rael nee oh a CRP ge ee ae ge hy ee Oe ee Re DE ge ete aye rR Ae 5 Mec Se ae Se *. 
me Raa a oh * oe ee ect fag. ei Sta ee ib gee att ee aa yer 2 BASE bile fo saa eo RTC ont teed Ft ae og a he fe? eats kh heed, gee : y. 
. - Sag ge a. ain, eae ae oy Re? Pers f ee ae ree mi eRe eee NR. tegen ar a (el eure i 
ca ie ae +s ns aby ee 3 ; a ak ths Map ste: sh joe eae pat ae be asks ey Le Cems oan apo. tee heidi ates a J A 4 1. i A eS 
eee oa iy ae he oe ; zs ay ey ol er ts Ge ee oe iets 5 ahs sae es wie ee A cae Bae wee : a a oe 
” n - “4 : 60 leat ye cy ’ ety ces us Pa ie ahh, i ¥ 555 eta oy ee ae rout ee 7 ag sa : . re 
FE FR Ee MOE BD os Lee SOO. AF ote fete ag Nae a aka * Sede eye, Me ee ee” 
k , ae Ee ae % : re ‘ . ca TZ, oa Le “> a & 5 3 a me hs See 9. ay 3 ‘Aadees iis Bigg es ae J - eG F 
ery Be RT a a Be _- rs oe ef igs Pre cea. ae ee ae ee 
. aes fa amid FP : Tas ay é ti e siee ea wep F ge ak 
'y 1936 ¢ xR? pens ot eee ee : are : B ugen 
‘an Jie ae Ses ae om 
meme, october 5, 1936 A. SPR te ee cae 
ee ‘ ee were Bee gs... = 7 F 
ADV ae: 
$a . | | 
“wn th he, FE $e N G A G E Rep teg. 6 
"Mi een ee Wo bate OD On Te ie et ae a OLA Pee 
es a eee ewe: BE ot cok we oe o i A fe, ae Gis is ie ares EE PME ULE Ree ee . . ; 
, > # Oe ee He wy te a ee Pe ee eo it ee UP My ST Ne 
a eee Oe EA ee cee Vig, A a da ee ' 33 : 
* ee rz ; * has ih mas tne bs Ege eget ee ee ee ee a ag i i eae es: PR eee te mare 2 
= ee ee © om iit 6 s Weg gs : her ge: a ee a ee eee NN SMELLS. AE BTS OE 
= oc tl te, age tee Se, : iuihia FE a ocgt ie es 6 GE 4, he * ee 6 ee a ee re ee ee DER Oe OO es ae ME eg BOT 3 > 
7 mee oe hideicgt Chun aoe fe yo ae, ; Z Sin ee is i Ha Co be th i Pee Oe ae piers then bie a ee, ear me i : 
= of he me 4 ET eee , i” ‘ A he ; me mane ie aie < ‘ a ee ee Me gi Cass ee ae es ee FR EP SS EB, . 
or = * it: . ” gee eh OX POR nT: digg 0 ag ee ” 
; ; pe 5 acct a a ‘ ie SL gs OOM iy ag heya tie ea si cl ; - , ; ge : mae 
: 2 ¢ iv Sida. 1 “ tate EO. the i Silt: Ia, ois es Pigs : iP as te ee Ma CL ae pe ee ea i Wee EM pe EGE onewt eg A , x ‘a 
; Aas Se Bee « i oF epee me ~ a a “sili OF eee a ih Bi sia bh as eae wethem =e is es inh gO e ee pues ie eae Ae beak YG. a ae ode Sass wMinea te hs ade ee se i >, i ar eee 
et oe ait Hs la é eRe ee eet g ” Fa ii, af ee eR a oe 8 moe Beis pear 4 Rime et ge 4 ae i pe % ae Lee Ys. < sg an oe: fe > ow en 2 ae pene es ietgs ee” i 
we . P.M? Low “8, Br? Sie ak ae rmigs > 2 * 3 ¥ ee i% fi le Fi og Proaig cs oe igus Seas i ie rm 4 pe ML A PE mee ‘eo a, Oe os 09 anal “4 — 
satis gate at ee P ; PE Psat ge Cees SL ee he ene: cae. i i es se ee ag eee on ay ch paps ot os: 
is eee eee 2 ee aA.) a ieee Org ema = LE ETE 2 OI On Da i Nae i 
| oder 9A Dene ~ ) mane ut mpi” ? te. La ‘gute ie PP Wir tg: Ge gh % a Wi dete eS ee Paola si pe i ph SBE: thin fy ig Me Week aes ss cage too’ wie, ' 
) mE 5p ayy ey a eid 6 a te oi * Ps i Te fai OO 2 ee 5 a Mi Oa ts Sig. GM a ah: Ripe ie anda} ee 
| ; Biee PEI SS lg AO MET hag lias a Sas Ce Sa oe aaa i OT age 5 ga : if ies eee z : % 4 , es dg Pr Spee say Seem aes 8 it ae : i es 
ie . Pie se sc ate a be Bigg . i "9 GAS TOMB Se Te ee tae Riera, A a gg , PA x ie . ae i 4 ’ a ge 5 Ree ‘ 7 ; 
: bi ¥s ie ts OE a) sees rh ats i A ae ar ll egies Sg ge has ete Pg ma ot ; : Pb, sislyrg j yO a : a fe s ad war 
, | ‘+ : és Rasps pit mee ae ee CH, ge Se ae Me ee Biss iia Sal DYER is SE, Bong ae j i ee” egg hi st : i : : 
: | a ‘. ; FD yuk. aN at ae Se BEG . ee a tig st se he sida fi d iad i b OF on ~ : 
; s pT RETA 0, li ee ae Oe es eee icine ie, i a , as i, tke wecligtass ae ot: ase ene” Sy to Us ea is 
J : % Sirs Pn Oe, iyi! ins ( Ps + Ms % Aa $ Vigo MO. premee » Pils, Se Sate es ares i 
: % 2 lee gop OO oe 2 OE plas sinh . ie y va . fd ie mei fit % 5 rs ee 
Pen nee he + aoe secs he wen eae ie ¢ Sy : £ - me sh eos *” 
A bie . Mt : ‘ Pg Vide a 4 be pce ts i Z -. a te Hiiig setae He See e iis 3 ¢ pe - oe pts ee % s a. wer ‘ a i : 
a Bh & j pe es zs pe he et x # ata Se. ee " ‘i 3 mas e Y Sake : eek sites : : 5 GRE x: ; wks : 
; a Eg é Pee a Oh 44: eg ac ae ese gh : BIG as a i? eS poe Re ed } ee i 7. i 
bw E es . LB 15 age ¥ a Ee rg A is as a Pe tags i ie ; x eS ee ie oe SE ein 2 EE AE 8 ° ¢ s ‘ Me : 
4 2 ope Hee SY i. 5G 2b ere P ‘ ie a pees ‘ ‘ So i has gt z sf Pa BO aekas a a Wee eee hes oo es ry * se m — ns om 
: pe “e if vant > Fe Sse } a RD nk GRE Me POSES EF sig Re gull Me Bet re ag r se 2 
F gst re ss os. 4 : sé ee Bs i eg os ee ng PE rae Tei Sig MS Stee eae BS is 5 ; 2 "i * 
= Oe. i ee Po ns ee as | Ig ea a ee Ps ey oe ed: Oi te oe is ae Bi AOS OI iat a a : ; Reine ; J : 
4 iat he Vag, Bik LOC bs Be  # by * ‘ Pi ge. Tes, pn 1 Pig in ee oa a el (ee a a gee oo : ate Rar ui ne ae 5 i Satie eng dee Bee, Mee PS a tel J é ‘ 2 
ite ae i, ¥ nee se “ LG Fe: Bi base gL Ae OR Le gg ae el oe iy Ms oe fe a isc ges ae % ie ee ise eas i hodeah ook pepe, Mea 3 ¢ ’ pte % nee a” Sc tert 46 é He: ares , 
ae a RAT. apm ied ce. POA! os ee ge, Pe a al ec Oo ie oe mae ek : eee wet Es, EN DE a ee 5 hg ne ec, Saige wee 
mee: ig ge ai es Le Ga ade ae a re es fe a ae Pe ih i om oa Smee . . : ‘ eee ae j oe fee 5 aoe 
vn Cn Sa 1! ag a ne es ae eo: pe ei a ae Oo ee ee a Os Pcs oe eee as %s ORs BR Fee Me oe 
: ee a Pe ued ge Kor. ue Bialin cre re hee ges Cs ces, gs he aD ee ah Nt fe ae sg ee. gels Pe eli Be aa. ii Shamans ae ws ee Pie Oe vibe . : =" yal. 
ee i Ye” we tee Se Pa aa ot coe ee, BSE a Eg faite n 7 1 Sk i RM ee 
7 26S pig eC ED og. oR pO ee ig oe ihc ey a BE GBP Oe nah Gk Th, ae eee ig Og em ee be RO dye toe og en racer, #. ie SR en aaa is Seals ek ee eae ee ak ee 5 wa s : Phan 
ot | # 5A a a LG eee ft pA ee Sa oy Spy hod “ene yi gee ‘ ee i” is ee ee oe eats BoP. # 2 fe gees elgn g foe tu, Pe os E> Mie wi” Soy a ee er ey ra is we Ee Age a ; ae ie ie a oe : 
4 OO ee et eo Be ge ga ae ea ole e Se «meee 2.” ae ne a, ee ee a a ith. fia a i ee peg s, 
ee er Poe Rs ale © a OO ae 2 ee i ct ee OF ee ee Beast pee: ee rs oe as Gee Pr ae PL So aire ae” Negeri oes sins ~ yah 4 ¥% Seal ado wo a ae 
ses area Bi ere ei he OE CI i St i Soe pee ae basi I OO ae pe: ge bag tg ee age tag eRe or. oe Og, tee Mig eg OO eee i * gh an Oe mae le 
. ao ee i ee ee nie A ae ee ae Di she Heb ee ee pet ah, ee BEER ACES ee £2 Sac OE Ap oak pe AO Mee oe Fe ee, ae. te: i ht at Ba IN Ss 9 tas : — ns hinge P ; ee 
va ie <a meagan 5 ont CIR EM ek, ee ee alee nk ig oe ee” lg Ce oe eee OD ee a waptig 5, ae ae ele SE tre Fn ONE Lor, ] Be 
wi, 7 i BEER ecg ian Ores, £ aay” AC ae ig ke COMES e SP ae ae 5g gu aaa OME i nd gc os AP. a gong er gee = me ee Goes as es Wt ee Pee eae ata ee ee sae + Pee § ie dongs he 5S <<, tie Tm. : 
he =e oR. CR ae ahi ie eres * p ae sink tsa i oe SP RE ERE EE Re ki 2 a ae se a wb taint: "ET SO Pe Serie Si ate ae RD 2 ‘ the ie RAO, Mo 6 eit gis, 2 ote. i ) Mee,” : a 
ee a oe ees ea Cee a Ma! ee es ihe re Gees 4 <a ae POMS Si So cay al". eae Pig Os aA, Wee os io ee ok bit OES Mee Oe, : on 4 Ps bon ie a Bie eae, eg ae ~~ 9 te. sae. 4 
ect gee a am see. ay: ates a Ae PON ee Rage! elas A as Bi ae eM ok 2 Rae ‘ aa ioe nd be geo Somk' 3 if a ht a 2. ae a. Sy hae Shy genet Be a ee * ee te ae 
oe BT a aa 6 Cea Sea 0 eM eG Oe Me es Se eae * Ce eS Ke ee ee sg Sina ee tires ee ee oe ee i ee. OO artis ON ag Sod t a 
Fa) ees De Be aug ng Mt Ae lage: Si Ri wks * igs ee 4 5 Os, ee. Eee eas! ee Pa on te en ne PS ca soy, ee te tan ae Ps Poem, geo ii. a 
sae a as ee ea Ne Lie Wie: Ge ie gn Riage a tgs PRS be ig Re ef ee er ‘i io ae ig basi ng sites a Cy Eg ay PORTS ES My 7 Sine eee % Hee ae % hin ee FO DMPO Pie «ee ieee by eae area fees ae ose ad ‘odes % z ‘- wes age RO ne ae ciel . ARS 
cee ML cite. at wae oe He es ae OC eri ig ae Ai 4, i ee sae A, hot Mi As ie ee og ars epty, OO Wit d %i, i, sea fi ee d, rad ere seek. x ae al > blames Cy 3 ie ie * Ze ts sg a ee My hel ‘ ; ina 
ee ven. 3 ee f ts we ale le ee: a é* a era ee Wi ee apaeee! Pub oe hes ee oe Pe E og a, Went 8 #e Rg hes Ce hep CE i ins bees $ %. a eee Ph be ie ag Pg a ig Bo s vee js Se <2 iy. eek tion i giles } ae = 
? A ( § i: : Z bore ey: ge sk pot a ringene sg as, ae 5 Lo ee 2 oe ee st sig we Pg Soh i em ae ee ke 4 WEL ie ee fe ‘tee ms Te ae EATS = vgs of WK, 6, Oe © Spain Pig. Mies A ‘agg a. J : — : ot SONGS Seating 8 : pedna 3 
fe ei EARS sala ee sls ie cca Ph 9 TEN eee, Rae Mesew ne OE RES GF geil OF oe a ee ae a Te a ee 
ae eet * Mee ee eS oe A segs bis fe a ge? i, Caen : : ie ta woe Ris ee oe a bi ee ii eg OM pin Se Om { spite ee re fis ap” & gigpe ee igs ester baie: we ; ieee) 
a ene. se. ee eee Meats aig ae He TSN ae Gp toe Lae site peters —Siciing: Sk ee Ske 
ee Me he ee PE ei ne ge ae COTM 6 I i a Mine Shae wee os © sg Be a A ng ee aS nies ie: 
ae 4 es tg a So ee rE Beg Vos on Bie Oe OT ie gr PE gs et i Re ire so eee at ed 50 alia LEM wee te es al: = bey us ete. ‘ Re am 
a Gt hag ee ET lig |, eee en OE - o % ¥ , ee se a e PP Ne Ae A gt pt eee ee b 8 i eae agate oe Oe ade me o es aM ig “lai ies ee is ‘ ea ora 
ae # I SOE eh aa: Ce i ne ee bi ae, Ae ees Chie Ee gs TERR 3! 5 pene ee igi ey Sea Se, Magee oe * peas, 
moe eS a CieG aot ges: i a ue a Se i a ee PORE LE OE a Seas ae Re Oe ik ee CA oe fo Ke es Pe Sin Sa pee a ale Oe Se ee a Pe rise 
7 Ee OE A, sitll gs ees ORE ge Cee ee Licce sete Be PRO A SSS gt at Oe re cee ci 
ages ] me eg ae tag Fos! iris Tet "3 Oe eo ae ee sae Mie ee he 5 te ile ae Se Sen neg ae Ci ee Me ee Ke Pe ean a ee Ede soe See saerligs eae tex" «, to: Sh os. Re i aia 
Lene 1 a a gk Co > CMe ¢ aoe. 3M Dee we ee ee tad ok Os 8 ee gt ae hee : EP ies 9) gi Pit 8 RY Se Mi a Bae 2 Ee “eae Big as Sew ego” Nea (sinter et bi 3 ee p. aie 
‘a ee ae Me aaa aie ge ast a og Ge a a oe, es So Mage a ihe he ae “i Eg ee ae Ses SY ie Nia Pr in, we oY a a ™ bs oe oem 
ee . Oe ene ‘Sill si eRe ee ae Ce ae a Oe TE Sh bes ne pO, COME PO ae he oe eee Oe as Coe oak os ee ae ee “ -¥ me “oe See 
es a ee. hi 4 OM A Bs aoe Ios aie a ae Chas ee Oe aaa tn Oe Pr ee ee stg, ec. EN Be bt ON artes S PMNS pS a ae. sa Ape = = %, ‘Sg a es oy ies 
a ee ee ee ws Se Foye FOR tire wk eae i itn SE ing aide Re ee. a 
eS oe. -% ie ati ay, A ae ee ge al sie ce OT Hs Se ee, Bt te): cg gs OE re ea tg kn wee Ste ee Gag ee Pa es TE PoE Blk, the ge *, in all a ae % ee 
Fe 1 tt ae <he TE ok sah Me ink Fs he i ware. ahs i, stb, OTM, Fe eg" a aod ue ee mo ee rey ‘4g CaP Cate toi ee 8, Mo a ng ha ae ‘ i, 2 a RRS He eee Yee 2 cae Pe, Bac eae 
caer pr a a ae ee ag bi ee ey a Cri A Sie Cee ee oe eee Pg St Oy MRS ale a aE et oo a Re Xe cee 
a6 : Es ae Mie Pi egal fous F svi 5 5 bs bg Ce Me jg ee aa OE A j P Z OF ae Me ha GO a ta HE Ss O re cae ee Cee OP, ee cae am coo ee + i te 
ae mY i ie Rs 6 ee ge a ae eo tie Weg eee ES Me POG figs tee rey. Males Re A a tens eb co, ; eg: MS. Lie 
a . 1 Tee ges Ban tea eg ti it ee ae od gem, LE Rs Fo De ee ME ic, he ais hot ee a OO Gag. af Pe & Meee % 3 Meer ee = a i eM Rae ess and ae ae age PO RS» AS 4 o. oF eS me gp agli ad na 
t's . | haat : site ee ee oe en eae pd tte em és er . Lee? Ode My he ae Fg: Pgs tole i ee gue ann Ce % Bi cede & iy, Kee yh Mi Foe a ae a Wg -% <3 Fag eee gl mae AP ing Pi ting ee tre ig % py i eee \ vA yr 3 hae i © ¢ 
cS ee ig es ate a hak ie ne i ee OS oA a Pe iy yk We ge ees BES gs alia ah. 9 ag BO Pe ihe wan Sky, ee re eo ee I ee Suton 
eee a gti Oe i a a - sete pg PE, & ess gaa | po Fae a ga fae Spee ee Page ig te Fee PAP gk eee ee ei” Ls TM eS th ay ead age op: Mita OE Se ah SAN hte Liege ; a a ee. as ‘ane oa ie Se ae mea 
- on oh ) a Te ogg ne On ee ue we ‘ae oe ‘es em Pr sas Pia! eg a a me Oe 9 iii be he Mae ee? oe Priests eee th a Bp a eg PORES 3 gee af sg men 7 ¥ a tw eas 
tthe OO aera ha POT. i Dig — oo Ae ee Oe . ia i be “a natal ee eit oe oo pee oe,” ih ae ect ae Beg ee stig 5 We a 2d Bs he om . 
| ‘ 2", cn ee lg, Ca ee inee esa eg SEE Be iy ae oka ee a ¢ : r orien aa em os a Se eet ea pod Sn, SE S: oe 5 oe Pe ite che 5 Mette: i ? +h ily? ae 
OES 8 5 555-5 Ue be ae pase phic asl ON uae age ek ee i cae ke + ye & Ni aed mg hy a Mien ee Beet PES eke athe bg $6 co ee SS Oh ee ty Eee ae i Se ieee 
ex: a ge ley ae ne ig $2 Pet oe ee 28 ian a it a Hs ‘ae fe Pie. ee . rite Pte, 2 totes: ae en" aN a age Beats "9 ioe eu ne i Tag Me ae te Rot .; eR es eae ne Bagg, % * Sia er tie : oH 
he OS ae me Be ys: +: a! gs ate eon’, ig eee ae Se et ae | pies ’ e% ae Bg 5 ba ae pea ; vite Cees iP Ron art Fy os ae is A 8 foe ee eye ee segs Bae se : ae 
line of [MMMM ort SIP Ce Bea Be gh ia ne Nee re oak be eS dae ee ~ es EX ES id BONE Se &: Fa Sher is Shae ee 
Bene: 2", ip Be ig: i SR Ge ie 5 3 a aes tO a cae J ee eae ee meee OO, ee me ' Mg. Bohr igs WE: ae ‘ 2 o . est sae ae ae IT us SO Sig, SM irae ane W at ae 2 4 OE ye OD chia. Peet: 
han tat Ap ae. en i gus BO sy Bax: Ne tea eS ig pe agi oe ay oe | EE gg * oR uth ES me a ihe Nasa, A at SE Dt ase ee eR g my Pee od ee be ee a. 3 ie mgs te .. a Sg ee ee ee ne a 
dles ies” Lae aes gg ae “haat oo i, ie as x Ae Mg is pee a Pilla 3 cele Oe, eee oe ait te ade mp ae Pan Sg (4 Cr pee Fee i A lag 9 ay pa tg BERS oes fs Py rg dig ao i.) aoe “3 j a 
Sere Bere fit igs gale ge Oe ate ee i ES ee ae ee pags ad Xe ate € 5 TE ay GN Pe tae” ye gh ane Tite me Sih Seige aml ee ‘ - ima. 3! i. i 
gk TE i a a ig 2 ge See fh & ee Ee Oe Ss een PE EME Mi ge a ty Mg ihe ee ag ei Pee CRS hn ae Fg ge ee me i ie eee a a eae 5 *% “es, sid 4 
ee Me 2 ghee TOIT ype saa a BM aaa nr he a WO fe ee Ce eae ome ip Sia? ee 4 BB ate § tae,’ sg OT REN co sO Oleg. Fin” faeccmas Salar % 3 ae fe, gc Ye OOS Bg San i A pi : 
Ia SE eg. if Pgs ithe ee Ce eg ee oe pt eS is Rg Mitel Dig. ae gis 4 lat Be Pre hi, ee OG KS Gee We a, at DOS th 3 le Diet Ree ta. ang ee ay ale ; 
——— ef POR yet ae we ee a lis a i tN tei ee ee igre ea oe ig” Big’ . se he see ere et et, Wa ts iy nc ae Se Bee Ate af bien 6 oh Me Me Ay ee 2 oh Pie ; 
ee i Ee ae Nae Pe il ee ee pa ee rc AOL et og to ht eee Bg time Se hathre, Re ce ear eae Oe SRS Na ee BOS ae eh Rie ie ae te ee Ss ia : 
et CLE Ge. te ae ae | ee eh Mi ac Si Mens hor, eo pe Pige: ie ee te, ae . i oe gt ae i i ght ae A sg: Sa ole Migs ga ete Se ge alee ec Leg,” : Pees er “ee ome | 
iustive lt kee alg PE ne A gs ge ot Bs Oe a Bn Sate he ea nS Raat ae ed pee | Mohs CD Naa aa eo e we eg Mme See ee =e _ 
Bec eee ve eS Be pce. Cae Pe, re. igs ee Poe, ame Pty ins ae MES hi besa i Pe hg es yee > ee cai? Py tee ae aes fr) tage aig Le eare e at ie gp ti ar hatag? <% go gt, Se i§ ‘ 
ir voice ala i a : ae Nipas oe ose pen MO eee Be ago eee ig WME ee Be Or o "ac weg ee Bg POEM eS eee ED i 4 PRs oil i ty bed. pei 9 i os vee ee ee ¥ a ate sasha ae oe ls : 
ee a Fi grt ok Es ee Oe ae A ye ee ee ie ee es ae Bie pM ag Marg oi oa eS Ts Sal cara TEE ae ee Ee ab ath 2! A ge AN 
lain the finals Esc Sal ei to ete, ee ee LA a ea gee oe | Ss as Sener SE RAM. Lot eae a Be Set ii. nae oS cla 
Bae. chee “Ge es 7 kh ee sama ® ee es Ge ee ee Oe Bs a ae. ge ‘eit v ieee Cos Re ae Mee. sae a ak Cm Beek ie? Oa aig te aa Sen see . 
at worth lia i hie sk oe Bee, sgh feu * MG tS ie gee ie ike gee ee hs fae gate Pies Ke tas, Mage eal a Ae pe Be My geo ae Se_t. P. ge ands Be a, : — Cee ae oe : on a ae ae 
_ ee ge al Ma ae ae nih PE he ee EN ee Git BO oS Ms Ce Mae ee es eg Soe eee het Sot ee ee as ae ite Ca ee, Go Ee ae is Pek eee ee wa ee Aa ee 2 a eae 
hg Rr ere ee iS a +3f gene Rig Oo & ey Eig oh J OE gat tle i sp Oe 3 are as Ys ER Mg, we te Oe, SiS te Ge ir age a Tk Aig i So i. Peet Ee i Fe te ‘ a gs fh 
. BA, t. Oe see i ee Pe ae “ak On eee % sae ee er, oe Si + ie a ge Page oD ern 8 ey gl i. fe ae Shag ey ies ees Ms Mf hs Sd + tbe,’ Ran SMa Smee 2a eno aR a %, Sal om ae i ee 
’ persona | tk ae Sin Oe ye ee slg eS eet (eae a Oe oe GI REO” Be ee Sets ee Pein ag’ PEE EO oN ee As cs & an 2 at 
y de te FR bY ae oe ge ers ee. ee 6 ES, eg ntiger ag, ge gn” ite is ee Pagar * eae ee ee ee ee arte, Mie i in ah By ty Rh are § f po ge ae eA | ik, 
yd tee OR. am ae Seat Oe 3 gee Ce pt WA gt 5a ig” Pe, REO oe oig.. g aee ete ES te Sn CG oe ; eG ee ‘ : ie ae hs it | i meee. 
complete Siimamen a bate pe on, Cp eas ee. eee 8 a CE aa Sy eee ten ye ee eee. ote came Ne, te Pe. ae ate mo 
kind of 4, Pete: tee: a abe ig, MS i ef i fa, ey ot ee mo ee ig: WS ah oe gta Me as ee Pe 2 ake pg 4% Fone) Sasi ton 2 toast © a a a Cog kf Stn Pee scae me? tae rae > hee iin, ty, ! ie! 
n re ee er ae ge oe ee he Oe ge” Mie Eg et, ite oP Me OO Meg ase ie. ae OE Bee ee Nee eT oi ee De i SS ee ate 7” (eee Co Oh oe a ak ti a 
es ts ae tg gs Ft Me | HE me ‘age oe * epg Faia Ce BME A yg at ee es Re a ea ae * an gk wed SE ety 2 ah | ak < % ae of Er 1 PAS ty so ee via et Sie ees 
a, oe EY 4 te. ee eae ee Og Bie Ch: Sl ie YM Pr mae Oh i ee tee Be. i #4 oa tu ee ae alle Pet ae ip’. ae ale ie” ae ee 2% ag gee c x Lin ERE ae, . th, ee See Pe re ag ee * N aa 
procure Brat it St, ae Bic ee rigg Ads Age ere me Me ee eke ie 7 fe ea fia Ne ee iy A oa Ay ee Slee ace Sh amie, ane ae 
me ee Ou ie coitus gta. ttt SE eae? PNR? Meebo Ny Shs ae ae EE eee ae La ee -_ 
7 ee is ames Miike eG x. at SO ue A ga ty 4 Se ggg ; se : pe a ee - pe ete Mp pte tarts ak a Rd Rs ho a eS ; ee 
i es ae EN ep pee ge ee gay, F ‘tty MoS pga Pi Fis, 3 “ip ‘ Y } , 4 : Pe ME gg om * Ek th Sea re ae, ae, Sh § : 
after hig Ce a ee Tee, i dl, ee % oO Bag ste, Teac ‘ o% ele Ra: igs ig dike ae k ge SHG . . Le Ws! my 4 8 se 589 i Ee os + «.. sn Peg <b Spee ee gt ea So Mees 2 ee ils ae, < £ j 
“Me aaa as Aimee ae Cg ARES. aha tS ioe a Ra! Men Se ea Regaiaite Sen Os eet Pay ee se ee Re oS i 
BE os ars es Pgh uee/ Maat ie i ae ee ek A > Vv Mie ee eh ay Bh > eee An Be LE he tN Pe Oa ig \ 
-ampaigh Phe. “+ me: i es Be oe, ae = gi, th ae ye ifs 7 a A Se ke oe 3 , $< Be ee Os A i es ine Gs Wid Reta S nis Sats ert Th YS eee it 
ee ie ie a ee As in bie ee a ths py” L tumemalic bi ie Geran var. 4 ae Sh 5 age, PB wis 99 se RES “ee ices * Sage sae th, ee Na wh eRe ss hee : Bt { ais 
ee us Ra 2 POM FT OE See pt ag : HG. i ee ES hy wee, ty ret > es og an: a A eer STS eee Fae ae | oe 
; consi % iy a: ne ie: Seg, ‘ay: i Lee use @ ion, gigs Be% 5 ie a a % i: a ey RES F*S5 F Mag Tae Ps Pe ae, ee a, te? a oo ee hy ee , Ta ete CON fee. a, 7 Acie 
Rink. ping ee i MT ES iti ee gh ae 5 Be iy, i Baek eg Ee at hn} the ie. as | ag gay Oe Seis REE, a ne OOS. Peg ete peice gee te 2 ae Sts? 
ES aa ee Be a ge MiMi Be a 0. ag WE. Wha: Patt Ge Be oad Sh is sO ig. b ils te a Ky 7 oe ce pe ee i, a pO RE ty Ee be be, Pe eee Ce aa & erp ia pocniee 
nsertions ue | pape gee ae age 8%, Pe Oe Ue iia LM tae ae oh + ie 4 Re “4 Ce OR gig it oF i eee Rept 327 i Se Meo Poe ed hi cs es ‘ = ‘a + wens ie ike, 
te ty es Pe as fe ga * ae ge kl : MO ee igs “i by MOS i GOK: LO eee ER “™® 6 8a mre Bi ree Sage a Mil fe & weCe ay: oe a ee 4c: PS te a : ‘ag i ei, Be 
PS dare. ee Cee 9 GAAS OCP MA? i | LP: ‘ thee tug # tn et ae, A” he oh 5 ee Oe a4 Brinn Stee 5m Laweg jist Oc" eg o a» orig rea aa 308 sys Sa kaeey 
> weekly, ware 4 Dit sg ME, Tas RE wn Ce es “3 +; Ahly: at Dig Ge an i WA sty: tp my te eS BOF, eee ee Fae ig ay . ii sly : “2S es ras i is ee ee, ee es ni a oe te, ee } Khsscpeue 
haw. i gen = ee eo ie. ee al i pf hk kee ee Pgh Pid GAG, PL a te ME Cel ie gy) Pens i COS es ORG Sigh gh, | at ee ee e. ve Se Bin ce 
poiee Sal eg a She tie te es Oe ee et Fs Oe. gt, hy Sa tg Sy y Sen Pe ty as fi ale ae RS ae Ge eT ae 7: ne 
ye Se XN OFS ie 1 POS ld Ae SP ati? PS ga GP of rn tien A ae CEL Co eae oe ee ee th she Tee Cah Regrk., cn an 
a... oy ge ot ts ee * th ee ue eo. enn * om wy fin « Memes "a 3 . ald ’ Say ee sits AG fn “ th +] se a? h ZS Wenge a: eS ae ie a. ee coal } = 
De Oe Cee Ce ht it Ce ed ye WE OT a ME i te NE Te tial TOD Aa A ok ee ‘ i oe ey 3 RS hd Sat ‘ Aahk ae leat: ee 
me” 8 7 See OM BE. bi Se ae eee fers ‘sdeet g CLR S 4 My,” Se ie ok Ge Pe Mey ae . j Ms ie Pe SS % Eig OE ee 4 ek gee ee ee ee : 
Agency , 5 ieee le eS BBs Cie Ee. oe, age Cpe ae OS Se age ae Sale Mg a Oe Pee TP a, sag eto ine “ct es ae << ada i+, aed 4 ‘ | a, OF fi ra , pe a oy oe be iy ik, mes 
’ i iS LM he. aides 5 Be en Pos, ee 5. arm ? ad OM as AS hg gag ee ieee creeds. 5 tev 4a Lon OO 6 aR en i “> er sy, th Saree 
? “ate GW BELLO Jey : Me gee » Ste re od aC oe hee ‘Ce it foes De on ears Nig a 
. Mia tiie ‘ eo Wiha fe Hi sf, |, OE Lye at P gga ¥4 Spd * rad 5 ie on i lS ge og ‘ere he pues 
Be, Ag Pipi ge he omy Pes sy de j - pe . Be , oy 5 Poe mo te! ahs Me ae age. oe adg . ad * a “5 i ; i ees 
: atm , DA ES, Ge Le % 5 Pa ¥ pos a ba or oN oe % ; ~ me Me mK ee te a “tet Zn 7% é a 
ales ’ ‘ “ eh a Rea +*, Ae ad oe a 
} e 
4 : 
4 - f _ 
icts Co, = "3 ‘. < oan a 44 | te 
~ee - od ee os 4 a oe 
of Liver: J, an Ht ex a ‘4 ae és iii ~ j ae 
ails, has Y ele, X i en A oe ee 
, i fp Ue SS 
ssociates, rh) ae Pog if ba A _— 
af —_ a : i | ae d jes 
aigns in 1 a Aa be eG — 
, \ oe Oy Ge eae oA ; - er 
Sa Saat ‘- é i] - 
a oy ae ree ; ya - id 4 Pe 7 1a 
% ee es ad a See gy ao Ps Pea 0 ee , 
Bey y eet ys Sain a Bone. ge. Eka, ene F P Bi : 
ore 4 4“ Bg + ae a tenee Tier” i OO ae 3 
ag Sea te aim Eh i . 
ca Falls —_: £-me, ok aie 
4 RUF ne ae Sg ae oy ie 
a gia) ithe § : aan 
*. 5 eg aah ul = tt * z ae 
v weg ee 4 } ae 
ee ama a a 
f sn ee pe g { Fogitt 
f 4 Me FP ee , § bt ies 
we — Xe , ae 
ns | ce ae , 7 — 
sie 4 ee a € _ 
a oa ae ," sa Oaace aa by : os ; on 
‘ ness f ¢ he 7 ate pit 1g =. 7 baie he 
ll OF ee ee y ‘ oe ‘a Bet 
ee 5 ape oh - Pg : y es iq ~ Ae 
OS, pare ie Pe Ae ae J haa . “ Be 
Pe ee Sa apa Re i cee 
eee ge GEOR a gon! « pf * 1 ; se 
3 nee i ae aa he a 4 af Af Naber 
> Mor cs bs 4 oe ey pie 4 fi eee in Se ee st. ; | pie: 
oie arte oT ee Ra? ys > Oa ae We ‘ 7 
, ot em i? aber ee tee foe ' 
+% ¢ Bs ys LpeA? 2% *, : “ 
Saks OSS de We ah Os gee 
Pe. eb kw 4 
1 sub- . 
di 
itors 
7 : 
ey Ph : | 
“i % ei Gs la i i ii BOLLE ; 
| FOLGE tie: Vi eee ad 
ia i es 4 . Se : #8 ibs i Se Ege 
Fa ONE - 2 ‘hie, Sem A 
ge ae i, ™ Tie eg nd j 
4 Cite é wee NEw. _ ee i 
ot “ BT gh ‘ 3 ey eat 
er ’ : . oe vou o® tabled 
j Pat i ” a “ % $ Ps 
et a + me IN | 
we Paw , i , ; ‘ i 
bet cath ail a a ; _ *o * { 
e's a cli - a . : - 
R ° yun OS ties tte get rg soe a i 
a: > ae ie sae re ei Mies : mY ae 7 
saint 2 hee SE ne se sl % io | ba eo ee * ; 7 
t eee ASS, ROE Mg erg on ghee $i tag cae F he RA e 4 
Ps ¢ og ¥ cae) cig hh Be ets oe pies’ Be <7 Niton? Pa se Pes 3 : 
bl apie eka Be ESS eee (gp eB Pog + are Sa B® avian ee AE Ws ot i. oe 
: | see gag He We ay: 5» gla Ba es. ie 5 2% o ge es y ip ee oe, ; : G 
he : i... Piet eS gis Oe ae ile '—_ ot pe” ae 4 
Saas pee % Se See a ee + pie le a H 
aS 3. RO ie See igh < OU ae Sears f Ted Be, 
Ps | ee Maren ‘ a ae Me Sips eee : ire: Siis oe a he bsike Sta, Moe eee ie 
te cL tit Wrage es i. ee i Med Pig us ots, Et te Ta ea i 
Big a PPR gh gills Os eee ag Dace Baa fe aes Ten wee 
pe ‘ IO laa Pew ‘ ve eh al, SP SP +. eee ss iy ee 
: 5 en Pon yovitte tite Pee ie eee gO ued pe ay Me oe ee) ae i x 
. bo , AS te Sell ae On” eee ee og Pog Jae ccs OF mea ig e 
. , é 8 es See 
‘eae: ‘ ony 
Se ga et ae d ; a 
eee Cine Nh be aes ae” eres 
REAVER GER See NRaMage 2 2) : ; FERS Seas 
Pe BS : i Z es te hee | is ih ss att se $ as tae See DK PRS elk Ae, Pat etae ie nee | Tie rs i | : Scie 
a : 7 j : ; 5 pte giet pte ie RA tee cs <, , 1s hee ne | 


34 


ADVERTISING AGE 


October 5, 1936 


Postel to Ziff 


R. R. Postel, formerly in the ad- 
vertising department of the Chicago 
Tribune, has joined the: Western ad- 
vertising staff of W. R. Ziff Co., Chi- 
cago, newspaper representatives, and 
its subsidiary, Ziff-Davis Publishing 
Co., Chicago, publisher of Popular 
Aviation and Mail Order Journal. 


KANS Begins Operation 

Station KANS, Wichita, Kans., has 
started full time broadcasting. 
Charles Theis, Wichita investment 
official, is owner; Herb Hollister, 
former owner and operator of Station 
WLBF, Kansas City, general man- 
ager; Jack Todd, formerly with 
WHB and KGGF, program director. 


Delaplaine Retires 


Joseph G. Delaplaine, manager of 
Burlington Tours, and for 53 years 
with the Burlington Route, Chicago, 
retired Oct. 1, under the Railroad 
Pension rule. He is succeeded by 
Robert S. Caird, his assistant for the 
last 12 years,. 


Huston to KHJ 


Roger K. Huston, formerly man- 
ager of KGB, San Diego, has been 
appointed sales manager of KHJ, Don 
Lee station in Los Angeles, succeed- 
ing Harry W. Witt, resigned. Sid 
Fuller succeeds Mr. Huston as man- 
ager of KGB. 


1937 CAMPAIGN 
SCHEDULED FOR 
ARROW NECKTIES 


New York, Oct. 1.—Within three 
years from the time they were put 
on the market, Arrow neckties have 
become the largest selling line of 
neckwear at $1 and $1.50, according 
to officials of Cluett, Peabody & Co. 

The fact that for many years all 
Arrow shirt advertisements con- 
tained illustrations of ties was an 
important factor in influencing the 
shirt makers to add a neckwear line. 
Other considerations were that the 
ties could be sold in the same dis- 
tributive channels, and could be 
handled by the same sales force. 

Distribution progress and _ con- 
sumer acceptance has been so great 
that the company is now consider- 
ing a separate advertising campaign 
for its ties in 1937. Heretofore the 
shirt advertising has created de- 
mand for the necktie line. 


At the outset the line consisted of 


some 24 ties, all in the “staple” 
class. They were in solid colors and 
polka dot styles, and were offered 
with a large display rack. 


Delivery Is Important 


In marketing the line of staple 
patterns, the company’s chief com- 
petition was found to be small vol- 
ume local producers who put store 
labels on their products. To meet 
this situation, Arrow ties were 
stocked in a number of leading cities 
for prompt delivery. 

Arrow’s plan resulted in a consid- 
erable reduction of manufacturing 
costs, inasmuch as the entire output 
was made up with only one label, and 
at the same time enabled the pur- 
chase of better silk. Thus the Ar- 
row tie enabled dealers to offer un- 
usual values. 

Following the success of its staple 
patterns, the Arrow line was ex- 
panded to include nearly 700 patterns 
in myriad colors. Staple ties ac- 
count for 30 per cent of the tie vol- 
ume, and fancy for the other 70 
per cent, 

Another phase in the success of 
Arrow ties is found in the packing 
and packaging. They are pressed in 
such a way that a ridge often made 
at the ends by the hemming of the 
back, is eliminated. The ties are put 
up in glassine bags, to keep out dirt, 


Your Story 


compels continuous buying. 


Think what a market for automotive supplies 
you have in the 194,000 automobile owners who 
read this magazine. If they averaged only $25.00 
each, their annual purchases would run to nearly 
five million dollars. The average motorist spends 
more than $25.00 for gas and oil alone on his 
annual vacation trip. Furthermore, most readers 
of this type of magazine do tle greater part of 
their own work and are, therefore, buyers of 
everything needed to keep a car in condition. 
Another five million dollars for such supplies 


would be a conservative estimate. 


Well over ten million dollars a year will be 
spent by Modern Mechanix readers for building 
materials and house furnishings if they average 
only $100 apiece. Yet, it would be a lucky home 


owner who could do with less. 


Running a home work shop likewise compels 
constant spending. The average value of work 
shops owned by Modern Mechanix readers is 
$270.42 and their average annual purchase of 
tools and equipment is $35.39. Add at least as 
much more for materials and you again find 


REAL BUYING POWER. 


And Over 250,000 
More Like This Ideal 
Prospect Read 
MODERN MECHANIX 


Pe ey nates of thle activities and the things 
they own furnish proof positive of buying power 
among readers of Modern Mechanix, Hobbies 
& Inventions that is well above average. But, 
more than mere latent buying power is shown. To 
maintain such possessions and activities literally 


”, 


Tell This Man 


a 


aE 


bricants, tires, batteries, 
trailers, repair parts and 
every type of automotive 


specialty. 


41.5% 


OWN HOMES 


(0B AND INVENTIONS 
Fy oo ase ee : 


70.6% 


HAVE HOME 
WORKSHOPS 


THEM: 


oe 
ia AT YOUR NEWSPAPER BY nario” 


MODERN °*: 


-srapore for oT 1k 
«0 PT LTER Bh mtu 
23.6% 


OWN BOATS 


? a 


7: 


) 


l 


wo 


Motor driven SELL THEM: Outboard 


purchases running into millions of dollars. 
Add to the above, the purchases of readers 
who hunt, fish or maintain boats and, if you 
manufacture anything a man can use—you see 
a market it would be folly to neglect. Why not 
~ — with our nearest office and get all 
e : 


MODERN MECHANIX PUBLISHING CO. 
1501 Broadway, New York + 360N. Michigan Ave., 
Simpson-Reilly, 536 S. Hill St., Los Angeles 
Simpson-Reilly, 1014 Russ Bldg., San Francisco 
Geo. M. Kohn, Walton Bldg., Atlanta, Ga. 


, .MODER 


ECHAN 


__ HOBBIES AND INVENTIONS _ 


‘SELL 
_terialsand fencin dn ; 


ing, heatingand electrical 
accessories; poultry and 
gardening supplies; heat- 
ing and air conditioning 
equipment; everything for 
remodeling or moderniz- 
ing a home. 


N 


IX 


SELL : 

tools, hand tools, motors, 
veneers, glues, cements, 
metal specialties, enam- 


* els, varnishes, waxes, 


stains, lubricants, plastics, 
metals, woods, abrasives, 
sprayers, blue prints, 

ns, books and ali kinds 
of materials to work with. 


and inboard motors, motor 
parts; marine glues, ma- 
rine paints and varnishes, 
anti-fouling compounds; 
calking materials and 
tools; tools, fittings, sails 
and sail making supplies; 
lighting outfits oak all 
types of metal fittings. 


70.5% 


HUNT 


’ SELL THEM: Shot 4 


shells, rifles, cartri gee. 
hunting togs, tents, lan- 
terns, hunting dogs, dog 

ds,’ dog accessories, 
boats, decoys —all kinds 
of camping equipment. 


78.6% 


boats, boots, creels, 
tackle boxes, sport togs, 
motoss. lanterns, — and 
a e many “gadgets” 
fishermen delight in. 


IN LAMP FIELD 


Frank Goodell, who retired from Ander- 
son, Davis & Platte, New York Agency, 
to become vice-president in charge of 
sales, Birdseye Electric Co., New York. 


and are kept long and flat, with only 
one fold. This has eliminated mark- 
downs due to deterioration from dirt 
and handling. 

In launching the necktie business, 
Cluett, Peabody & Company ac- 
quired Franc-Strohmenger & Cowan, 
Inc., makers of Resilio cravats, and 
moved the plant from Poughkeepsie 
to Troy. However, the Resilio busi- 
ness has been continued indepen- 
dently, principally as producer of 
ties with store labels, while the Ar- 
row tie business has been added. 


Hanff-Metzger for Edro 


Edro Manufacturing Company, New 
York, has appointed Hanff-Metzger, 
Inc., of that city, for Edro combina- 
tion lighter and cigarette holder. E. 
J. Rosenwald is account executive. 


Name Calkins & Holden 


A. H. Rice Company, Pittsfield, 
Mass., sewing silks and braids, has 
appointed Calkins & Holden, New 
York. 


“True Story” Meeting 


True Story representatives from all 
over the United States held their an- 
nual convention Sept. 30 in New 


Dina- Mite Food 
Makes Chicago 
Debut Oct. 1 


Chicago, Oct. 1.—An intensiye ip 
troductory campaign for Dinay 
laxative cereal, will be launcheg by 
Dina-Mite Food Products Company j, 
the Chicago area Oct. 16, ag the 
wedge for nation-wide distribution, 
The cereal has hitherto been my, 
keted exclusively on the Pacific Coast, 

The introductory campaign wil] 
use a series of 900-line advertis, 
ments in the Chicago American ay 
Chicago Daily News, recommending 
the cereal as a nourishing food fy, 
any meal and giving secondary gtpe 
to the laxative angle. 

Plans for complete sampling ajy 
have been made. Every house and 
retail grocer will be contacted during 
the next 10 days. Point-of-sale qj, 
plays and recipe books likewise yj 
be distributed. 

The company has two Pacific cogy 
plants in operation and has just cop. 
pleted a Chicago factory. The Charig 
Daniel Frey Company is handling 
the campaign. 


Two Firms Appoint 
E. M. Phillips & Cy, 


Ybry, Inc., New York, importer of 
perfume, has appointed E. M. Phi 
lips & Co., New York. Class mag, 
zines are scheduled for fall ay 
spring. 

The same agency has been q 
pointed by Safety Service Milk Bott 
Corporation, New: York, for Cap-To 
paper bottles. 


New A. B. P. Members 


The following papers have joing 
Associated Business Papers, In 
New York: American Perfumer a 
Essential Oil Review, Chain Sto 
Age, (six editions), Furniture Man 
facturer, Furniture Record, S80 
and Underwear and Hosiery Revieu 


Sunday Journal Now 
State Journal, Lansing, Mic 
issued its first Sunday edition Sep 
27 since its establishment in 18565. 


Agency for Protex 


Protex Corporation, Detroit, | 
appointed Martin, Inc., Detroit, N 


York. 


tional magazines will be used. 


A chain of furniture 


SEVEN YEARS STRAIGHT 
ON WGY 


its seventh year of uninterrupted use of 
WGY broadcast advertising. And that’s 
only one of many local and spot advertisers 
who have found WGY to be a stand- 


out sales medium in the Great Northeast. 


WwGY 


Completely programmed by NBC 


stores is now entering 


50,000 WATTS 


NBC Red Network 
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ADVERTISING AGE 
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DID THE WORK 


A. O. Buckingham, advertising manager 


of Cluett, Peabody & Co., who con- 
structed the A. N. A. convention pro- 


gram. 
(Story on Page 19) 


DEBUTS OF NEW 
MODELS SET BY 
4 CAR MAKERS 


wick, Graham, Outline Ad- 
vertising Plans 


Detroit, Oct. 1.—Preparation for 
1937 model introductions was inten- 
sifed this week as four more auto- 
mobile manufacturers announced 
preview dates and others elaborated 
on promotion plans. 

DeSoto division of Chrysler Mo- 
tors will stage its preview before 
3,000 dealers at sectional meetings 
to be held from Oct. 8 to 24, with 
a preview of Chrysler cars also 
scheduled for the opening day. 

Plymouth division of Chrysler will 
hold its preview this week end. Pon- 
tiae Motors Company will display 
its 1987 line Oct. 7. 

Meantime, Thomas H. Corpe, di- 
rector of advertising and sales pro- 
motion for Buick Motor Company, 
outlined advertising plans for new 
models which will be displayed at 
Flint at previously announced dealer 
meetings Oct. 5 to 13. 

About 65 per cent of the appropria- 
tion will be used in newspapers, 
with copy segregated into three dis- 
tinct phases—advance copy, an- 


Corpe disclosed. 

Spot radio announcements will be 
used in major cities, five times a 
day for the week preceding model 
announcements. 


Plan Poster Expansion 
The company is already using a 
Comprehensive list of newspapers 


outdoor posters. 
carry a later announcement poster. 
Magazines will amplify the aggres- 


'. Corpe said, with decorations 


=> 


houncement copy, and follow-up, Mr. 


carrying teaser copy and 24-sheet 
More cities will 


sive announcement planned by the 
company. Dealer helps will be more 
N evidence this year than before, 


furnished the dealers to make the 
introduction occasion a gala one. 
Hudson Motor Car Company 
showed four complete lines of cars 
early this week—Hudson Eights and 
Sixes, the six-cylinder Terraplane 
and a line of new Super-Terraplanes. 


Reports on the dealer organiza- 
tion disclosed that since the first of 
this year 1,228 new dealers have 
joined Hudson-Terraplane. The net 
gain, however, is considerably less 
than this, with many weaker dealers 
eliminated. 


Graham Dates Staggered 


Three entirely new series of Gra- 
ham cars for 1937, on two of which 
are available the supercharging 
which has keynoted the company’s 


advertising for the past two years, 
will be given their first showings 
within a few days by the dealer or- 
ganization of Graham-Paige Motors 
Corporation. Staggered showings 
will be made as dealer stocks are 
filled in various cities. 

Newspaper advertising will there- 
fore form the backbone of the an- 
nouncement program, according to 
F. R. Valpey, general sales man- 
ager. 

Dealers’ names will be included 
in the local advertisements as a 
means of providing direct tie-ups to 
sales. After the new car announce- 
thent and auto show periods the 
company will add national magazine 
space. ' 

Bulwarking the newspaper list will 


be outdoor displays, direct mail and 
sales promotional material at points 
of sale. All dealer points will be 
covered by the current advertising 
schedules. 


Offer Six Body Types 


The 1937 lines, which were first 
shown over the past week-end to 
newspapermen, distributors and 
dealers, are “smoothed-out” consid- 
erably from their 1936 predecessors. 
There is little difference in the 
F. O. B. prices, which range from 
$595 on the 111l-inch wheelbase 
Series 85 model, up to $1,025 for the 
largest of the two supercharged 
series. 


Six body types are available in 


each of the three newly announced 


series, two of which carry super- 
charged motors and are known as 
series 120 and 116, on wheelbases of 
those lengths. The third group, 
Series 95, is similar to Series 16, 
except that motors are not super- 
charged. Six body types are al 
offered in this group. Suppleme 
ing these series is the lowest priced 
Graham, which comes close to being 
in the Ford-Chevrolet-Plymouth price 
class. Four body types are offered. 
Advertising for the new line is in 
charge of the Detroit office of United 
States Advertising Corporation.. 


Autocar in Rochester , 


Autocar Co., Ardmore, Pa., has 
opened a branch in Rochester, N. Y., 
with William H. Brown in charge. 
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lattice, bulkheads, etc. 


panel. 
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BUILDING SUPPLY NEWS 


The Building Material Dealers Own Paper 


Bi 


CTICAL BUILDER 
Devoted to the Practical Problems of Contractors 
> Wer SINGLE purpose 
7. sel Bui ing Materials / 


dustrial Publications, Ine’. 59 East Wan Buren St. Chicago 


their everyday activities. 


White de luxe structures enhance 

* quality appeal. Gleaming white panels 
provide prestige, dignity and attention value 
to advertiser's message. A de luxe bulletin 
impression is made by each de luxe poster 


All angled panels—no parallels or 
roofs. Each de luxe panel is ground 
level and properly angled to the line of 
vision. There are no parallels and no roof 
locations—each is on a major traffic artery. 


jap ANGELES, vast in its expanse of terri- 
tory, lends itself as the city for the most 
effective outdoor advertising in America. Shop- 
ping communities are many and far apart. 
Therefore, people travel over long distances in . 


‘ Heavily traveled arteries through sparsely de- 
veloped property provide long approaches and 


PACIFIC OUTDOOR ADVERTISING CO. 


995 N. MISSION ROAD LOS ANGELES, CALIFORNIA 
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Here are 6 advanta ges 


De luxe bulletins in poster size. Each — am 
panel is a replica of the white G. O. A. as 
city bulletin. Careful attention has been 
given to the proper handling of ornaments, 


Suni, 


~ 5 2 amrmraronteny 


wes 


enjoyed by 


panels. 


» ¥ 


reflectors. 


6 


Individual locations. Each Pacific Out- 

* door panel is an individual location al- 
ways presenting the advertiser's message 
without confliction or divided attention. A 
decided advantage over double or multiple 


Intense lighting for all illuminated 
panels. Pacific Outdoor furnishes more 
than average lighting with three 100 watt 
bulbs together with new type high intensity 


Distribution to fit your needs. Pacific 
* Outdoor Advertising Company offers 
| individualized panel distribution providing 
_ balanced maximum coverage of circulation 
in the buying power areas comprising your 
particular market. 


our clients 


full visibility for your message on the gleaming 
white panels. The equable climate encourages 
successful posting the year round in the world’s 
richest market. 


Write Los Angeles for full information, or 
contact our New York City representative, 
J. H. Keeley, Outdoor Advertising Market 
Service, 11 West 42nd Street. 


oa peed ‘ "I ih ea PLS 
ee wai WWE aa PMCS Lee hth oe 
; PM tox ae ‘ 
ws. 64 a 


Ef 


Dee eth 


A ea a ET 


- 


ty 


Pr Sat ie. >) ees Po, ee i re | 
dace Dae i eee lh ¢ aa. ie. mer ke 3 gabe a glee ag p “ ea tah ae a oe eg pata cae ne " ‘ a a ae ————. 
ET Na [errs SWORD ee ea . ile ey ee Pee SR Oa Aen! ee a res ! < . ae $ ae Ny y x ee era =. Sc mao 7s aay ae -, a 
St SaaS o's ae Es ee 42 : i Sp aur, Ge. ain Piece ptite eae ilar sh bt ied oe Be : se 5 ial Pia ee ae ea oe 2 ~ id ee te 
one ae ae 3 Bite Me ligt pe ae i oo PSE a PS a ay of we Tt aa Ci ods ie ; ee ere abyss Hi Sept ere ated pe aerek Ry ARSE: hy Ce eh re ee Mga ag eA ees ore 
eS ee eee : Rt: ee get aT 3S oe : soe gies a fo Ts Pe es K NaN ST eee Aerie e’. Bilemrrracys ae Sehr; RR Phat tek ill, RAN DORE ee Tare Me oe 
Sega SP lcs * She Sy 2 4 2 es » ay M ? 2 ees v f F is fs 7 + — w i Sea ey 
ey : 2 niet Rho & ms oan A ek Fe 5 “gs ae ot gas 2 = oe 4 Sant re _ a ta 
Ey tee ahh ee ae 3 Zoran - z ne 73, ieee i 6 en a 4 Af ; lat r W bs Eos 7 ’ J i 
. eae ge8 he ead age tae oe te iy wel * a ren me oie ap ge Le ee dit ag ae ENS oe 
: ee oe Se is eee ; : f ‘ be ae 5S ee oO Lae B 4 ts a2 e Le metho S 2 ed a a ‘ee Pad eX aA cee ‘ars ae 
Pee 5 2 ree cae ra 3 Fre 2 ‘ a : j me ao ; ? f ; eae” ras Sea tee a Tia creer : "rah { : 
. x * eS = sd - She it lath een 7 x ve Ema va % . 2 or 
’ wg a4 7 7 mk - x rc PS : - - Brey 
Tat ee ane | wee ae eee BS by * at 
. Fa , eet ie! Sed ate w eee 7 l= 3 
’ ‘ Ge Z i ie DE y i Z ‘ 
: 19 xz a on Sh 
Lae 
q 36 a Wee 
od | | rs 
igh Seo Sra Rae | at 
; . CHEE Ee SB ‘a ; 
é ee 4 
<a: oh Sine , be Bes 
F ——— oe” hee. ita as ead, pak 
, ‘ sneer .¥ ee : aie 
ne < ‘ = wai eon ua pee 
; Q 7 4 ye ‘g pa 
nsiy; ae = Y atl od Da pe oe 
i hy ae / an 
Se ; ion 
Na-Mit, : : , 
iched by er . os : ft $ 
Y iy , s 7 * 
BB the ee tere Sy ‘ on 
. Ee. oye ae - 
een Mar. | fe 
fe cont ee, es | 
a , i, Sd Sena a”: . 
a; ‘ Eads eee f ? 
ign Will be ier ce ape abe > 4 ' 
idve ae ee eis * Pee ; ee Wa 
T tise, Sy ee ges are ‘dae eh wg j . 
cam ang -—  @o rrr : 
mending | : fa”. { : | 
_ A 
neil ai Pst | —— — 
Den ves 5c . : ih | ele 
ry Stress SS eanete : apts Ee v~cacpianamamneiananmnansmaaaiuicass di ne | | ei 
eee eee ee eee 
na a eS a ' ts nthe ae i a rai en tra neni cen sea ena Boe ' oa ir % 
8) 1 pion hn wee ee Aah Beg - SO a cas Ia Besant eis Sree anata a ee Satan aa ied aia asuhun annie meneame saan : dee 
use and | tees aor 4. Renee, Pe fa ‘ SR pate Bere ate ease Be te gatameen ncn he nnenaranae nr rate mena pam ' ; re a 
. . OSCE ADS — Chg kite tin ast aaa aaa gigs Sa cs Sa : ee 
B uring ct Ce eee Riper oe een pea RE ON Saas ee ES SESS esse ea ha Snr nineteen art sein ama nS : eee 
_ 23S ait oa SLO ee OR RO ERS teags Sache tate heme acto nena eee arate RR Re ee picaittnntie rn eeuneenmaentars Ra an ene a RN ces SONS ; NRE Kon 
C ; Se SG oe Se Ec FS ee: Sermencnans eae pouting maaaianena ctdtuns ts aha eraat e ae a RRS a RS ay ic : rgd 
-Sale dis. CE Ren, is ca “2a Sa a se etige nanan tec Paice ation tinea ota eas Eis RR Rea a aS " i” ee 
. Pi Betas Beis 3 i ca RRS ER ER RS TS aE sine nasa Natasa ng amnmmemtea ee te i iscnaties Sean 2 Sige ea Brine Seemann Saeeiaes coherences eR a en ane i j ; ie ih 
CP a BRE = oR aR RE RRS Sinise shennan aonae na mnaen a an aR a sashes ena I RON SAE RS SS Se RNS uname ie sapiens eiaat he ieaahamnrecantennber ners as Papo essen eee een ale 
BO a Disc PR as Saati a oe Siaeicncaeo Pi ac i a ae en guisunre gran anne aR Ra enna ea ach on Sea. 3 { ae, 
‘wise Vill teat Ba ge ee Be pater cca ue aes eg ae eas ag Be A Beene Sree ne ee See Seis Se oe ie ee j ae 
str RR RRM Bie Sur uinenaun aaa or inlet an santana cnet cpa c nae. Serco a RR pa eR nO Re SE it a RR RRR eta a ciate paar rs a 
a MR Co 8 she sn SRR PU eee Se a ce ciet R Hees es Seana ate Sra ta Bote SO ns  inortemseees is Pies fetuses aig ghee ene ee ee 
ap Rene Bite eso 2 Sa RR earner nt ae Sngigsaunssncseene ce cee enes poet e Sr eg Ritter eaten Saehonsanoue ee ee SS ats cote nara a Soe RRO ROS Nera senna irae naa pean aiaseh nts peri Stra Rewiiia § ite 
ni PS eRe RRS ae Digutin thao a tee acne CERES as ae ie RR Rens an: i i eR saute ar nuabenan meceapetnte Sercramnent ashen aera saat onr eae aie Roan ane ea Rs a) ee 
fic c Soni ey ama ana sane ste aan ee ih a RE aati canta, Sgutenene ne aaa anata ae Per Sontag — ~ ee Seana ie eit Se a a SR Sates egg ee ’ te Sea 
Oast 7H Gta ee PERS ARR ONS EE SORES BS ee Sa nen 2 | - Pca eens asim gna: SO RatS — ‘nes 
Rice i eR Be eR RE aa a ee PR SR es “~" ‘pees ZR AOS SNe se RE a anne an ; | eee 
just COm- BR ee eee phonon caenanc enna auwret cena Seat asa SURES ees i § a ; 3 ae ESR ERE PS ee eS 
Ean ats ee RS ee sete despa sinuses ye 4 Renter tide J ai 
CS Se On RO RE Seana spaammamnay es : CR Ra ’ be 
eee arenee ng eine Seo me ne a ne ie | Re. 2 Oe eat einen ‘Gg z 
SR kas. BAR ROR IRR aD tee r a | . Setetereits... ; ‘ | Reece ; 
CRS is Me. ONO ERR RE RN RRS Te ‘ A : I Re ccsecarh CRN en ee Se oe 
"as See eee ey , CR ao se Lr a heen : ; os h | ; pe 
io emnaene ee goes caste Boas Sa pe een era cae eas Raa | Sec dane ain aN piers 4 1 ! as ae 
REE tr RO es . OUR a SRNR Sep seater tattered Bee oe a aaah or ae ASN RR RMR EAE SA. } Be ee. 
patie sae ; os Begg emanates, Sone emt See aoa oe es ee Srila age Hanae oo me me ce onto i beac 
] Caan hs 3 To | ; Siete papas abantriag secre muita ta gn tee eas Bri ey ieee nee aura ah eee aa Rapin asin cae Nig Mt ae a SRR at pire ates enter pease a ny 
| Ses J NF Ba ae ee: Ses ag ae heme? ee Be eae a age Sr 8 eae Roepe it Sng Ni gan CoRR 4 1 Bien y 
Ses eee ca I SiS Sra ERR ea RR Bk OO RRR SRE DCSE oe bela gman os ees sacs noe a ane eae a Seas tees ak if 7 Bert 
| . Pie ini sens ma non ea ea On ae ear ata si v . eS co Sean poe ete ee eta Bet Seats sener tan 4 ae 
EER SOE Ra ee ea nae sara yi sea 4 Se IR GAs Mae ai ote rc RR mecatye 
Ei ce oan ae SS Se a aR : ‘ ead RESID a a OE NS page 
a Reni ee a i a as Bi r Se ane Nepean Reser tae aoe 
e “aS RER eRe Ae hirano Na SE tna a ene ca a ide a : een 
| Re scans a pit este ae ; 7 Bacco i oe ene iG ‘eae 
graeme ae ean seo aoe og a3 vet a Mae = 
BS Ce Sieg Biers So es ia aie 
| Recnaaaa Be: ates as eos eos pace "as ¢ 5 " ‘ ; ae 
: Scns eae Bommten ei 5 Se Seating See aia ear eo : : a hae 
Bis ani nite eee ns : Sa " CR a Se aR Be eg Ra ee wg <n nage eee a Som pica H ae 
See 3 x BS eer ces REO Me bake PS pavoc Bee Pa Se Bai Se See ance heeate seman oy : ‘ ' 
re eta . mee aera SR ance te te ae te oF Sie bo oe ak see PEE BACLT ae frig Sessa ts SR He Ak Doi sie: Beans ; 
ee E we po ei hieiotorrsan te Reese eee bene ne em ae ao OR Se aS BR ESOP ci eS a ts ' 
RESRSORS SRI ea toe aa aa BPA Se sors A SOP ESR Se ht ome ar ape Ra eaesaaeh eo ak ee snaeheige yarn a 1% 
4 . LEE RE EE SOR Tae Ta ee Ns ie a, oar Oe aa ae REE A ON SEM FM Si SRE TON ee Fee Sa ARN ae PIM SR ae ioe os etn eh oan ei ° i 
; SRR ee ee ia Sou aie Seems sishee Mao eiSeae tn Naga Sere SOIR AR aS A aL eh eae ep ret ge Be Lae to Re eae aim torent aia ar ite 
g ro RN eR Spice eciine Sa Seta Ci I Ie a oe Fn ee yt ak ere Bp ek ane ed si es ae cog re ester e ig haere se penis ete Bere a : 
; | EE OT Saas inte, sane eta Si eh cog ce Bee a eRe ts be eat eat a SSA a a i Rats mewn tee te RY RRO URES me Re een the eee $ 
We ace eer NT Roe eon RS SaRaene Raney SOO Aap Die eS Bertone emererseret oe 5 ieee eA Bec ean ps sere: pe ae ise recente es Baecpeee e e 
ees Pe Bee oe . : Sint Be tans ae Sa le °c ee ae Se ae ae ai: ee is is 
‘ BRS in ees Sa aie a Rae oe : ‘ He ncn ge I - SSeS! R : ie Pa Ra ‘ SA TCE Sane teas alten Pane es aa oes ia 
cee iter are ea ee Sas te ge : ences Beier es Te se aa Se ati, Reena ' ‘ 
Henan eta eee aged aitgseticnnectee Si Precinct ranapnmnnsnesahacsones i “is Ae i aa ahs a, ms toa Rp ctegeers ne nae ee ee terta ee ria 2. tae ba 
Se Penne et tea Che ae Sie ae pte: tis Pacific Outdeor : ce ¢ * ? Sree ee Siset tee! seg Caer eer oe pe : 
Bh entehe canes taeeote me EN ReaD oat maa is ie pone - Re ie = Sees ee een rt er i Se RE ae a | 
Bee i set eas ee: SSE ROCA tics Sec SON A a j ” . ; pap > Sis patie 2 Ceca pes ia Bae hr are a eee ae 
irene ee Eo eh Diane ae —snana tg Se an Bee a ; 
tine Renn ORCA A ah. RRR OC Raa ras a é ee eh: % GEO ce Se MER OR REN RON Reno I 
Sos asa atta TEE eae 8 Fas > eae a a ae BP i Bee ee i oe Se ie Paes 
okie apa Tee SE Oe Be ate et ena oe Same ae ps & Bene Bete © pe ae Es aa er ies Stuy med Sn uN Bo As a a eMC an Phe, 9) oe ie 
Baten iy Gi ape. 5,5 Tap eteaNne aS eae PERS Hai LOR Py Pa a RR ¢ : 4 Pee: Dele Marae Nee gt NCA MALS te ie oe a AY 
yee SES Siete aay MN stele ottneintiees E Boog | ae ——~ ' ide ROT nee ie ORR aa eee a : Sie 
fe Nt Aaah acne ie ncaaiallld 2p ate Sega I Seg . 7 2 a - SOevey Ce ig sat . 
ee So ee Pe 2 oon age tie ae ae a : ‘| F 1: He af a 
| nninanssiainiane in cr. 4 a SiN a Con oe Ske 3 Hes : a ie nai, Byes Sh e BA Fs 
pasate ea eS Ho, er ce ee pee ee ee a4 j “ it : Oana ‘ piesa i es aca BS ee 
OREO Gi ath oa Ak aR Co E PLY Paria: Be as. Ces ee = eae 
es BEE Sy SRR os ae Ese Pee. Ge <2 og ae ae a eae serie eens eae ee eo. :. 
SORES Aon era cana ener ied ees ee n j * “ff - : oe pit pie See Se ae ee here. ees 
rine mis een eed tam ae ae Se ries i >! +4 2 pall Poh PR ot oe oe cn 
Pe a aie pe ee Rosana a ; Se vi 4 \ ne. ead ee 4 Salant, Os ce tea SUR aoc aa een te ae : . 
eal ie one ere iets seh ct Sate : : ee ; F Spe F ‘ * = vali ” Saket pa a Ea Meas CER eN aa gg on hee oF 
‘gt a ee ranean cnn o ee ; EG | = a a range ny Oo as eae a 
ge ReaD CR NURS ARN Be weeais coat i bai i eae ea hate 3 ae as Pea rene hoe tise Rice ae a a SR eR = 
PORE RROD Yn sir a aaa Sunnie gates “eecate Ye ise ij it a oe: a ar # 4 Pe Ma a ae TO ney ares SERB it, a ce a eae i 
| PINRO ae Sean an wa iotesepen tea ena py ren # phi ; M z ic eee SaaS Ry Come ae are Ri eee, Si, 2s a 
TPN, aa ap ROSE TO GT ai eg u™® ae LO ee , j ; eo te EN. oO aes ae ee, COE poe a ee 
ie Saeere ee ee er a E y 3 j i iis . eae crane Sagas e Sep ie pny tpt. Gene ty ie 
; —. re Bae cali, Bie Seek 3 ee Wg: eee Be . , ; Fei Sere A ea A Haas Meee sen es, as Se Se $ a. 
aha en eae apm xs ies: gy, Se te Wa hg Rede RR NUYS cribtepindl hy, SSRRUIEE Ope nett tale ba aoe, Belge perce 
tet SESE ane Be oa an BBC ee i age & mm * pie ee PC eae Rites Sep ky Seana pene a oe pastes ees 
MT ey ok ened wear ORCI, AB a ae Sige se) ‘Gy, 4 , ae CE eae eaneeien Bae ree ahi peat Bt are is Pies 
Satie Sites ote pee ei tee ig Reena hoa” g Spies ae ip Me | i EE Ea en i % mee FU SD DIGS Ce a aia ee eee cea ie fae * 
Bb gas Sele 8 Bon Soh dtnleenee ta SS ee aa ae Ni 2 tae, Ci, i We - SD AS Rant A Gere Naan es rang 203) . art 
fee sci or Mee eR Ce og 2c, “es i MMI S EO me ¢ | Be el eee GO toa ha, aera 7 Bei 
pe resin aa eb Se ee rea aoa ee npite sa Ne: ee Re esa eh Raa eee 
en ES Re e tas p ee : ' GEER Bi ee ets rs ie ‘g iat 
so _ ~ esx es meena scbiiesetaisasohis iaggaaphicei comands’ ott ations iy sot 5” eae P : eee 
—s 6 — Oe Be ee rontientanticemtnrn teterti mt geen ty ae, tf ane 
| = ro ~ pee ain ieee ie Ca bam ote senrnrmr Na 6 tx a 
a4 saeeainaaitie z m2 ied Ge ~ = 
| |, # - 
i] is cmos 
| ig ee 
} eR zo are 
| oi 
| ee 
, Z‘ 
| ane 
5 PR ba * we oe 
is of ? nt a Fa 5 r se id one Be 
‘Ss P ce ae 4 j Ges 
A neauyrne _—* 
jee ae ; —— 
‘ : Lae j aos 
¥f CREAM “Ap / 
ie is el 
E Gg ima” ; | | . ae 
A es pe ; ‘ ee 
<r duré handisnc, j Be 
ay ee toe '@ Tic ; = 
—( J etic o 
' 2 >} es ose vt : EE fe ar 
; fi at? stew mi FO il 1 ee 
¢ erie BIDS Phe ay: ~ Sear ee, et i rae 
Y ies ee " Ly tg igs i asi 
s , : nae re ae ig ee es gs 4 set 
te * De: ia meter 
Us, — eee 
Pr ‘ { rs, e 
4 FE a * * ay iS 4 fox 
DLs i de 
b iby 6, OB bat ok en a . “et cf ie st oe 
i : ae 7 enn ES tt 
Z ’ 4 he Kee on Ties Rye . 
(SO Gale? | 
p j é ba m2 a Fa ' 
or Y, 5 eae? ; “4 pm, Mi 4 
ee ae os Ore oa 4 
f : 
t ; : t : 
eC & \f 
me i : sea ‘aa j 
g fi aw,” ae i 
3 Ps : aie balay a a ' 
g s tes dg : it 
i 6s ee sy) 
] s i ; cir Se «3 wa ig ; 
AWEDir F f : 
' WICAS Fimesy FITTING 5 (a ; 
“ Pa 7 i” 
"Ss t IMMING Suip % ia 
i % 28g é f 
f iy Tie Ag iv agg .- 4 
oO” )8=FOC~S&S | 
|. 4 yap Pes if AV M Ci. ie: di 4 @ 
: is é “ </ - iq 
‘ ~ 2 a “’ ia * 
t. see tag a4 Se ee | rm © eek ‘a . j 1 i 
BELITE i ee a ea tae —_ 
9. 3 +e ey he ‘ : 2 ly i a 4 i 
oo, ail ~ : (. » { 
Yi cops UE a Cae ‘ 
; ~ ee Z 
\dine : eT ‘i oe as : oe 
Bul! ‘ =~ St Gonoee dearest pee Ys ee hrnoomene eR | ce 
. grr ana 25 
‘ Lib "a 
ont P Pe r, . 
| : -_ : ee 
I (| : 
ae saat 
: es 7 
A LER POON LS A PA EE USERS IEP INE Ae SI AERTS AE AE ESOS SLD: TS OE TE ES ES A LG I YE SIT EE TY BIT SN TE SES ee 
ee 
: Ee 
‘ ra 
cee” 
” Beene 
‘ EBay 
fae 2 Be nk 
Ae TN ee ae y " 7 your bd 
: CS ee ke oe ae we enh See ‘ : ia oe 
oe er AG gee Cary Eee Be Fa Ter ete epee et Mess Pye CERES eee Beit aa Bieta ays ME ea Sh oe ye Penne Bae ee eae : oh ra : ae 
~ ‘Be = watkd aS sire. 5 Wg sie + ye Ay e x ii om ‘, bole hs esse Ph eRe do ae eee 


ADVERTISING AGE 


October 5, 1936 


SPONSORS’ LIST 
STILL GROWING 
FOR GRID GAMES 


Chicago, Oct. 1—With many sea- 
son openers on collegiate and profes- 
sional fronts already a matter of rec- 
ord, additions this week measurably 
lengthened the sponsored broadcast 
list. 

Iowa State University’s schedule 
of seven games is being presented 
over Station WHO with the Maytag 
Company, Newton, Ia., on the spon- 
soring end for the local games and 
L. L. Coryell & Son sponsoring out 
of town games. 

At Louisville Ky. Standard Oil 
Company of Kentucky is sponsoring 
a series of seven University of Ken- 
tucky tilts over Station WHAS. 


School Board Relents 


The Kansas City Kan. board of 
education, for the first time, has au- 
thorized commercial sponsorship of 
local high school football games and 
the Goldman Jewelry Company of 
that city will be on the sponsoring 
end of the entire schedule over Sta- 
tion WLBF. 

The Atlantic Refining Company 
added another plum to its football 
coverage when the rights to broad- 
cast eight games of the powerful 
University of Pennsylvania team 
were garnered. These brought the 
total games to be sponsored by the 
company to 119. 

Station WCAU Philadelphia, will 
carry play-by-play accounts on all the 
games with WHP, Harrisburg, pick- 
ing up the Penn home games. The 
opening game with Lafayette also 
will be piped to WEST, Boston. 
WOR, Newark, will augment WCAU 
on the Penn-Yale game, Oct. 10, and 
the Penn-Penn State game, Nov. 14, 
with WBAL, Baltimore added for the 
Penn-Cornell and Penn-Princeton 
games. 


N. W. Ayer & Son, Inc., Philadel- 
phia, placed the contests. 


Associated Oil Extends 


On the West Coast, the Associated 
Oil Company has extended its list of 
sponsored games to Station KQW, 
San Jose, and KROW, Oakland, for 


the University of Santa Clara-Uni- 
versity of Portland game, Oct. 4, 
and three Loyola University games. 

A roving series of outstanding 
mid-west games also has been ar- 
ranged by the Kellogg Co., Battle 
Creek. 

Opening with the University of 
Iowa-Northwestern University game 
Oct. 5, games via WMAQ, Chicago, 
will be presented on eight Satur- 
days, through Nov. 21. 

Meantime, Rev. John F. O’Hara, 
president of Notre Dame University, 
South Bend, Ind., emphasized that 
broadcasts of games of the “Fighting 
Irish,” consistently top-notch draw- 
ing cards, all are to be on a non-ex- 
clusive basis. 


Open to Everyone 


Notre Dame games have been a 
prize for the football broadcasters 
and several series of either the com- 
plete schedule or highlight contests, 
have been arranged for various spon- 
sors. 

The university council has _ re- 
jected all proposals for the purchase 
of exclusive broadcasting rights, 
“and intends to continue the policy 
of permitting national chains and in- 
dividual stations to use the broad- 
casting facilities of Notre Dame’s 
stadium without charge,’ Father 
O’Hara said. 

Stipulating that no beer or liquor 
interests sponsor the programs, the 
university has ruled that individual 
stations broadcasting from the sta- 
dium may have commercial sponsor- 
ship. Chain broadcasts may not be 
sponsored. 

Daniels Jewelry Store, Lansing, 
Mich., will sponsor broadcasts of 
games of Michigan State College 
over WJIM, Lansing. 


Masek in Chicago 


Jerry Masek, who has been with- 


Batten, Barton, Durstine & Osborn, 
Minneapolis, has become production 
manager for Henri, Hurst & McDon- 
ald, Chicago. 


New Ohio Agency 
Haynes-Ross Advertising has been 
organized in Springfield, O., with 
offices in the Robbins Bldg. The 
telephone number is Main 2498-W. 


Gets Wine Account 


Garrett & Co., Inc., Brooklyn, N. Y., 
has appointed United States Adver- 
tising Corporation, Toledo. 


SALES INCREASES... 


Larger than any other 
station produced 


50,000 WATTS 


NBC Red Network 


CLEVELAND 


Completely programmed by NBC 


Getting Personal 


One of the great moments in the career of Bill Rodgers, g. s. m., 
Metro-Goldwyn-Mayer, arrived Sept. 29, when he was given a testimonial 
dinner by New York theater owners. His hosts presented him with a 
check for $2,000, which he will divide among the favorite charities of 
the late Felix F. Feist, his predecessor. Mrs. Rodgers was given a silver 
coffee service. . 


LAST ROUND-UP—Pretty bad close harmony at Underwood & Underwood outing 
by Frank Marshall, Hank Blessing, Bill Cooley, Pennebaker and Lee Harrison. 


Frank Goldberg, governing director, Goldberg Advertising Agency, 
Ltd., operating throughout the British Empire, on Oct. 1 presented the 
Association of Advertising Men with the famous Goldberg Cup, carved 
from one piece of rare Australian wood. The club will award it each 
year to the member who has done the best advertising job of the 
year. . 


The Republican party is leaning heavily on Mrs. Roy Durstine, wife 
of the BBDO president. She is amazing seasoned politicians with the 
progress her division of the Landon Volunteers is making in flushing 
Republicans and pledging them to register and vote. . . 


The executive staff of Cluett, Peabody, has presented C. R. Palmer, 

the prexy, with a recommendation, prepared in formal style for presen- 
tation to the directors that he wear garters every day. Occasionally he 
leaves ’em off, and the staff pointed to the lowered output of the steno- 
graphic department on those days, as well as other grave effects. 
Gil Hodges, New York Sun, and Mrs. Hodges were the honor guests of 
the Advertising Association, London, Eng., on Sept. 18. Gil intrigued 
the London Times with his suggestion that the League of Nations be 
scrapped and a League of Democracies substituted. . . 


David Stern, the newspaper publisher, has holed in for the winter in 
a penthouse on Central Park West... On the eve of his departure from 
the Hearst organization to become an agency vice-president, Joe Bloom 
was presented with a handsome desk clock, suitably engraved, at a 
farewell dinner tendered him by the staff of The American Weekly. . 


E. Harold Cluett, of Cluett, Peabody & Co., Troy, N. Y., won the 
Republican nomination for Congressman from the 29th District in the 
primaries and is considered as good as elected. . . Paul Kell of the 
Comfort Printing Co., St. Louis, triumphed in the contest conducted by 
the Junior Advertising Club to determine the general advertising knowl- 
edge of members. He answered correctly such queries as “Who adver- 
tises ‘What’s a nickel to Helen Morgan?’ and ‘How thick is your 
head?’ ” 


Maje Williamson, manager of Chemical & Metallurgical Engineering, 
New York, is getting a lot of requests for the private comments of 
Editor Kirkpatrick, of that paper, on the European situation, which were 
not intended for publication, but have been put into mimeographed form 
for limited distribution—‘not because of the fear of any possible inter- 
national complications, but because of the strictly personal, gossipy na- 
ture of the subject matter.” 


Elijah G. Poxson, general sales manager of Reo Motor Car Co., Lans- 
ing, is attending the Paris Motor Show in company with Donald E. 
Bates, general manager. The twain will do a lot of cultivating of the 
export market while on the continent. . . John Gillin, Jr., seems to hear 
the call letters of his Omaha station, WOW, more often than ever since 
the arrival of a handsome six and one-half pound son. . . 


J. Frank Johns, vice-president of Free, Johns & Field, Chicago radio 
reps, ‘bought hospital facilities on a wholesale scale for tonsilectomies. 
Not only he but his two youngsters, Buddy and Evelyn, went under the 
ether. . . Bob Johnston, Chicago manager for This Week, has been re- 
ceiving congratulations upon the arrival of a new daughter, who checked 
in last week. . . Dick Chapeck, Home Arts Needlecraft, is doing yeo- 
man work in lining up support for Chicago admen’s favorite charity, the 
Off-the-Street Clubs . . 


Norman Gregg, of Erwin, Wasey & Co., has been commuting be- 
tween Chicago and Dallas in the interest of Carnation Ormsby Butter 
King, prized cow of Carnation Company, which was exhibited at the 
National Dairy Show. . . Bill Brassington, indefatigable True Story rep- 
resentative, won the Stork Derby in that organization, when a bounc- 
ing ten-pound girl arrived far ahead of the offspring of Phil Hyland, his 
cellmate. 


. 


The corps of fishermen known in New York as the Fawcett Gas- 
house Gang, gave a demonstration for Fred Saffen, from the Chicago 
office, gaffing a 225-pound sword-fish named Henry. It all happened off 
Montauk Point. . . 


Copy Localized 4 
in Color Page 
in ‘This Weel 


Chicago, Oct. 1.—Localization ot 
copy in a color page of This Wee; of 
Sept. 27 was achieved on a grand 
scale by Alexander Smith & Sons, 
carpet manufacturers of Yonkers, 
N. Y. The result was not only to 
identify the local outlet in each city, 
but to quote prices, which heretofore 
has been impossible in national Copy 
because of varying transportation 
and other costs. 

Space was left in five differen; 
places for the insertion of the deg) 
er’s name and other information 
This varying matter was printed jp 
black on a letterpress attachment to 
This Week’s rotogravure presses, 

Two of the five insertions to hg 
made by letterpress consisted of 
boxes, one printed over a tint block 
to harmonize with the remainder of 
the advertisement, the other allowing 
the dealer to insert the proper price. 
Dealers were given considerable lat) 
tude in both boxes, the copy varying 
considerably as a result. 

The feat is the more interesting 
because part of This Week is printeg 
here and part in New York. Though 
Alexander Smith & Sons used the 
back cover. for their copy, the same 
results may be attained in any part 
of the paper. 


Borden Offers Premium 


Borden Company will offer a hot 
dish pad in a new premium campaign 
for Eagle Brand sweetened con. 
densed milk, to be announced in No 
vember issues of magazines and a 
large list of newspapers. The pad 
is offered in return for a label from 
a can of the milk and 10 cents. 


Joins BBDO Radio 


Franklin W. Orvin has joined the 
radio production staff of Batten, Bar: 
ton, Durstine & Osborn, Inc., New 
York. He was formerly vice-president 
of Equinox Company, summer resort 
hotel operator. 


Starts “Surgery” 

C. V. Mosby Company, St. Louis, 
will start Surgery, a monthly journal 
on “the art and sciemce of surgery” 
next January. H. J. Mostyn is adver: 
tising manager, with headquarters at 
1265 Broadway, New York. 


But he has many other things 
on his mind. Remind him @! 
the point-of-sale with eye-a! 
resting ING-RICH Porcelai” 
Enamel Signs available 
every color of the rainbow 
and made to last years in 4: 
kinds of weather. Let us help 
you capture more sales at the 
vital point-of-sale. Write— 


INGRAM-RICHARDSON 


MANUFACTURING CO. 
BEAVER FALLS, — PENNA. 
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New Member of 
Graphic Arts 
Advancing Fast 


atlantic City, N. J., Sept. 28.—New 

gethods and equipment in the photo- 
spographY industry were outlined 
y the 4th annual conveation of the 
yational Association of Photo-Lith- 
ygraphers last week. 

At the same time Paul A. Heideke, 
washington, D. C., president, urged 
he need for better exchange of in- 
formation. 

“an industry like this is likely to 
ig in different stages of perfection in 
jifferent sections of the country,” he 
jeclared, “each unaware of the dif- 
ference. 

“Five years ago, halftone repro- 
juction by photo-lithography was 
practically unknown. Today, with 
the advance of chemical techniques 
of dot etching, deep etching and the 
ike, General Motors Corporation is 
ying photo-offset for its most beau- 
tif! illustrations and six or eight 
gmaller magazines are beginning to 
ye printed by photo-lithography.” 


Another Step Forward 


He said that “when the right web 
press is built,” it will be possible 
gon to print halftones on any paper. 

William G. Huebner, of the Lans- 
ton Monotype Machine Co., Buffalo, 
\. Y., explained developments in dot 
etching, stripping and deep etching 
and the relation of paper, film and 
glass negatives to quality and price 
work, 

Another convention speaker, Wil- 
liam J. Volz, of Sackett and Wil- 
hems Lithographing Corporation, 
New York, outlined a uniform cost 
system for members of the associa- 
tion. 

Mr. Heidecke, Walter E. Soder- 
strom, New York, executive secre- 
tary, and George E. Loder, New 
York, treasurer, were re-elected and 
R. M. Collins, Pittsburgh, was named 
vice-president. 


Directors elected included C. J. 
Herold, New York; Merle S. Schaff, 
Philadelphia; A. H. Spaulding, Bos- 
ton; J. R. Zimmerman, Cincinnati; 
Allan Cross, Detroit; B. S. Rosen- 
stadt, New York, and W. Schaumann, 
Cleveland. 


Joins Ross Federal 


Harold J. Rudolph, author of 
‘Four Million Inquiries from Maga- 
tine Advertising,” has been ap- 
pointed research counsellor of Ross 
a Research Corporation, New 
ork, 


Connors to Hearst 


John J. Connors, business manager 
it Knickerbocker Press, and formerly 
advertising manager of the Press and 
Evening News, Albany, N. Y., has re- 
signed from the Gannett organization 
'0 join the Hearst group Nov. 1. 


WOW Issues Magazine 


An eight-page tabloid size monthly 
lews magazine carrying stories and 
Dhotographs of radio programs has 
wen started by Station WOW, 

» Neb. The first issue will 
have a circulation of 4,000. 


Profit of $10,000,000 


Ree} Pennsylvania Liquor Control 
$19 arrisburg, reported profit of 
577 187 on its whisky monopoly 
‘the year ended May 31. 


Boucher Names Karch 


Boucher Playthings Manufacturing 
Corporation, New York, has appointed 
John Karch Advertising Agency, New 
York, to direct advertising of its 
models of famous ships. 


Crank Heads Branch 


Fletcher & Ellis, Inc., New York, 
has opened an office with complete 
service and production facilities at 
1709 West Eighth St., Los Angeles, 
Chet Crank is vice-president in 
charge. 


Vincent Ely Resigns 


Vincent D. Ely has resigned as 
Eastern sales manager of Williams, 
Lawrence & Cresmer, publishers’ 
representatives. 


Clark to Getchell 


Edward T. Clark, formerly man- 
ager of the New York office of Roche, 
Williams & Cunnyngham, has joined 
J. Stirling Getchell, Inc., where he 
will be active on the Silver Dollar 
division of the Seagram’s account. 


Obrion in Media Post 


William L. Obrion, Jr., formerly in 
the media department of Kenyon & 
Eckhardt, Inc., has joined Kimball, 
Hubbard & Powel, Inc., New York, 
as assistant to the president on 
media. 


haninay for Atlas 


Atlas Brewing Co., Chicago, has 
appointed Henri, Hurst & McDonald, 
Chicago, effective immediately. 


Joins Gravure Service 


Wadsworth Wilbar, recently with 
the National Broadcasting System, 
has joined Gravure Service Corpora- 
tion, New York. He will cover New 
York and New England. 


Pynson Opens Exhibit 

An exhibition of facsimile repro- 
ductions produced in Paris by the 
Jacomet process is being held at the 
Pynson Printers, New York. It will 
be open every day through November. 


Cotton Moves Up 


William Cotton, production mana- 
ger, Fawcett Publications, New York, 
has been appointed business mana- 
zer, a will also act as head of t the 
Greenwich office. 2 4 


Scofield Promoted 


Russell E. Scofield has been ap 
pointed advertising manager of The 
Leader, Lexington, Ky., succeeding 
Clint Cleveland, resigned. Mr. Sco- 
sake has been with The Leader since 


Gage to Macfadden 


Les Gage has resigned as a mem- 
ber of the Chicago sales staff of Cos- 
mopolitan to join the Chicago staff 
of Macfadden Women’s Group. 


Issues “Night Life” 


Boston Night Life, weekly paper 
contajning night club and theatrical 
news, will appear Oct. 15. Ben Ford 
is publisher and Frank Burns, adver- 
tising manager. 


ALUMINUM COOKING UTENSIL COMPANY 
ALUMINUM SEAL COMPANY 
AMERICAN CAN COMPANY 
AMERICAN TELEPHONE & TELEGRAPH CO. 
AUGUSTA KNITTING CORP. 
BLOOMINGDALE BROS.., Inc. 

THE BON AMI CO. 

THE BOOK HOUSE FOR CHILDREN 
BORDEN COMPANY. Inc. 

THE BOSCO CO. 

BRENTANO’'S 

BRISTOL-MYERS CO. 

CALVERT SCHOOL 

WM. CARTER CO. 

CENTAUR COMPANY 

COLUMBUS COATED FABRICS CORP. 
CORN PRODUCTS REFINING COMPANY 
CRANE COMPANY 

THE CUDAHY PACKING COMPANY 
DAVIDSON RUBBER CO. 

R. B. DAVIS COMPANY 


Cpe Se 


LEVER BROTHERS CO. 


oe a ees 


AMONG THOSE PRESENT 


HE October Issue of The Parents’ Magaze quite fittingly marks the peak point 

of a decade of uninterrupted gains, both in circulation and in advertising 
volume. In this Tenth Anniversary issue the messages of the following repre- 
sentative advertisers appear: 


THE LITERARY GUILD OF AMERICA 
LITTLE FALLS MANUFACTURING CO. 
LULLABYE FURNITURE CORPORATION 


MACMILLAN COMPANY 

R. H. MACY & CO.., Inc. 
MAIDEN FORM BRASSIERE CO. 
MARTIN BROTHERS COMPANY 
MENNEN COMPANY 


METRO-GOLDWYN-MAYER PICTURES 
METROPOLITAN LIFE INSURANCE CO. 


THE MODESS CORPORATION 
WALTER J. MUNRO 
NATIONAL BISCUIT COMPANY 


NATIONAL DAIRY PRODUCTS CORP. 


NAZARETH WAIST CO. 


NEW YORK LIFE INSURANCE COMPANY 


O-CEDAR CORPORATION 
OWENS-ILLINOIS GLASS CO. 
PARKE, DAVIS & COMPANY 


PEPPERELL MANUFACTURING COMPANY 


hey 96 toger hen — 
LIKE BREAD and— 


“VILOING SUPPLY NEWS 


& Material Dealers Own Paper 


ay” “ 


Sel | 
RACTICAL BUILDER 


Problems of 


hae SINGL 
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Publications sesh ons oe 
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DELAWARE, LACK. & WESTERN COAL CO. 
DUOFOLD, Inc. 

EARNSHAW ENITTING CO. 

EASTMAN KODAK COMPANY 

J. EDWARDS & COMPANY 

EX-LAX, Inc. 

FORHAN COMPANY 

GENERAL ELECTRIC COMPANY 
GERBER PRODUCTS COMPANY 
GREGG PUBLISHING COMPANY 

THE GROLIER SOCIETY 

CHR. HANSEN’S LABORATORY, Inc. 
HAWAIIAN PINEAPPLE COMPANY. Ltd. 
H. J. HEINZ COMPANY 

HOOKLESS FASTENER CO. 
HOUSEHOLD FINANCE CORPORATION 
THE HYGIENIC PRODUCTS CO. 
HYNSON, WESTCOTT & DUNNING, Inc. 
JUVENILE WOOD PRODUCTS. Inc. 
KELLOGG COMPANY 

KENWOOD MILLS 

KRAMERS SHOE SHOPS 

LAMBERT PHARMACAL COMPANY 
LEHN & FINK PRODUCTS CORPORATION 


PETERS SHOE COMPANY 
CHAS. H. PHILLIPS CHEMICAL CO. 
PHOENIX CHAMBER OF COMMERCE 
PILLSBURY FLOUR MILLS CO. 
PROCTER & GAMBLE COMPANY 
PRO-PHY-LAC-TIC BRUSH COMPANY 
W. F. QUARRIE & COMPANY 
RALSTON PURINA COMPANY 
SINGER SEWING MACHINE COMPANY 
SLEEPER, Inc. 
SNUGGLE RUG COMPANY 
SOUTHERN RICE INDUSTRY 
E. R. SQUIBB & SONS 
STANDARD BRANDS, Inc. 
THE STANDARD CAP & SEAL CORPORATION 
STOKELY BROS., & CO. 
TAYLOR INSTRUMENT COMPANIES 
TRIMBLE, Inc. 
UNITED STATES RUBBER COMPANY 
VICK CHEMICAL COMPANY 
WESSON OIL & SNOWDRIFT COMPANY 
WEST DISINFECTING CO. 
WISCONSIN ALUMNI 

RESEARCH FOUNDATION 


This list does not include 36 display advertisers using less 
than % column of space or 84 school and camp advertisers. 


Concentrate o on Mothers... ee They Ruy the ° Most! 
THE PARENTS’ MAGASZINS 
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Retail Lineage 
for Week Is Up 
6.4% Over 1935 


Chicago, Oct. 2.—Continued in- 
creases in retail newspaper advertis- 
ing, compared with last year, are 
shown by the ApverTisinc AcE index 
of retail activity for the week ended 
Sept. 26, when volume in 67 cities 
was 6.4 per cent greater than during 
the corresponding week of 1935. 

Newspapers in the reporting cities 
carried a total of 18,745,748 lines of 
retail display advertising, compared 
with 17,609,939 in the same week last 
year, a gain of 1,135,809 lines. 


5.8% Ahead of 1935 


For the period from the first of the 
year through Sept. 26, retail volume 
in the reporting cities has totalled 
649,941,918 lines, an increase of 35,- 
654.585 lines or 5.8 per cent over 
1935. 

The record of cities measured, 
showing the gain or loss from last 


year for each week since the begin- 


ning of the year, follows: 


Per Cent 
Week Ending Difference 
ES SEs oss <5. 6 8 0a we 6 + 2.5 
IG a ac 6-5 « ¢ eb 6.4.6 9 01 + 5.4 
RS ids oe eRe Kee es + 6.3 
ET Pee ee + 3.6 
EE MS a Loran cs 4 08 + 3.2 
Ms 6 od ead aoa + 1.0 
DO Pee ere eee ee — 0.8 
Ss on one 00 0,0 8:0" — 4.2 
ee + 1.9 
EE + 3.3 
SE + 2.4 
cee oo tee eres + 6.1 
SS + 3.1 
a + 1.8 
a ee + 2.9 
eek sop scce see + 0.1 
EE ee + 4.6 


ADVANCE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATES 


Permanent Mailing Lists 
Our Specialty 


536 So. Clark St. Webster 3569 
CHICAGO 


October 5, 193¢ 


Per Cent 
Difference 
3.4 


Sonarnrvtrorwnecaas 


~ 
= 


August 15..... 
August 22..... 
EN ETE TR Eee UT e 
I EE eee 
September 
September 
September y 

Detailed figures for each of the 

es measured are given in the tabu- 
lation which appears on this page. 

Also included in the tabulation are 
1933 lineage figures for about 40 of 
the cities listed. These are included 
because census figures on dollar vol- 
ume of retail trade by cities are 
available for 1933, and current dollar 
volume for each of these cities may 
thus be readily approximated. 


Bitt Elected United 


Typothetae President 


Earl R. Bitt, St. Louis, was elected 
president of United Typothetae of 
America, at the Golden Jubilee Con- 
vention at Cincinnati Sept. 28-30. 

George H. Cornelius, Indianapolis, 
was named first vice-president; H. F. 
Ambrose, Nashville, second vice-presi- 
dent; Oscar T. Wright, Washington, 
D. C., treasurer, and Elmer H. Koch, 
Washington, D. C., secretary. 


Kellogg Builds 
Australian Plants 


Two new factories in Sydney, Aus- 
tralia, and a new grain storage tank 
at London, Ont., will be built by Kel- 
logg Co., Battle Creek, Mich. 

Two plants in Battle Creek also 
will be enlarged, the program cost- 
ing approximately $2,000,000. 


ee 


Amouroux in U. S. 


Pierre Amouroux, Inc., New York, 
perfumes, cosmetics and shaving 
cream, has appointed United States 
Advertising Corporation, New York. 
Chester H. McCall is account execu- 
tive. 


Kennedy Appointed 
Alex Kennedy has been appointed 
local advertising manager of Boston 


Sunday Advertiser. 


THE MIDAS TOUCH 


The “pay dirt” has never run out in the area 


served by KGO. This rich community has 


plenty of money to spend —and it actually 


spends more per capita than any other in the 


country. Let us show you how KGO delivers pay- 


ing customers in this really prosperous market. 


KGO 


7,500 WATTS 


NBC Pacific Coast Blue Network 


SAN FRANCISCO 


Completely programmed by NBC 


——$—$— 


Index of Retail Activity in 67 Important 


Markets 


Based on total retail advertising volume in all newspapers in each city. 
(Copyright, 1936, by Advertising Publications, Inc.) 


—————_— 
% Gain % Gain ¥ 
39-Week 39-Week 39-Week or Loss or Loss 
Period Period Period 1936 1936 Week Week G 
Ended Ended Ended over over Ended Ended = Gain o, 

City Sept. 30.1933 Sept. 28,1935 Sept. 26, 1936 1933 1935 Sept. 28,1935 Sept. 26,1936 Loss 
Mee Gceons aut? 9,069,001 11,276,962 11,933,840 +31.6 +5.8 289,485 367,052 +965 
re eA 11,395,147 11,944,581 o +4.8 374,024 374,024 bes 
Birmingham, Ala.......  .....-+- 8,517,936 9,606,100 one +12.8 191,856 220,234 4445 
Boston, Mass. ......... 13,053,222 14,570,457 14,891,786 +14.1 +2.2 478,696 508,951 i¢s 
Briageport, Comm....... ssoccses 8,142,156 8,701,008 eee +6.9 233,576 238,924 +23 
TE Wnesssncens 8,753,332 12,048,450 12,131,688 +38.6 +0.7 423,360 452,144 4gy 
Camden, N. J.......:.. 3,200,214 2,999,944 3,001,100 —6.2 aes 118,048 84,585 99» 
Cedar Rapids, Ia...... ......+- 3,413,732 3,686,760 ated +7.9 $2,600 96,726 +447) 
Chattanooga, Tenn..... 3,851,655 5,494,237 5,017,105 +30.3 —8.7 144,124 111,273 —a95 
Chicago, Il. .......... 17,701,845 19,999,977 21,960,638 +241 +9.8 539,721 634,856 fiz, 
Cincinnati, O. ......... 10,781,602 11,783,998 12,226,383 +13.4 +3.8 320,508 365,945 +449 
Cleveland, O. ......... 10,765,240 13,251,857 14,574,008 +35.4 +9.9 339,152 309,629 4s: 
Date, TER. co.cc ccccs 11,242,322 13,783,066 14,744,934 +31.2 +6.9 405,192 408,341 495 
Se iv scenes 8,885,926 9,925,208 9,890,374 +11.3 —0.4 223,468 282,450 +96, 
Denver, Colo. ......... 6,446,664 7,589,008 7,445,151 +15.5 —1.9 211,568 190.650 gy 
Des Moines, Ia........ 4,084,517 4,651,236 4,692,401 +14.9 +0.9 115,158 108,015 — 5 
Detroit, Mich. ......... 11,318,390 15,005,008 15,655,553 +38.3 +4.3 460,303 474,188 495 
ee ess Gaemkenee 5,131,056 5,241,736 dats +2.2 127,708 151,326 +418; 
Evansville, Ind. ....... 6,064,394 8,732,878 9,464,364 +56.1 +8.4 199,570 236,754 +185 
CE GE DOMED ce ccss  chapeens 2,324,253 2,561,453 rrr st 59,738 65,149 49) 

a eae 4,555,711 6,205,570 6,771,116 + 48.6 +9.1 183,904 222,838 +219 
oe Se ee 2,738,190 3,858,387 4,512,193 +64.8 +16.9 107,912 139,852 +295 
Grand Rapids, Mich.... 4,784,752 6,454,262 6,799,432 +42.1 +5.3 173,656 212,954 +295 Beoldsp 
Greenville, S. C....... 3,449,937 4,535,379 4,458,348 +29.2 vw$,? 163,772 120,172 —266 Bogrtme 
Houston, Tex. ......... 8,046,600 9,494,534 10,645,347 +323 412.1 274,582 319,984 165 
Indianapolis, Ind....... 0 .....66- 12,148,553 12,978,354 af +6.8 354,816 379,930 = 474 
eee a a ere ee 1,638,276 1,745,555 i +6.5 49,272 42,458 135 
Kansas City, Kans.... 1,347,304 1,630,846 1,805,097 +33.9 +10.7 46,375 49,791 +14 8 “In 
Knoxville, Tenn. ...... 4,541,362 6,511,474 7,157,291 +57.6 +9.9 217,602 212,702 —23 Expert 
Little Rock, Ark....... 5,289,718 6,894,486 6,986,467 +32.1 +1.3 178,346 163,744 83 Bony 
i cs bvscess ‘ehbeabe’ 7,412,972 7,404,656 me —0.1 187,866 217,756 = +155 IP 
Manchester, N. H...... 2,093,834 2,611,739 2,588,591 + 23.6 —0.9 73,236 70,774 —3,4 after t 
ee. TOO. .sscks emmnnens 8,109,710 8,199,790 i +1.1 202,062 211,330 +45 Brolves 
Milwaukee, Wis. .... 9,932,595 9,517,652 10,952,293 +10.3 415.1 275,661 364,727 +319 Bods. 
Minneapolis, Minn... 9,598,342 10,383,584 10,986,662 +145 +5.8 294,360 288,515 —2y “Th 
New Bedford, Mass.... 1,978,928 2,327,108 2,385,530 +20.5 +2.5 68,250 61,586 95 : 
Now Orleans, LA....... 0  vesesess 13,265,485 14,364,715 bea +8.3 401,922 373,915 —r9 fin sm 
Oo) SS, Rear 41,902,684 46,938,266 +12.0 1,464,804 1,597,937 +91 Biines o 
NS RR a ae 5,087,742 5,021,138 —1.5 148,281 171,642 +157 Fane 
eins le. ykebneie 6,940,906 7,174,846 en +34 213,570 208,614 23 Bg pr 
ee ks’ beirenaas 5,519,699 5,710,142 sas +3.5 154,436 170,536 +104 
Oklahoma City, Okla.. ........ 7,695,499 8,239,179 er +7.1 252,420 231,644 —gy pal aE 
eee es peneb nie 8,093,202 8,031,610 ae —0.8 234,125 245,308 +48 Epears 
Philadelphia, Pa. ..... 0 .....-5. 20,337,681 20,838,747 hie +2.5 652,526 636,118 —25 Bturing 
Phoenix, Ariz. ...... 4,869,508 5,308,783 5,466,814 +12.3 +2.9 127,302 130,886 +28 Bioms ¢ 
Pittsburgh, Pa, ...... 16,638,636 17,075,148 16,942,848 +1.8 —0.8 447,916 527,002 $17 
Portland, Oreg. ..... 6,320,918 7,689,090 8,916,704 +411 +15.9 232,148 284,970 +299 pousine 
Providence, R. I...... 8,438,841 9,878,724 9,745,380 +15.5 —1.4 273,041 267,189 —21 they 1 
RIN euch na sees vas 8,839,754 9,942,378 er +12.5 235,760 249,172 +5.7 Blations 
Rochester, N. Y..... 10,759,416 13,113,578 13,546,355 +25.9 +3.3 371,794 388,513. +45 Anti 
Rock Island-Moline.. 4,680,830 5,550,136 6,249,070 +33.5 +12.6 161,518 208,334 +289 
Sacramento, Calif.... 5,067,977 7,331,281 7,844,694 +54.8 +7.0 177,040 176,158  —05 pet lea 
Mam Aitonio. TO. .cs: se ceewecs 4,156,665 4,845,994 re +16.6 115,276 123,739 +7.3 Bsword: 
San Diego, Calif..... 9,144,717 9,661,630 10,428,230 +14.0 +79 248,584 254,688 +25 up, 
San Francisco, Calif... ........ 10,489,032 11,560,680 meee +10.2 342,197 334,961 —21 : 
*Seattle, Wash. ...... 7,214,368 7,359,618 7,453,474 +3.3 +1.3 239,470 204,764 —145 jpecvain 
South Bend, Ind........ ....... 6,082,502 6,467,979 bis +6.3 156,590 172,886 +104 § food 
Spokane, Wash. ...... 3,875,270 4,932,241 5,445,725 +405 +10.4 149,391 148,281 —0.7 Bsome 
St. Louis, Mo,........ 11,263,415 12,563,885 13,391,655 +18.9 +6.6 309,465 411,010 +328 Bay 9 
OE Oeereererrerrs 8,847,833 9,605,307 E86 304,066 290,322 4.5 Biron 
SE eee 8,708,336 9,315,860 + +6.9 205,730 387,037 +881 f 
UOMO, sisccrss precedes 4,196,320 5,012,045 wie Oba 105,980 130,732 +234 plotal y 
Tampa, Fla. ......... 3,681,034 4,522,002 4,223,650 +14.7 —6.6 87,318 42,800 —510B Qn: 
Toronto, Ont., Can..... 14,754,130 16,696,995 15,938,068 +8.0 —4.5 464,930 457,800 —1Li olic 
Washington, D. C..... 17,776,608 26,243,762 29,086,371 +63.6 +10.8 690,938 726,393 +6. ree 
Worcester, Mass. ..... 7,090,496 9,156,823 9,290,998 +31.0 +1.5 262,150 265,153 +11 pedonte 
Youngstown, O. ........0 sseseees 7,269,199 7,155,311 ed —1.6 189,724 166,915 —121 glissoh 
— a —— tai 
ME cit one 04 d-ceeine bok eens 614,287,333 649,941,918 anes +5.8 17,609,939 +64 can 


18,745,748 
*Seattle lineage off because of suspension of Post-Intelligencer since Aug. 13. : 
Syracuse lineage up above normal due to special railroad issues published week of Sept. 26, 1936, by all 
three papers. 


will be entertained in two-day se 
sions in rotation. 


De Soto Distributors 


to View New Factory 
More than 4,200 dealers handling 
De Soto cars have accepted the in- 
vitation of the Chrysler Corporation, 
Detroit, to visit the new De Soto 
factory when it opens early in Oc- 
tober. 
Seven regional groups of dealers 


A New “High” in Advertising Linage 
Increases—Sept. 1936 OVER Sept. 1935 


Ring to Manage 


Canadian Branch 
E. D. Ring has resigned from the 
vice-presidency of Ronalds Company, 
Montreal, to join Young & Rubicam, 
Ltd., Montreal, as manager. 
He was formerly connected with 
the Canadian Pulp & Paper Associa- 
tion and Geyer Company, Dayton. 


Film on Veneer 


Veneer Association, Chicago, has 
released for distribution a 25-minute 
sound film showing the sources and 
uses of rare woods. Atlas Educational 
Film Co., Chicago, is the producer. 


avr. 


(Thanks to advertisers who have discovered the active buying-response of 
these magazines’ 618,000 prosperous sportsmen readers, and their families.) 


HUNTING & FISHING — NATIONAL SPORTSMAN 
BOSTON * NEW YORK * PHILADELPHIA * CHICAGO * SAN FRANCISCO 
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HAINS WIDEN 
pISTRIBUTION 
OF OWN BRANDS 


wages in Picture Are 
Traced by Rost 


poston, Sept. 30.—-Manufacturers 
i, certain lines must expect competi- 
jon from chain-made or chain-con- 
lied products, Fred Rost, editor-at- 
of Business Week, told the 
ston Conference on Distribution 
yesterday. 
Large corporate chain systems have 
yually begun production of fast 
goving items to be sold exclusively 
jprough their own outlets, he said. 
Now, however, they are seeking dis- 
ribution through other channels. He 
dted Sears, Roebuck & Co.’s sales of 
(oldspot refrigerators to large de- 
partment stores last summer. 


New Agency Plan 


“In addition,” he said, “Sears is 
aperimenting with a new agency 


jan which is patterned somewhat 
after the old Winchester plan and in- 
wlves practically the same lines of 
goods. 

“Through it, independent retailers 
in small towns may carry certain 
lines of Sears’ branded hard goods. 
“Although this development has 
not progressed far enough to permit 
an appraisal of its importance, it ap- 
pars obvious that if the manufac- 


i fturing divisions of chain store sys- 


tems decide to go aggressively after 
business from independent buyers, 
they will disrupt many existing re- 
lationships.” . 


Anti-chain laws have in some cases 


- Bat least, turned out to be two-edged 


swords. 


“It appears that where exorbitant 

chain taxes are imposed,” he said, 
‘food and variety chains eliminate 
some units but enlarge others and 
do a superior merchandising job 
through which they are gaining in 
total volume despite fewer units.” 


On the other hand a more drastic | 


Policy, he pointed out, has been 
adopted by the oil companies, with 
dissolution of the chains and lease of 
stations to dealers. 


May Prove Boomerang 


Discussing the marketing of tires, 
Mir. Rost suggested that dealers may 
lorcee Sears, Roebuck & Co. and 


thers into the manufacture of this |. 


product by making it impossible for 
lem to get supplies through existing 
manufacturers. 


“These independent tire dealers 
€ 80 blinded by their dislike of the 
mail order houses that they forgot 
lat the latter could produce their 
wn tires and cut prices to a point 
“~ no retailer could compete,” he 


“The same procedure might be fol- 
wed by other large chains so that 
entually independent dealers would 
ind that they had forced the bulk of 
l¢ business into the channels they 
Te trying to annihilate.” 


Distribution of Trucks 


Truck manufacturers have 


ind Autocar are now handled jointly 


¥ independent distributors. Inter- 
sold | 


ational trucks, 


previously 
hiely through the 


company’s own 


ae, are now available through | 
hy dealers who formerly handled |, 


nly passenger cars, 
A new t 


“dl - the building field, the editor 
- hued. He maintains at the most 
~y @ small office, buys building ma- 


Late in carload lots, has the car 


on @ siding within reach of a | 
ng community, then peddles | 


egy 8 for delivery direct from the 


"Sat car against cash payment. 


cut 
Wn distribution costs by abolishing 
D° factory branches, Mr. Rost said. | 
“© and Mack trucks or Studebaker |, 


ype of dealer has sprung | 


Aylesworth Resigns 


M. H. Aylesworth, former chair- 
man of National Broadcasting Co., 
has resigned as vice-chairman and 
director to devote his entire time to 
reorganization of Radio Keith Or- 
pheum Corporation, of which he is 
chairman. 


Hoy Adds Duties 


John F. Hoy, vice-president and 
treasurer of P. P. Willis, Inc., Chi- 
cago, has been appointed space buyer, 
succeeding Miss C. M. Faben, re- 
signed. 


Pfeiffer with Agency 


Walter Pfeiffer has joined Bozell 
& Jacobs, Inc., Omaha, Neb., in the 


publicity department. 


Joins Continental 


Sam Wexman, formerly with The 
Tavern Weekly News, Chicago, has 
been appointed by Continental Dis- 
tilling Corporation, Philadelphia, as 
manager of the sales promotion de- 
partment in the Chicago office. 


Laundries to Phillips 


The State Laundries, with plants | 


serving Manhattan, the Bronx, Brook- 
lyn and Long Island, have appointed 
Edwin M. Phillips & Co., New York. 
Radio and newspapers will be used. 


Joins Transamerican 


J. M. Ward, formerly with the 
Chicago Tribune, has joined Trans- 
american Broadcasting and Televi- 
sion Corporation, New York, as ac- 
count executive in the Chicago office. 


Opens Australian Branch 


Ross Shattuck, president of Shat- 
tuck & Ettinger Agency, Beverly 
Hills, Calif, has left for Sydney, Aus- 
tralia, to establish a branch office. 
Joseph Fallon, Sydney financier, will 
be associated with Mr. Shattuck. 


McCarty Leaves Nash 


E. H. McCarty will shortly retire 
as president and director of Nash 
Motors Co., Kenosha, Wis., C. W. 
Nash, chairman of the board, an- 


nounced. 


Candy for Diabetics 
Haskins & Rohl, Inc., Esmond, R. 


I., manufacturer of ice cream and. 
‘beverages for diabetics, is introduc- 
‘ing Bean-O-Bar, a 10 cent sugarless 
‘candy bar for diabetics. 


Cahill Is President 


Edward P. Cahill, Springfield, was 
elected president of the Outdoor Ad- 
vertising Association of Massachu- 
setts at the annual meeting Sept. 22 
in Boston. Edward C. Donnelly, Jr., 
Boston, was named vice-president, 
and C. W. Burrell, Providence, R. I., 
secretary-treasurer, 


Gets Salesmen’s Training 


National Salesmen’s Training As- 
sociation, Chicago, has appointed 
Reincke-Ellis-Younggreen & Finn, 
Chicago. National media will be 
used. 


“Taxi World” Bows 


The Taxi World will start publica- 
tion Oct. 7 in Boston. John Dugan is 
editor and advertising manager. 


Ford V-8 
Minute Tapioca 


Post Toasties 
Post’s 40% Bran 
Flakes 
Chesterfield 
Cigarettes 
Jell-O 


shine Krispy 

Crackers 
Congoleum Gold 

Seal Rugs 


Flour 
Bon Ami 
Grape-Nuts 
Karo 


DETROIT 


i 
t 
U 
H 
q 
u 


Camel Cigarettes 


Listerine Tooth Paste 
Listerine Antiseptic 


Loose-Wiles Sun- 


Swans Down Cake 


Thanx, a Million 


na Quarter 


$1,250,000 is the total already 
put into Household Magazine 
advertising space this year by: 


Lowe Brothers 


Lady Esther Face Calumet 
Powder and Fletcher’s Castoria Paints and 
Four Purpose Face __ Lucky Strike Varnishes 
Cream Cigarettes Olson Rugs 
Modess Sunbrite Cleanser Gold Medal Flour 
Sherwin-Williams Sure-Jell Tangee Lipstick, 
Paints Pro-phy-lac-tic Rouge and Face 
P&G White Tooth Brush Powder 
Naptha Soap - Grape-Nuts Flakes Certo 
Pet | Postum “ - Quaker Puffed , 
Deetiins Wlitie CPanicastes Kellogg’s All-Bran Wheat and Rice 
Ch y 1 Ferry-Morse Seeds _Bixby’s Jet Oil Shoe 
PevEqeat Quaker Oats Polish 
Rinso — ; S. S. S. Kalamazoo Stoves 
Perfection Oil Stoves Maxwell House Phillips’ Milk of 
Shredded Wheat Coffee Magnesia 
Royal Baking Powder Kre-mel Dessert Yeast Foam Tablets 
Ex-Lax Arm & Hammer Lux Toilet Soap 
Sal Hepatica Baking Soda Lifebuoy Health 
Climalene Sani-Flush _ :' Soap 
Johnson’s Baby Unguentine Morton’s Salt 
Powder Alka-Seltzer Bayer Aspirin 


_NEW YORK 


CHICAGO 


CLEVELAND 


You can strain a ligament—and an appropriation—to put still more over- 
lapping “blankets” of coverage on the cities . . . the most advertising- 
saturated, most slowly-recovering part of America. Or you can advertise to 
Small Town America specifically, where retail sales have increased 3 times 
faster than anywhere else. The largest circulation in Small Town America 
specifically is THE HOUSEHOLD MAGAZINE’S 1,800,000 ABC. See 
above for a partial record of who’s in the Small Town market now—taking 
profits on the million-and-a-quarter they’ve put into HOUSEHOLD. 


THE HOUSEHOLD MAGAZINE 


ARTHUR CAPPER, Publisher, Topeka, Kansas 


SAN FRANCISCO 
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Burrell Chosen 


Thomas R. Burrell, Fall River, 
Mass., was elected president of the 
Outdoor Advertising Association of 
Rhode Island at its annual meeting 
in Providence. Other officers chosen 
are Granville S. Standish, vice-presi- 
dent and C. W. Burrell, secretary- 
treasurer. 


Taylor’s New Post 


S. W. H. Taylor has joined the 
Boston Herald-Traveler as head of 
the financial advertising department. 
He was formerly with the Evening 
Transcript. 


Gre-Solvent to Tracy 


The Utility Co., Inc., New York, 
manufa¢turer of Gre-Solvent hand 
cleaners, has appointed W. I. Tracy, 
Inc., New York, Newspapers will be 
used. 


Beckett Golf Champ 


Guy Beckett shot a gross 232 for 
three games at the tournament of 
the Adcraft Club of Detroit, Sept. 
22 and was dubbed club champ. 


Joins Donnelly Outdoor 


Waldo T. Worcester, formerly with 
Shell Eastern Petroleum Company. 
has joined John Donnelly & Sons 
Portland, Me. 


Women Who Use Them 
Tell About Premiums 


New York, Sept. 30.—Premium 
men meeting here this week wanted 
to find out if it is true what they 
say about premiums, and called on 
six typical metropolitan housewives 
to speak up at the meeting of the 
Premium Advertising Association of 
America. 

The first lady gave the premium 
men a thumping jolt, remarking that 
most premiums call for sending cash, 
which is a nuisance. Most offerings 
fail to match her decorative scheme, 
duplicate something she already has, 
or are so poorly illustrated in the 
advertisimg that she isn’t clear about 
their nature. 


Can’t Believe it 


Her credulity, she continued, pre- 
vents her from believing that she 
will obtain an article worth $1.25 for 
only 25 cents. Her purchases are 
made on merit, and consequently she 
wonders why a manufacturer of 
foods, for instance, tries so hard to 
sell her a premium. 

She objects also to the increased 


quantity or larger package involved 
in many premium deals. 

“Ig the manufacturer afraid that 
the customer won’t buy any more 
after the product has been tried?” 
she asked. 

Manufacturers should get together 
and offer the same pattern of silver- 
ware, she suggested, so that women 
can get a complete set within a rea- 
sonable period. 


Tip to Premium Users 


The next lady was less iconoclas- 
tic. She confessed that a cake bak- 
ing set, recipe book and biscuit cut- 
ter received from a flour miller have 
contributed to her culinary success 
and marital happiness. Being a 
thrifty housekeeper, she admitted to 
a weakness for decorated cheese 
glasses, and coupons redeemable for 
premiums given with a popular 
brand of cigarettes. 

The next young woman recalled 
that her New England forbears and 
their neighbors engaged in large 
community purchases from a Buffalo 
firm which offered substantial pre- 


100 E. Ohio St., Chicago 


Forms for the 1936-37 edition of The Market Data Book 
are now closing. The tremendous editorial task of as- 
sembling and checking the thousands of business paper 
listings, and of tabulating and editing the basic statistics 


for each of more than 80 fields of trade and industry, is 


almost over. ... If you act quickly you can still arrange 


for adequate representation in this important reference 


book. Phone or wire for reservations TODAY. 


THE MARKET DATA BOOK 


330 W. 42nd St.. New York 


miums. She said that the family 
home was to a large extent furnished 
by this method. 

She was followed by a housewife 
who approached the platform with 
a glint in her eyes, and a small pack- 
age in her hand. She was going, she 
stated, to show an “exquisite carv- 
ing set,” received as a premium and 
she proceeded to unwrap the pack- 
age. She waved a small kitchen 
knife and fork at the premium men, 
and suggested that they attempt to 
do some “exquisite carving” with the 
appurtenances, which she claimed 
were of the 5-and-10 cent store 
variety. 

No premium manufacturer present 
accepted the challenge to demon- 
strate the efficacy of the carving set, 
but passed the buck to the copy- 
writer in the agency, who was judged 
guilty by default. 

This lady also recalled sending for 
a “relish dish,” which turned out to 
be more like an ash tray. Photo- 
graphs, she continued, do lie. 


Who’s Loony Now? 


She asserted that the credulity of 
women is far surpassed by that of 
the advertiser who believes some 
cheap premium will make friends for 
his product. She concluded with 
that most premium manufacturers 
must be bachelors. Otherwise, they 
would get the judgment of their 
wives before featuring any premium. 
The last lady suggested that man- 
ufacturers refrain from asking for 
an entire box top as evidence of pur- 
chase, because its removal reduces 
the protection of contents. Her chil- 
dren, she said, often have had to 
wait several weeks for premiums to 
arrive, with the result that most of 
the original interest has been dissi- 
pated. 
In his talk on “Fitting Premium 
Appeal into the Complete Sales 
Plan,” E. E. Peterson, research di- 
rector, United States Printing and 
Lithograph Company, listed uses 
made of premiums by advertisers. 

They may show how the product 
can be used, encourage more fre- 
quent use of product, increase the 
unit of sale, induce trial of new 
product, repeat sales, minimize sub- 
stitution, build up family of prod- 
ucts, offset price competition, push 
hesitant prospects or induce dealers 
to stock all products made by one 
firm. 

Defended by Publisher 


Use of premiums in building circu- 
lation was defended by Floyd L. 
Hockenhull, publisher of Circulation 
Management, Chicago. He estimated 
that a million dollars per month is 
spent by publishers for premiums. 

Douglas Taylor, vice-president, 
Printers’ Ink Publications, urged 
premium manufacturers to sell mag- 
azines and advertising agencies on 
an advertising philosophy, so that 
they will welcome the use of pre- 
miums. 

Premiums are not a substitute for 
sound merchandising appeals, ac- 
cording to Professor Neil H. Borden, 
of the Harvard Graduate School of 
Business Administration, C a m - 
bridge. 

He warned that increased use of 
cash redemption features may induce 
manufacturers to sell premiums at 
wholesale prices in order to move 
their own products. In this event, 
objections from retailers are to be 
expected. 


Appoints Vandenberg 


Shedd Vandenberg, Boston, has 
been appointed New England repre- 
sentative of Time’s new pictorial 
magazine. He has been with Scripps- 
Howard Newspapers in New York. 


Names Hill Agency 


Veos Tile division of Youngstown 
Pressed Steel Co., Warren, O., has 
appointed The Albert P. Hill Co., 
Inc., Pittsburgh, for Veos Steel Tile. 


Fountain in New Post 
Clarence L. Fountain, for 15 years 
in the New York office of Prudden, 
King & Prudden, has joined Tenney, 
Woodward and Co.. New York. 


Directs “Clubwoman” 

Ursel C, Narver has been appointed 

to advertising management of Ore- 
gon Clubwoman, Portiatidl. 


Letter Shops 


excellence in various divisions tea. 
tured the 16th annual convention of 
the Mail Advertising Service Asso, 
ciation here this week. a 
were as follows: 


Letter, Inc., St. Louis; The Lette; 
Shop, Madison, Wis.; Acme Corpor. 
tion, Chicago; Burroughs, Inc., Los 
Angeles; and Billings Letter Serr. 
ice, Salt Lake City. 


duction of letters, offset and mime. 
graph work, awards were given t) 
Albany Publicity Service, Albany, 
N. Y.; Meiden’s Mailing Bureau, gy 
attle; 
East Orange, 
Mail Advertising Service, Philagg, 
phia; Page-Lansdowne Service, Sex). 
tle; 
Service, Yakima, Wash. 


elected: 


| 


In 


Make Awards 
at Convention 


Cincinnati, O., Oct. 1.—Awards tor 


Creative division: 


Commereig) 


For mechanical excellence in pry 


Allowan Business Service 
N. J.; Woodingto, 


and Heiles Mail Advertising 


Martin New President 
ns 
The following officers wep eon 


view 


President, Raymond C. Martin 


Albany Publicity Service, Albany, y 


Y.; vice-president, John E. Wolf, «No. 1 


John E.. Wolf Company, Oklahom The 
City; treasurer, Samuel Krock, Jj. and 


rect Mail Service, Inc., Boston; Can. 1993 ¢ 
adian vice-president, Percy Chern, the § 
Might Directories, Ltd., Toronto; § propic 


Western vice-president, Guy T. Bu-B wpye 


roughs, Burroughs, Inc., Los Angel toog 
les; secretary, Jeannette Robinson § gate ; 
New York. try. 
Board of directors, John M. Loy, 
Low’s Letter Service, Chicago 2 
Claude Grizzard, Grizzard Advertis. 
ing, Inc., Atlanta; Geline M. Boys Thi 
man, Expert Letter Writing Corp} i J 
ration, Richmond, Va.; A. W. Haasg *t 0 
New York, retiring president anip Futur 
Huntly H. Geddes of Detroit. tional 
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— 


information 
for 


Advertisers 


the following documents may be 
without charge from com: 

es sponsoring them, or through 
jventISING AGE, by any national ad- 
ertiser or advertising agency ex- 
wative writing on his business let- 


yo, 1030. Summary of Packaged 

Gofee Survey. 

The South Bend Tribune has 
jgued this summary of a survey con- 
jucted among 100 stores, which gives 
the brands of coffee carried, the 


‘H pree best selling brands in order cf 


ales, and the per cent of total cof- 


‘Bi sales shown by packaged coffee. 
Bo, 1031. A Guide to Good Listening. 


This booklet, fifth in a series de- 
dged to acquaint Columbia stock- 
holders with different phases of ra- 
iio broadcasting, contains a list of 
sonsored talent and sustaining pro- 
gams which will pass in weekly re- 
yew this season over the Columbia 


‘§ Broadcasting System. 


No, 1032. Food Markets. 
The tables in this booklet, compiled 


Band arranged from reports of the 
- 8 1938 Census of American Business by 
‘athe statistical department of the 
| EProvidence Journal-Bulletin, provide 


convenient data and comparisons of 
food sales and distribution in each 
state and 93 major cities of the coun- 
try. 


‘ENo, 1033. A Man and a Boy on a 


Wagon Tongue. 

This folder, issued by The Amer- 
ican Farm Youth, discusses the mar- 
ket open to advertisers through the 
Future Farmers of America, a na- 
tional organization of farm boys 
studying Vocational Agriculture in 
the high schools of every state. It 
shows the buying influence of the 
6000 instructors and 200,000 students 
in this market. 


® No, 1034, Seven Keys to an 80 Mil- 


lion Dollar Market. 


Major. College Publications have 
issued this survey of student pur- 
chasing power and buying habits in 
4 major universities and colleges. 
Facts are compiled in seven main 
divisions: men’s clothing, women’s 
dothing, equipment, toiletries, travel 
iid automotive, food and living, and 
tading habits. 


No, 958. $125,000,000 Worth of 
Advertising Experience. 

A study of the advertising prac- 
lies Of Chicago department stores. 
thowing the amount of advertising 
they placed in all Chicago news. 
papers from 1920 to 1935. Published 
ty the Ohicago Tribune. 


No. 1013. We Grab the Bull by 
the Horns. 


The Minneapolis Star has issued a 
brochure discussing Minneapolis 
Y newspaper circulation. Charts 
“id tables help to visualize the 


No. 1014. The Bakers’ Billion. 
Baking is well up among the ten 


p “ding industries, according to this 


; ure issued by Bakers’ Helper. 
t contains a wealth of information 
_— baking industry—its size and 
Portance, the distribution of its 
Moducts, and information about 
Helper. 


950. The Four-Day Route to a 
Five Million Market. 


ue booklet, issued by Farm Jour- 
| furnishes a county count of cir- 
tion, keyed alphabetically for 


No, 


| Fad reference. It also contains data 
Be *stimated farm incomes, number 


Tetail o 
tales utlets, and volume of retail 


Ww Over One-Third of the 
ealth of Texas. 
new handbook issued by radio 
Oat, San Antonio, Tex., in- 
Meeipts etailed information on mail 
» Tadio sets, population, farm 
Crops, and other market data. — 


Station 


National Refining 
Uses Road Signs 


National Refining Co., Cleveland, 
has erected 25,000 road signs in its 
marketing area to support its fall 
campaign. 

Capper’s Farmer and Successful 
Farming carry fall copy, with a trade 
paper campaign running in Farm Im- 
plement News, Farm Machinery and 
Equipment, Implement and Tractor 
Trade Journal and National Petrol- 
eum News. 


Women’s Club Entertains 


Women’s Advertising Cub of Chi- 
cago will hold its annual tea for mem- 
bers Sunday, Oct. 11, at the College 
Club, 196 E. Delaware Place. An 
illustrated lecture recital will be pre- 
sented. 


Free & Sleininger 
Retain Station KMBC 


Representation of Station KMBC, 
Kansas City, will continue with Free 
& Sleininger in New York, Detroit, 
Chicago and San Francisco, accord- 
ing to an announcement by Arthur 
B. Church and J. Leslie Fox, KMBC 
officials. It had previously been an- 
nounced that the connection would 
end Sept. 30. 

George E. Halley, recently ap- 
pointed national program sales rep- 
resentative, continues in that capac- 
ity, with offices in Chicago. 


Introduces Boraxo ° 


Boraxo, a new toilet soap, is being 
introduced on the Pacific Coast by 
Pacific Coast Borax Co., producers of 
Twenty Mule Team borax products. 


Aircraft Company 
Hires Woman Expert 


Beech Aircraft Co., Wichita, Kan., 
has signed a long-term contract with 
Louise Thaden for promotion pur- 
poses. Mrs. Thaden has secured leave 
of absence from the Department of 
Commerce. 

Her first appointment is with Ruth 
Chatterton, it was announced. 


Name Frankfort 


Contest Winners 


Earl R. Preble, Cleveland, O., won 
the $1,000 top prize in the outdoor 
design contest of Frankfort Distil- 
leries, Inc., Louisville, Ky. 

John Francis Lewis, San Antonio, 
Tex., won the $500 second prize and 
Ruth W. Stratton, Berkeley, Calif., 


$250 third prize. 


Sealkote Completes 
Distribution Plans 

Sealkote Corporation has placed: 
distribution and servicing of Sealkote: 
with Engineering & Licensing Cor- 
poration, which will open New York 
offices, in addition to those now oper- 
ated in Chicago. 

Sealkote is a new protective mate- 
rial which provides paper with a 
greater degree of resistance against 
grease, water and moisture. : 


Starts Trade Campaign ' 

The Ohio Crankshaft Company, 
Cleveland, will launch a trade paper 
campaign in October announcing de- 
velopment of “Tocco Process” for 
hardening metal surfaces by electri- 
cal induction. Direct mail will also 
be used. Grace & Bement, Inc., De. 
troit, is the agency. : 


E SHOW AUDIENCE — 


AT THE HARVARD-YALE GAME 
A high, twisting punt sailing through the 
crisp air of an autumn afternoon . . . while 
ends race down field to wait like cats 
around the safety man. . . . The ball 
drops into his arms, and with a quick 
movement of his hips he shakes himself 
loose and picks a sure-footed course into 
the open. . . . Eighty thousand men and 
women rise to their feet, cheering. The 
colorful drama of college football draws 
men and women alike to the big games. 


IN REDBOOK 


Just as the Harvard-Yale game has 


a powerful attraction for both men 
and women, Redbook’s table of 
contents draws an audience of a 
million readers every month by 
making a broad, general appeal 
to people of both sexes who ap- 
preciate intelligent, penetrating 
comment and brilliant fiction. 


Redbook’s editorial policy re- 
members that modern men and 
women tend to have more and 
more interests in common. It does 
not follow the Godey’s Lady Book 
tradition. Nor does it try to rival 
the badinage of the locker-room. 

Most family buying is done by 
consultation, and when you ad- 
vertise in a magazine which ap- 
peals to both men and women, 
your message reaches both part- 
ners. Redbook families earn and 
spend an average of $4156 every 
year—about three times the aver- 
age of the nation. 

You can reach the Redbook au- 
dience at the extremely low rate 
of $2.48 per thousand circulation. 


A FINE SHOW SELECTS A FINE AUDIENCE. ADVER- 
TISE TO YOUR BETTER CUSTOMERS IN REDBOOK. 
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CBS Engages Dolph 


John M. Dolph, formerly an execu- 
tive. of agencies and radio stations, 
has-.been appointed Pacific Coast 
sales manager of Columbia Broadcast- 
ing System. He will have headquar- 
ters in San Francisco. 


Carlson Rebuilds 


Construction is under way on a 
new building for Carlson Studios, 
1909 Brush Street, Detroit, to replace 
the plant and offices recently de- 
stroyed by fire. The plant is to be 
completed about Nov. 1. 


_. Has Internal Organ 


Mills Novelty Co., Chicago, has be- 
gun publication of “Gland Hand,” in- 
ternal house publication. It will be 
issued monthly. 


BUYING POWER 
OF FARMERS OF 
NORTHWEST TOLD 


Chicago, Oct. 2-—F. E. Murphy, 
publisher of the Minneapolis Tribune, 
entertained Chicago advertisers and 
agencies in three luncheon meetings 
this week to introduce to them the 
new advertising director of the 
Tribune. C. A. Peterson, for years 
assistant business manager of the 
paper, with extensive experience 


in making marketing and industrial 
surveys for advertisers, succeeds the 
late Walter Lamb as advertising di- 
rector. 

Mr. Murphy was also accompanied 
by James Milloy, Washington repre 
sentative, and Charles F. Collisson, 
farm editor of the Tribune. The meet- 
ings were arranged by John Gal- 
braith, manager of John B. Wood- 
ward, Inc. the Tribune’s Chicago rep- 
resentatives. The farm editor spoke 
on “The Road Ahead to Prosperity.” 

Mr. Collisson told of the “golden 


opportunity in our Northwest await-: 


ing only cultivation to yield rich har- 
vests of sales and profits.” 

“Cash farm income, from actual 
sales of crops and livestock, products 
of farmers’ own soil and toil, continues 
to roll in at the rate of $2,167,000 a 


day to August 1—a total of $459,- 
520,000 in Minnesota, Wisconsin, the 
Dakotas and Montana,” he said. ’ 


Big Gains Over 1935 


“The seven-months’ gain over the 
same period of 1935 is $108,801,000, 
already in the pockets of the. farm- 
ers’ blue jeans. This gain is 31 per 
cent, without any AAA cash. The na- 
tion’s gain is 21.4 per cent. 

“Most significant is the fact that 81 
per cent comes from what we call our 
‘prosperity-quintuplets,’ the cow-sow- 
hen-sheep-steer combination of ‘good 
farming with better livestock’. We 
are no longer dependent upon wheat 
or cash crops for farm buying power. 
If crops fail occasionally, livestock 
saves the day. 

“Thus rising prices for cOow-sow- 


Announcing — 


Consolidation of 


NATIONAL ADVERTISING RECORDS 


with 


PUBLISHERS INFORMATION BUREAU, Inc. 


eeeee#e# 


Bringing together the resources of these 


outstanding 


advertising 


statistical 


organizations to better serve advertisers, 


agencies and 


publishers. 


The combined service will be known as 


PUBLISHERS 


National Advertising Records 


Publication will be from New York City 


INFORMATION BUREAU'S 


Publishers Information Bureau's 


NEW YORK OFFICE 


799 Broadway 
Ann R. Edgerley, President 


CHICAGO OFFICE — 


43 E. 


Ohio St. 


Laura C. Boland, Western Mgr. 


TRIBUNE PUBLISHE 


F. E. Murphy 


xrop damage in the Northwest. An 
‘le farm buying power is already 
,ouring into the channels of trade 
‘rom Iowa, Illinois, Missouri, Ohio 
ind Indiana. 

“Is it any wonder then that the 
Business Week trade survey find 
six-months’ motor car sales up 3] 
per cent in Minnesota, 24 per cent in 
Wisconsin, 8 per cent in South Da 
kota, and 24 per cent in Montana! 
Household refrigerator sales are w 
16 per cent in Minnesota, 36 per cent 
in Wisconsin, and 40 per cent in Mon 
tana. 


1en-sheep-steer more than offset any fix 


Cash in Minnesota 


“Minnesota leads the Northwest in 
total seven-months farm cash re 
ceipts, $177,412,000, and also in its 
gain over last year of 29 per cent 
or about $40,000,000. This is the 
leading butter making state of all 
North America, producing about 
300,000,000 pounds made largely in 
farmers’ own co-operative creamerics § yj 
“Butter brought $76,000,000 cash yarc} 
last year and will be worth more 

this year, as butterfat prices are w | 
13 cents over August 1935. . At 
“Wisconsin is first dairy state in® wij, 
cows and total production. Her§ ager 
seven-months’ income this year Band , 
$163,900,000, a gain of $24,221,000 orf tisers 
17 per cent. She makes 76 per cent § man; 
of all the cheese in the country, from B by Re 
the milk of 2,000,000 cows. 


Dakotas’ Gains Highest 


“Gains in the Dakotas this yea 
are the highest in the country, 7 
per cent in North Dakota, 82 pe 
cent in South Dakota. North De 
kota farmers have already pocketed 
$40,000,000, a gain of $17,000,000. 
South Dakota farmers have received 
$50,000,000, an increase of $22,300,000. 
“Montana ranchers already have 
received $29,600,000, or 26.5 per cent 
more than in 1935. In all these stale 
the 1935 income, moreover, was 215 
per cent over 1004. note Gthe y 
“Now comes the fall rise im price 
to brighten up the picture sti}l mor 
We expect Minnesota to roll up 4 
total income this year of $307,500,00 
or $48,000,000 more than 1935, a gall 
of 18 per cent over. 1935, 95 per cent 
over 1934, 125 per cent over 1933. 


One More for Rybeck. 


Collegiate Mfg. Co., New Yor 
; women’s underwear and slips, has@ 
pointed the Maurice W. Rybeck At 
vertising Agency. Direct mail to¥ 
tailers and point-of-purchasé adv 
tising will be used. 


MANUFACTURING “ 
1851 S$. 52nd AVE CICERE 


TRADING AREA 
MAP OF THE UNITED STA 
SEND FOR CIRCULAR , 
HAGSTROM COMPANY 
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Willkie, president, 

& Southern Corporation. 
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Robbins Publications, 
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Get Consumer Viewpoint 


At the Monday afternoon session, 
William D. Murphy, advertising man- 
ager, Sloan Valve Company, Chicago, 
and president, Engineering Adver- 
tisers Association, will act as chair- 
man; speakers will be introduced 
by Roger L. Wensley, president, G. 


READY FOR 141H 
NALA. MEETING 


Philadelphia, Pa., Oct. 2.—Phila- 

becomes the center of in- 
justrial advertising and marketing 
gierest Oct. 5-7, when the National 
Advertisers Association 

its fourteenth annual con- 
remce at the Benjamin Franklin 


Adyance registration for the meet- 
ing has passed 300, according to 
jopep h Sullivan, advertising man- 
ger, Brown Instrument Company, 
dairman of the registration com- 
Attendance promotion has 
een in charge of R. E. Lovekin, 
president, R. E. Lovekin Corpora- 
tion, with publicity directed by 
tarry M. Grinton, McGraw-Hill Pub- 
ishing Company. Mildred R. Web- 
ser, headquarters secretary, will be 
in charge of the registration desk. 
The program, which has been built 
yer the direction of Theodore 
Marvin, advertising manager, Her- 
ales Powder Company, Wilmington, 
Del, opens at ten o’clock Monday 
norning with a message by Presi- 
jent R. Davison, advertising man- 
ager, New Jersey Zinc Company, 
Mr. Ullman will be 
chairman of the session. Following 
awelcome to Philadelphia by Mayor 
§, Davis Wilson, there will be an 
“Industry Points the 
by Wendell 
Commonwealth 
Bennett 
American 
Rolling Mill Company, Middletown, 
0, and a past president of the as- 
sociation, will talk on “Mobilizing 
the Forces for Business Understand- 
ing,” while Floyd W. Parsons, of 
New York, 
“American Genius 


M. Basford Company, New York, 
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Association. 


ad Consumer Advertisers 


ttlal Advertisers. 
vertising manager, 


and president, Technical Publicity 
The program includes 
adiscussion of “Today’s Market for 
Industrial Products,” by Glenn Gris- 
wold, publisher, Business Week; 
an explanation of “What Industrial 


and 


Can 


learn from Each Other,” by Phillip 
J, Kelly, executive vice-president, 
Harry Latz Service, Inc., New York. 

The Tuesday morning session will 
be presided over by E. J. Goes, ad- 
vertising manager, Koehring (Com- 
any, Milwaukee, and president of 
the Milwaukee Association of Indus- 
Allan Brown, ad- 
Bakelite Cor- 
oration, New York, will lead an in- 


— Informative 
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R. Davison 


dustrial design symposium to be 
participated in by Henry Dreyfuss, 
Walter Darwin Teague and Harvey 
Wiley Corbett. 

A Welcome-to-New-Members lunch- 
eon will be held Tuesday noon; the 
chairman will be R. P. Dodds, ad- 
vertising manager, Truscon Stee, 
Company, Youngstown, O., and presi- 
dent, Youngstown District Industria] 
Marketers. “Welcome, and How,” 
will be extended by William E. Mc- 
Fee, chief copywriter, American 
Rolling Mills Company, and N.I.A.A. 
second vice-president, who has made 
good his promise of last year to 
build the membership to 700 before 
the Philadelphia conference. The 
membership is now 710. 


Importance of Copyrights 


At this luncheon, President Davi- 
son will outline the “Accomplish- 
ments and Aims of N.I.A.A.,” and 
Herbert V. Mercready, advertising 
manager, Magnus Chemical Com- 
pany, Garwood, N. J., president, In- 
dustrial Marketers of New Jersey, 
youngest chapter of the association, 
will “Answer the Call to Action.” 

C. W. Kalbfus, advertising man- 
ager, Elliott Company, Jeannette, 
Pa., and president of the Industrial 
Advertising Council of Pittsburgh, 
will be chairman of the Tuesday 
afternoon session. Theodore Mar- 
vin will introduce the following 
speakers and their subjects: “How 
We Repackaged Our Company—At 
a Profit,” by Walter P. Paepcke, 
president, Container Corporation of 
America, Chicago; “The Importance 
of Proper Trade-Mark, Trade Name 
and Copyright Protection,” by Harry 
D. Nims, Nims & Verdi, New York; 
and “Getting More Sales at Lower 
Cost by Coérdinating Sales Control, 
Merchandising and Advertising,” by 
Walter H. Gebhart, manager of sales, 
Industrial Division, Henry Disston & 
Sons, Inc., Philadelphia. The ban- 
‘quet will close the activities for the 
day. 

The mechanical and physical] 
phase of industrial advertising will 
receive attention at the Wednesday 
‘morning session which will be pre- 
sided over by Louis J. Ott, advertis- 
ing manager, Ohio Brass Company. 
Mansfield, O., and president of In- 
dustrial Marketers of Cleveland. The 
speakers and their subjects will be 
as follows: “Make It Look Differ- 
ent,” by Frederick B. Heitkamp, ex- 
ecutive staff, American Type Found- 
ers, Inc., Jersey City, N. J.; “What’s 
New in Reproduction Processes,” 
by Louis T. Benedict, The Phototype 
Engraving Company, Philadelphia; 
‘Developments in Paper,” by Rob- 
ert C. Fay, sales manager, A. M. 
Collins Mfg. Company, Philadelphia. 


Parker Offers Ring 


A new campaign in magazines and 
juvenile publications, college papers 
and newspapers, offers a ring bearing 
official school seal or letters for 25 
cents and the top from a Parker 
Quink carton. Blackett-Sample-Hum- 
mert, Inc., is the agency for Parker 
Pen. 


Ferns Named Director 


Robert M. Ferns, for 20 years ad- 
vertising manager of Rogers Peet 
Company, New York, has been 
elected director of the company. 


Networks Become 


Newspaper Users 

Three networks took heavy space 
in Boston newspapers last week to 
announce a shake-up in facilities. 


Largest space was taken by Columbia} 


Broadcasting System to announce ac- 
quisition of Station WEEI as an out- 
let, while National Broadcasting 
Company was equally exclamatory 
over its tie-up with WNAC for the 
Red network and WBZ for the Blue. 

Smaller space was used by the Yan- 
kee Network to announce its com- 
plete set-up, consisting of WNAC as 
the key station, and the following: 
WTIC, Hartford; WEAN, Providence; 
WTAG, Worcester; WICC, Bridge- 
port; WCSH, Portland; WLBZ, Ban- 
gor; WFEA, Manchester, WSAR, Fall 
River; WNBH, New Bedford, and 
WLLH, Lowell. 


Barn Dance Opens 

Central Broadcasting Co., Des 
Moines, mailed more than 1,000 in- 
vitations to advertisers and agencies 
to attend the fall opening of the 
greater Iowa Barn Dance over WHO 
Oct. 3. Sponsors are Mantle Lamp 
Co., Penn Tobacco Co., Flex-O-Glass 
Mfg. Co., Murphy Products Co., Postal 
Life Insurance Co., and Drug Trade 
Products. 


Boonville ‘News’ Appoints 

Mitchell-Ruddell-Ruden, Inc.,; has 
been appointed by the News and Ad- 
vertiser, Boonville, Mo., effective im- 
mediately. 


Turn ‘Spot’ on 
Hidden Taxes, 
Fuller Urges 


(Picture on Page 47) 


Chicago, Sept. 29.—A full exposure 
of hidden taxes is necessary before 
the American public will take action 
to reduce the present tremendous 
burden, Walter D. Fuller, president 
of Curtis Publishing Co., Philadel- 
phia, told today 500 members of the 
Illinois Manufacturers’ Association 
at a luncheon meeting in the LaSalle 
Hotel. 

“Americans constitutionally do not 
like taxes,” he declared, “and if 
they see them, our 120,000,000 of citi- 
zens will find ways to reduce them.” 

Discussing “What Can Be Done 
About Taxes,” Mr. Fuller said urgent 
needs today are a balanced budget 
and a concentrated battle against 
doctrines and “isms” from other 
lands, in addition to exposure of 
hidden levies. 

The American public debt has risen 
to more than 33 billion dollars, an 
increase of 180 per cent in the last 
six years, he pointed out, and a stop 
must be called to spending more 
than is being collected. 

The average person is not aware, 


{he said that} taxes of $1.50 are being 
paid on every $5 pair of shoes or $3 
on every $10 railroad ticket. — 

“It is common belief,” he said, 
“that the rich are paying the bulk 
of the taxes, while as a matter of 
fact three-fourths of the taxes are 
being paid by persons with incomes 
of $2,000 annually or under.” 


Solution to Be Simple 


Suggesting that a solution to the 
taxation problem will be simple and 
direct, when it comes, he illustrated, 
from industry, the long path of ex- 
perimentation usual before the sim- 
ple answer is found. 

Ten years were spent by the Cur- 
tis Company in developing rapid dry- 
ing of ink. Several futile ideas were 
developed, and several hundred thou- 
sand dollars spent before the final, . 
simple solution—chemical constitu- 
ents and a small machine attached 
to the press—was reached. 


McGraw-Hill Staff 
Visits Albany Plant 

Executives and editors of McGraw- 
Hill Publishing Co., New York, visited 
the J. B. Lyon Company, Albany, 
N. Y., last week on a tour of inspec- 
tion. 

All but two of the McGraw-Hill pa- 
pers are now being printed in Albany 
and they will join the list within 60 
days. 


hebought a STEINWAY: 


You’ve heard the story of the farmer who went around to a 
music store to buy a piano. 
“This wonderful instrument is just as good as a Steinway,” said 
the salesman enthusiastically. 
The prospect tried another store, and the salesman gave him the. - 


tory. 
wtmis hay: deless”” bs ld 
ou cant miss, e was told. 


Steinway.” 


“This piano’s as good as ja 


After that, there was only one course left for the visitor from 
the country. He went to another store and bought a Steinway! 

In the restaurant field, the most enthusiastic claim ever made 
for any publication is, “It’s as good as the American Restaurant.” 
The fact that The American Restaurant Magazine leads in circulation, 
in subscription renewals, in advertising volume, in number of ac- 
counts, in number of exclusive accounts and in advertising revenue — 
naturally makes it the standard of comparison. 

If you’re looking for the best buy in the restaurant field, you'll 
be well satisfied if your choice is the one made by most restaurant 
men and most restaurant advertisers—The American Restaurant 


Magazine. 


Phe chmerican 


& 


Magazine 


PATTERSON PUBLISHING COMPANY 


Incorporated 1906 


(Also Publishers of Club Management) 


551 Fifth Avenue, New York 
Ohio Office: 1440 E. 82nd St., Cleveland, Ohio. Pacific Coast Representative: Walter S. 
Francisco. Angeles. 


Reilly, Russ Bldg., San 


a 


5 S. Wabash Ave., Chicago 


Gordon Simpson, 586 S. Hill St., Los 


ie PE el Ae a eit git? ae eee al- ean ac: eae ec ah y hrc en Coes nie bid aad re eerste : " ae ‘ ere, | ca ba du a Ee of Gea? var Sale ‘ 
re Po pe 7 4 iy Soe rf ‘ ny om he ‘ 5 . : fit Drs) ew ; | ei : ban VU r é ‘ 5 ‘es ieee fee Arab tee aes ‘ 25 Waktta! -~<qe: bigtaiares tee a Por = 
ae 
: : a | 
‘ L 
Be : 2 | | a 
| et A a : : 
a te ‘ ee 4 
se es % go , wh : , 
, of me: 
a | : ‘3 : Be ! a i ; 
i jotel. ee i ae Cee : we 
oe me ~i: fgete |  —- 
es i é ores | Be. 
oh ae & x pee es ee ae 5 ae 
fetcttaa 
Bean 
Pe | Be aur 
a ee { a 
ae 
} : ee | 
: tee. 
Sc a 
| . Se x 
/ vie g 
. | . 
) ; 
(97 fp lj je 
x) ee 
| SY -. 
| Ni Sey - 
. ay, | T, Aas 
ol é ! preeteti : a 
' a ec ceeae mess BRE e ise BS | as 
| —<—$— te on. Os 
} ae is > ee. 
eek 
\ i Ct? 
a i VAs } bc S | fe. 
j 
ee = | s 
* 
“3 wae 
ae 
in prives Ba 
tt more. — 
roll up # | Be sit 
07,500,000 _ 
—_—_—_—_————————— j 
35, a Bald 
oer [2 SEND FOR THIS 
r 2 — 3 
. FREE BOOK © a 
Pe rN aoe ee 
ew ¥ N WA on ss: 4 
os, nasa) Ataata ma a” s. ee 
ybeck Mi) Es oe 2 Pe | 
nail to ¢\GNS on | : 
se adver ate Ge | 
: : LT - aye k tifa es ree | : 
, Bee. $5 | 
_ ae 3 As = oes ea | i 
=| aa id G Og a | } 
= (ur ae | ro | 
Wee, ea st * 
te Wf 
ie " _¥} eS P y 
) ounce, Vda lbp 4 f \ M ‘ Sieinehiaesen : t... 4 A . " Y/, . ae q 
— eA |) Nise) Lots eRe | 
thousand 1 “MT iccugians Constructive am ae | 
yanrasess, Toe tebe Rte oh 
a - . 
-STROMSE | 
oe TT 
, RET 
a wei 
).. a Se 2 < 
TED STATE Bj a es 
CULAR agp! Sam ala a 
NEW ' e Es ia. 
= —----------—-- ee , 
i ee 
‘ | «Bee 
; , , — 
Lee, , ey. >. Baek i heen 


44 


ADVERTISING AGE 


2 on > © oe i ta = 
be BL ee eg ae at eee 


October 5, 1936 


Rogers, Pegram Shifted 

T. M. Pegram, of the advertising 
department of Southwestern Bell 
Telephone Co., St. Louis,’has been 
transferred to the Dallas office. Mar- 
shall Rogers of the Dallas office has 
been shifted to the St. Louis organ- 
ization. 


Joins Rogers & Snow 
Frank C. Smans, formerly with 
Ball, Kruizenga & Kryger, has joined 
Rogers & Snow Co., Inc., Chicago, as 
director and staff member of the art 
organization. 


Agency for Arcy 
Arcy Corporation, New York, con- 
structor of steel frame dwellings, has 
appointed Anderson, Davis & Platte, 
Inc., New York. Ralph Lane is ac- 
count executive. 


Agency for “Solka’’ 
Brown Company, Portland, Maine, 
has appointed Fletcher & Ellis, Inc., 
New York, for Solka, a cellulose 
— used in more than 20 indus- 
es, 


Rousseau with Barnhill 


Lee-Muiron Rousseau, novelist, 
playwright and literary critic, has 
joined the W. Roy Barnhill organiza- 
tion, New York, as radio counselor. 


Now Globe-Union 


Globe-Union Mfg.. Co., Milwaukee, 
has changed the corporate name to 
Globe-Union Inc. 


Member Station 
Columbia Broadcasting System 


NASHVILLE 


WLAC 


5,000 WATTS — 


Paul H. Raymer Co., 
National Representatives 


OLD FAVORITES 
PREDOMINATE IN 
FALL PROGRAMS 


New York, Oct. 1—Jack Benny's 
third series for Jello (General Foods) 
will start Sunday, Oct. 4, at 7 p. m., 
EST, using the NBC-Red net instead 
of the Blue. The agency is Young & 
Rubicam, Inc., New York. 

Ralston Purina Company has re- 
newed its Sunday afternoon program. 
“Ry-Krisp Presents Marion Talley,” 
effective Oct. 4, on the NBC-Red net- 
work at 5 to 5:30 p. m., EST. Gard- 
ner Advertising Company, St. Louis, 
is in charge. 

Advertising the services of per- 
sonal loan companies, Beneficial 
Management Corporation, Newark, 
will use 44 stations of the Columbia 
system, starting Oct. 4 at 5-5:30 p. m., 
EST, originating at WABC, New 
York. The program written and 
produced by M. H. H. Joachim, 
Hindu psychologist and sociologist, 
is under direction of Albert Frank- 
Guenther Law, Inc., New York. . 


Hill for Realsilk 


Col. Stoopnagle and Budd star on 
a new program in the interest of 
Minute Tapioca, a General Foods 
product. The new show starts Oct. 4 
at 5:30 p. m., on the coast-to-coast 
NBC-Blue. Young & Rubicam, Inc., 
New York, is the agency. 

Edwin C. Hill will introduce a 
new series for Realsilk Hosiery Mills 
Oct. 4 using the NBC-Blue network. 
The program, “Behind the Head- 
lines,” will be heard Sundays at 9 to 
9:30 p. m., EST. Harry Sosnik and 
his orchestra will be co-starred with 
the news commentator. Leo Burnett 
Company, Chicago, is the agency. 

R. B. Davis Company, Hoboken, 
N. J., maker of Cocomalt, is bringing 
Joe Penner back to radio, starting 
Sunday at 6-6:30 p. m., EST, using 
48 coast-to-coast stations of the Co- 
lumbia Broadcasting System. The 
program, written by Harry Conn, 
will include Jimmie Grier’s orches- 
tra. The agency is Ruthrauff & Ryan, 
Inc., New York. 


Grand Hotel Continues 


Grand Hotel will start its fourth 
consecutive year Oct. 4 at 3:30 p. m., 
EST, using the NBC-Red network. 
Anne Seymour will again be the lead- 


ing lady. The sponsor is Campana 
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t Springs : 
NATIONAL PARK - ARKANSAS 
No hotel can carry a finer badge of distinction than 
the ‘7 Stop’ insignia— proof that quests return again 
ond again.. When you feel the need of a rest— when 
vitality lags —when the outdoors calls— come to Hot 
Springs, Arkansas and stop at the 7 Stop hotel- Majestic. 
FIND NEW HEALTH AND VIGOR 
The 46 famous Springs of Americas favorite Spa 
bring relief from a host of ailments including 
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BATH HOUSE & APARTMENTS 
H. GRADY MANNING, President 


hwest Hotel is o 7 Stop Hotel 
IMPORTANT 
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Wanted” and “Situations 


per in., $4.75; 4 to 6 in., per in., $4.50 
per in., $4.00; 13 to 16 in., 
contracts. 


per in., 


$3.75. 


The rates for this department are as follows: 


Wanted,” 30 cents a line, minimum 
ll other classifications (single insertion rates): % inch, $2.75; 1 to 3 in., 


7 to 9 in., per in., $4.25; 10 to 12 in., 


Write for discounts on term 


— ne 
grams will be sponsored by Bayer’ 
Aspirin, made by Sterling Products 
Inc. The agency is Blackett-Sampje 
Hummert, Inc., New York. 

The Los Angeles Bureau of Power 
& Light will sponsor the Bo 
Power Inaugural Oct. 9 at 6:35.55 
p. m., EST, on 25 stations of the g» 
lumbia net, originating at 
Hollywood. E. F. Scattergood, ge. 
eral manager of the bureau, wil] 
The agency is Dan B. Miner Com. 
pany, Los Angeles. 


Brown Agency Moves 
B. Brown Associates, New y, 
direct mail specialists, have m 
~ larger quarters at 480 Lexingtop 
ve, 


HELP WANTED 


PHOTO Laboratory-automatic equip- 
ment, capable of handling volume, any 
size prints, needs more business. If 
you have new ideas in this fleld, we 
offer you an unusual gupertunity in 
representing us. Liberal commissions 
Must state previous experience. 

New 51 EB. 21 St., New York 


Wanted Salesmen and 3 District Man- 
agers for Syndicated small ad cam- 
paigns sold direct to advertisers, Lib- 
eral commissions, good territories. 

Box 859, ADVERTISING AGE, Chicago 


Asst. to Advertising Manager Wanted. 
A young man, who has had college 
training and some advertising and 
publicity experience. Splendid oppor- 
tunity with one of the largest institu- 
tions in the hotel field. Give complete 
outlines as to education, business ex- 
perience, present and past employers. 


State salar required. 
Box 860, ADVERTISING AGE, Chicago 


POSITIONS WANTED 


Publishers Representative of wide 
acquaintance in Chicago territory can 
efficiently handle one additional trade 
or class magazine. Address 

Box 835, ADVERTISING AGE, Chicago 


ADVERTISING SALESMAN, good 
agency background plus publishing ex- 
perience and ability to sell space in- 
telligently, wants opportunity with 
live wire publication or representa- 
tive. Chicago and Central West terr. 
pref. Good sales record. Excellent ref. 
Box 863, ADVERTISING AGE, Chicago 


ENERGETIC YOUNG MAN desires 
connection with progressive agency, 
publication or representative (Chicago- 
midwest). Experience includes con- 
tacting agency accounts, production 
and copy work; selling publication 
space, publication makeup. 

Box 864, ADVERTISING AGE, Chicago 


MISCELLANEOUS 


UNIQUE PROCESS 

Reproduces direct from your copy, 
eliminating costly typesetting and 
cuts! Ideal for illustrated advertising 


literature, sales letters, price lists, 
booklets, broadsides, ete. All sizes 
available. 


500 copies (8%x11) $2.63 
Additional hundred copies 22c 
Send for Samples 


LAUREL PROCESS, 480 Canal St., N.Y. 


PHOTO POST CARDS 

The kind that build good-will and 
betes | you business. Don’t fail to in- 
vestigate this new form of Successful 
Selling announcement and follow-up. 
Write for Samples and Prices. 

Graphic Arts Photo Service 
8rd & Market Sts., Hamilton, O. 


Quinn’s Advertising and Distributing 
Agency 

L E. Quinn, Manager 

Texarkana, Ark.-Texas 


-| motion man. 


POSITION WANTED 


EDITOR-PROMOTION MAN WANTS 
A JOB INCREASING YOUR LINAGE 


While editing a first class business 
paper I made a reputation as a pro- 
As a result, I was in- 
duced to undertake a sales promotion 
job outside the publishing business. 
Now I’m eager to get back where I 
belong—in an editorial or publishing 
promotion job—or a combination of 
the two. 

You'll find my publishing record im- 
pressive. It furnishes positive proof 
of linage increases obtained in the 
face of keen competition by this 3- 
step method: (1) Producing a paper 
that really served its readers; (2) 
merchandising its services to the 
readers themselves; (3) demonstrating 
the resulting reader interest and 
prestige to advertising prospects. 

The proof includes (1) the linage 
gains; (2) samples; (3) references 
from employers and well known ex- 
ecutives served by the paper; and (4) 
an unusual collection of unsolicited 
written comments from readers, ad- 
vertisers and prospects. 

What’s more, the results were ob- 
tained during penny pinching times 
at very modest cost. 

All this adds up to a tested plan 
for selling more space that you can 
put to work for an editorial and pro- 
motional expenditure probably not a 
bit greater than you are making right 
now. It might even be smaller. 

So much for the plan. As for the 
man, I’m 36; domestic and financial 
affairs in good shape. The evidence 
of genuine writing ability is ample to 
justify emphasis on this point alone. 
It includes a record of real perform- 
ance in a choice writing assignment 
on a metropolitan daily. I meet peo- 
ple well and get along with my asso- 
ciates; can fit myself into your or- 
ganization without causing head- 
aches; need no “brass hat” title to 
work happily and effectively. My sal- 
ary ideas are those of a man ready 
to start on a “show me” basis. 

f you yourself aren’t in the pub- 
lishing business, you may do two men 
a good turn by calling this ad to the 
attention of someone who is. If you 
are, a line to the box number below— 
dictated now—may lead to a more 
vigorous paper and increased linage. 
Your confidence will be respected. 


Box 865, ADVERTISING AGE, Chicago 
WHO HAS A SERVICE 

An idea, or a product suitable for 
N. Y. or Phila. xperienced advertis- 
ing salesman with capital seeks de- 
tails, etc. 

Box 861, ADVERTISING AGE, N. Y. 
Exp. ad. man, 32. Unusual background. 
Dept. str., newspaper, excellent record 
with well known mfr. A producer, 
best ref. Start $55, now employed. 
Box 862, ADVERTISING AGE, Chicago 


BUSINESS OPPORTUNITIES 


Investment with Services 
Publication established thirteen years 
in major industry desires partner with 
from 3 to $5,000 to take active part in 
expansion program. 

Box 866, ADVERTISING AGE, Chicago 


Sales Company, the agency, Aubrey, 
Moore & Wallace, Chicago. 

On Oct. 5, Dr. Allan Roy Dafoe, in 
the interests of Lysol, Lehn & Fink 
product, will start a series to be 
heard Monday, Wednesday and Fri- 
day at 11:45 to 12 noon, EST. The 
program will be heard on 32 stations 
of the Columbia network, originating 
at Dafoe Hospital, the home of the 
quints, in Callander, Ontario. Len- 
nen & Mitchell, New York, are the 
agency. 

Also sponsored by Lehn & Fink, for 
Hind’s Honey & Almond Cream, Ted 
Malone will inaugurate a new pro- 
gram, “Between the Bookends,” us- 
ing 23 Columbia stations at 12:15- 
12:30 p. m., EST, Monday through 
Friday. The program originates at 
WABC, New York, and the agency 
is William Esty Company, New 
York. 

A third Lehn & Fink product 
Pebeco toothpaste, will be promoted 
by “The Gumps” show, starting Oct. 
5 at 12 noon to 12:15 p. m., EST, on 
27 coast-to-coast Columbia stations, 
Monday through Friday. WABC, 
New York, is the originating station, 
and Lennen & Mitchell, New York, 
the agency. - 


Warden Lawes Returns 
William R. Warner & Co., for 
Sloan’s Liniment, will resume “War- 
den Lawes in 20,000 years in Sing 
Sing,” Oct. 5 at 9:30-10 p. m., EST, 


over a coast-to-coast Blue network. 
The agency is Cecil, Warwick & 
Cecil, Inc., New York. 

“Doc Pearson’s Drug Store,” star- 
ring the Landt Trio and White, Miss 
Welcome Lewis and Julian Noa, will 
begin Oct. 5, over WEAF, for the 
Block Drug Company in the interest 
of Omega Oil. The program will be 
heard Mondays and Wednesdays at 
7:45 p. m., EST. The agency is Hus- 
band & Thomas, Inc., New York. 

The makers of Pond’s creams will 
sponsor “Husbands and Wives,” for- 


merly heard under the auspices of | 


Fleischmann’s Yeast, starting Oct. 6 
at 9:30 p. m., over, the NBC-Blue net- 
work. The program is an open forum 
on domestic problems; the agency, 
J. Walter Thompson Company, New 
York. 

Modern Food Process, through The 
Clements Company, Philadelphia, will 
begin a new Tuesday afternoon pro- 
gram over the NBC-Blue network 
Oct. 6 at 4:30-4:45 p. m., EST, for 
Thrivo dog food. 

The third season for “Town Hall 
Tonight” will begin with the return 
of Fred Allen to the starring assign- 
ment on Wednesday, Oct. 7 at 9 p. m. 
The network is the NBC-Red; the 
sponsor, Bristol-Myers Company; the 
agency, Young & Rubicam, New York. 

Ethel Barrymore has been signed 
for a series of dramatic programs, to 
start Oct. 7, on the NBC-Blue net- 
work, at 8:30 p. m., EST, The pro- 
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50,000 WATTS 
Nashville, Tennessee 
The station that stands for 


“Radio” in the Nation’s 
fastest growing section. 
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use ONE 64 ALL 
just as YOU desire” 


.- «but all are here ready ig 
serve you. Speed, economy 
and satisfaction always assured 
when you use FAITHORN 3-in-l 
Service. No job is ever pul 
through the Faithorn plant am 
a mere matter of type, ink omg 
presswork ...To us, every bit 
of engraving, printing or YP 
setting represents a message 
for your prospective purchasef 
..-This is why so many of otif 
customers feel that they cai 
entrust the entire job to us will 
full confidence in our ability 
There is no charge for thif 
extra interest. It is part of our 
creed. The payment for it come 
through the enthusiasm of cult 
tomers who know they hav@ 
found a concern that undef 
stands the real meaning df 
SERVICE. We are here to help 
you... Let's get together! 


Exceptionally well fitted to submitidess. 

ings—through every step of productice. 
This reduced ; 
advertisement i 
was prepared Ne, ERY 
bythe F. } MAESS 2 & om Hy 
Corporation. 
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Write or Phone for 
One of Our Representatives 


FAITHORN 


CORPORATION 
Telephone Wabasi 7820 


504 SHERMAN STREET 
CHICAGO 


DAY AND NIGHT SERVIC! 
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Machines like this have power. But publi- 
cations too have power. Power built on a 
foundation of editorial. policy. which attracts 
and holds readers. Power of the most impor- 
tant kind—to inform, instruct, guide the judg- 


ment of the human mind. 


Such is the power that in seven short years has 
skyrocketed ADVERTISING AGE to a posi- 
tion of leadership in its field. A fundamental 
editorial conception—the demand for NEWS— 
carried out in a manner hitherto undreamed 
of in the field, has attracted more than 12,000 
readers who reaffirm each Monday morning 
their conviction that ADVERTISING AGE 
has the power to give them the merchandising 
and advertising news they want and need, 
quickly and efficiently: ~~ — 


# 


/ the power of ADVERTISING AGE to get results for advertisers is being more 
widely recognized each day. For the first eight months of this year adver- 


tisers have purchased 193,200 lines more advertising in ADVERTISING AGE | ‘ . ‘4 
roduction: AY thon during the first eight months of 1935. Net paid circulation, number of | This power to gain and hold readers auto- 
advertising accounts, linage, and dollar volume of advertising are all now the ‘. ‘ . 


tisers—results which frequently are a pleasant 


Why not put this POWER to work for you? 


~A DVERTIS IN G AGE 


00 East Ohio Street, Chicago *¢ 330 West Forty-Second Street, New York 
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Increased Prosperity of Wage Earner Masses 
Reflected in Progress of Only Major Magazine 
Deliberately Edited for This New Market 


Unforced Expansion of True Story’s Newsstand 
Circulation Indicates Wider Opportunity for 
Sales of All Other Products Here, in 1937 


For the fourth time in thirteen months, True Story is compelled to increase its circulationgy | 


guarantee. 


# , % x Effective with the February, 1937 issue, the new guarantee for net paid circulation wil 


ve be 2,200,000. 


MSO coPMtions ay. This is a new all time high for True Story — 200,000 above the pre-depression peak, and 
SE ee: eee 400,000 over last year’s figure. Not merely is this the highest in quantity, but, mos 
important, the highest in quality, too. For years registering the largest newsstand sale 

~~ in America, now the proportion of True Story’s newsstand sales is higher than befort 
Most of the 400,000 new readers are buying True Story ene at the: newsstand 

. at the premium price of 15¢ a copy. 


ss DVERTISING rates Aoks 
ays K block? aha white pages ' _. This.new guarantee of 2,200,000 has cibbiniiby been exceeded by net wasnt delivery sind 


print order of any month in True Story’s history. 4 y 
other units in proportion. 


We invit | boll 
Ee ere en er eee | e invite your close inspection of True Story’s current A. B.C. report which shows . 


the quantity and the quality of this circulation. 
F ..-. New advertisers prior to the. 


close of business, October | 
18th, 1936 will be honored T 

at the old rates through R U + TO RY 
January, 1938. 4 | Lin 
122 EAST FORTY-SECOND STREET, NEW YOR 


333 N. MICHIGAN AVENUE, CHICAGO STATLER BUILDING, BOSTON 
NEW CENTER BU'LDING, DETROIT RUSS BUILDING, SAN FRANCISCO 
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icor will té:-ineveased:to $4,950; 4 - August. The print order for December (normally a mediocre month) is 2,650,000, the highe# : : 
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TRIO AT DISTRIBUTION CONFERENCE 
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) 


this group snapped by cameraman at Boston last week are Richard Waldo 

il, president, McClure Newspaper Syndicate; P. A. O'Connell, president, 

T Slattery Co., Boston, and Ray C. Southworth, vice-president of Emporium, 
San Francisco. 


CURTIS PRESIDENT IN CHICAGO 


Iter D. Fuller as he addressed Illinois Manufacturers’ Association 
last Tuesday. (Story on Page 43.) 


“had Hawkins, of Jordan Marsh Co. (left), discussing Boston Conference on 
oe with John Guernsey, Bureau of the Census, and Sayre M. Ramsdell, 
| Sxecutive vice-president, Philco Radio & Television Corporation. 


PHOTOGRAPHIC REVIEW 
OF THE WEEK 


NEW PRESENTATION FOR H & W BRASSIERES 


Illustrations dominate new campaign prepared by Frank Presbrey Co. 
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NEW TRAVELING DISPLAY MAKES NEW YORK DEBUT 


FABRICS 


Rat Pig n/ $ 
Whe AS > :. 


Fifth Avenue showed interest in the new Sanforized display featurina appealing dolls. 
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ADVERTISING AGE 


In this crowded and clamorous era through which we 
live, there is no time to rest, no:time to relax, no time 
to take heed, even, of the physical things that sur- 
round us— 


The gear and impedimenta of the modern world . 


No time to be aware of anything, really, but the 
demands, the exactions, of the immediate hour .. . 


This is the lot of those living in the present age, where 
leisure is as much a thing of the past as hoopskirts 
and sideburns . . . 


The invariable lot, let us add—except for one day, 
Sunday, when out of the hideous charivari of the 
working week, man’s spiritual self tries to recapture 
the things that, in the turmoil and tumult, were lost. 


He turns to several things for diversion, not the least 
of which is the Sunday newspaper. 


Picture it for yourself,— any typical diated aaa 
in any town or city in the land. 


It’s a sweet time, this after-breakfast-before-church- 
and-dinner period, when the entire family sits and 
reads the Sunday edition, for it’s a time of surrender 
to forces outside of themselves—a time of escape. 


Here before them all, especially in the Rotogravure 
picture section, with its fascinating stories in pictures, 
lies a vision of the world and all the wonder of it. 
Magically it brings the scenes of far places and the 
mysteries of how the Other Half lives before their 
very eyes. 


That’s one of the reasons why those two Sunday hours 
with the newspaper, whether it’s in the morning, 


afternoon or evening, are hours of pure magic. 


- For instance! ... 


Among recent roto subjects prepared by Metropolitan for the papers that it services are— 


| 

| : * TRAVEL SCIENCE SPORT HISTORICAL 

ts Months Among Lepers in A Germ That Killed A Million How A Big League Catcher Napoleon’s Last Days On 

' India! — oi ” beg a Gives His Signals Helena 
ience Discovers ew ‘“‘Deat a ‘ ite 

Black Magic Round The World Ray” In Radio oe. mew Aquetle See Sete Oe by on " 

: The Camera Reveals Monsters port The Horror of Siberia Unée 
Mr. Pickwick Invades ‘Moscow The Eye Cannot See A Beach Game For Grownups The Czar 


! , PICTURE PARADE—A Panorama of the Passing Present. 


And is it any wonder, therefore, that there is a definite adver- 
tising trend toward rotogravure and especially toward Metro- 
politan, with its intensive coverage of the markets where 
practically 75% of all trade-marked goods are sold? 


Weekly 


e Boston HERALD-Baffa/o COURIER-EXPRESS 


Is it any wonder, then, that the whole family finds in the 
Sunday paper’s Rotogravure picture section a magic carpet 
that transports each of them elsewhere to places remote, inac- 
cessible and enchanting? 


fa Metropolitan 


@ Battimore SUN-Bostfon GLOBE-Buffolo TIMES ~Philedelphia 
TRIBUNE- Detroit NEWS~New York NEWS~ hohe 
PLAIN DEALER-S¢ Louis GLOBE-DEMOCRAT- 


Gravure 
Comics 


INQUIRER 
PRESS 
STAR 


THE LARGEST CIRCULATION IN THE WORLD OF ANY SINGLE MEDIUM OR ANY GROUP—FROM 614 TO MORE THAN 8 MILLE” 
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